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Chicago Court Defers Contempt Ruling; 


Jailing of Danville Writers Continues 


Jack Durham and Wesley Carty Fined and Jailed Eleven Times in 10 Days 
—Chicago American Man Up on Charges for Publishing Expose 


two cities this week newspaper re- 
porters defied the power of judges 
to punish them for contempt of court 
in order to protect the source of im- 
portant news they had printed. 

In Danville, Ky., on Thursday of 
this week Jack Durham and Wesley 
Carty, of the Danville Advocate, faced 
their eleventh trial in ten days on con- 
tempt of court charges and were sen- 
tenced to six hours in jail. They have 
now served a total of 45 hours in jail 
and have paid $22 in fines each, includ- 
ing costs. The two men are paying 
their own fines, 

In Chicago on Thursday, Judge 
Philip J. Finnegan continued until Fri- 
day his contempt case against A. L. 
Sloan, Chicago American reporter, who 
refused to reveal the source of vital in- 
formation printed during an exposé of 
graft in the Illinois Relief Commission. 

The Danville case began last week 
when Carty, city editor, and Durham 
were called before a court of inquiry 
Saturday, July 21, to answer questions 
in relation to the hanging in effigy of J. 
Sterling Towles, Boyle County repre- 
sentative in the Kentucky Legislature. 
The two newspapermen told Judge Jay 
W. Harlan and City Attorney Chenault 
Huguely, conducting the investigation of 
the alleged breach of the peace, that 
they refused to divulge the source of 
their advance information on the 
grounds that such an act would be a 
violation of a newspaper confidence, 
Judge Harlan told the youthful report- 
ers to “think the matter over” and sum- 
moned them again on Monday. When 
they refused to answer he fined them. 

Recalled each day during the week, 
Durham and Carty maintained their 
stand and refused to answer the ques- 
tions. Although Judge Harlan and 
City Attorney Huguely urged the men 
to seek a release from their word by the 
parties who had given them advance 
miormation, both held they would not 
welsh,” but would continue to keep 
their word. Pointing out that a news- 
Paper confidence is not recognized by 
the law as being exempt from testimony, 
Judge Harlan repeatedly asked the 
newsmen to obtain a writ of habeas 
corpus, a writ of prohibition or an in- 
oo — “re make a test case out 

eir refusal to an , % 
pe dhe swer. The report 


Retaining Judge Sanders E. Clay, 


Danville attorney who has served as 
special judge in many courts of the 
State, Durham and Carty entered a plea, 
secondary to that of a newspaper con- 
fidence, that they might “possibly in- 
criminate” themselves under a “gossip” 
on if they answered the questions. 
setneney Clay said that the reporters, 
through the inclusion of quotations from 
the placard attached to the dummy in 
their stories, were guilty of “circulating 
and scattering false, slanderous and ma- 
iclous rumors and reports” and should 
permitted to refuse to answer the 
goestions Propounded by City Attorney 
wed on these grounds. 
uguely attacked the plea mad 
pofemee Attorney Clay aa a bested bn 
te resulted. Judge Harlan stopped 








the legal discussion, announced that he 
could not see how the plea of the de- 
fendants could be recognized by the 
court and again found the two reporters 
in contempt. 

“This case has narrowed itself into a 
battle between the newspapers and the 
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Ge 
through the audience when Judge Har- On Monday, Tuesday and Wednes- 


lan pronounced sentence. 

Thursday Durham and Carty refused 
to return voluntarily for another trial 
at 4 o’clock in the afternoon and re- 
quested that they be summoned. The 
case was then continued until Friday. 
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Jack Durham (left) and Wesley Carty serving one of their many jail sentences 
for contempt. 


court,” Judge Harlan said as he sen- 
tenced Durham and Carty to 6 hours 
in jail. When he released the news- 
men on their own recognizance under 
a $100 bond for appearance Saturday 
afternoon, Clay protested. Judge Har- 
lan then asked the youths to return vol- 
untarily. 

The small police courtroom in the 
Danville City Hall was jammed with 
100 people Saturday when Durham and 
Carty again faced the court. It was 
their sixth trial for contempt. Carty, 
acting as spokesman for the pair, waived 
the propounding of the questions and 
said, “We refuse to answer on the 
grounds of a newspaper confidence.” 

Judge Harlan again sentenced them to 
6 hours in the Boyle County jail. 

“T have no other alternative than to 
punish you,” the judge declared. 

Outside the City Hall a crowd of 300 
people were gathered to see Carty and 
Durham led to jail by Chief of Police 
Richard J. Sale. Cries of “Stick to it” 
arose as they waked down the street 
of this little Bluegrass city that has 
dozed, unnoticed, in the rolling Ken- 
tucky pasture and tobacco country. In 
the courtroom, a noticeable murmur ran 


In statements Thursday morning 
Durham and Carty said that they knew 
there were other people in the city of 
7,000 who knew more about the effigy 
hanging than they did and believed that 
they were being persecuted by the 
court. 

“No matter how many times Judge 
Harlan sends us to jail or how far City 
Attorney Huguely pushes this case, we 
will continue to uphold what we be- 
lieve to be one of the highest ideals of 
our profession and keep our confi- 
dences,” they said. 

The Louisville Times and Courier- 
Journal on Wednesday telegraphed an 
offer to George A. Joplin, editor, Som- 
erset (Ky.) Commonwealth and presi- 
dent of the Kentucky Press Association, 
to loan a staff member to the publisher 
of the Danville Advocate for two 
weeks if an emergency is created by 
Judge Harlan’s daily jailing of City 
Editor Carty. 

The offer was sent after Mr. Joplin 
had issued a statement commending 
Carty and Durham. Before Wednes- 
day the newspapermen had been serv- 
ing their sentences in late afternoon 
after work hours, and at night. 


day of this week the reporters appeared 
daily before Judge Harlan and were 
either fined or jailed for a few hours, 
continuing a daily routine of punish- 
ment that began on Monday of last 
week. 

Conflicting opinions existed in regard 
to the length of time that the court of 
inquiry can sit. Judge Harlan main- 
tained that the court could sit indefin- 
itely, but Sanders E. Clay, attorney for 
the news men, said that it was limited 
to a year. 

In a statement to newspapermen, 
Judge Harlan said that the court and 
the city attorney knew who committed 
the crime and could arrest the hangers 
of the dummy, but would be unable to 
obtain a conviction without further evi- 
dence. Judge Harlan was of the opinion 
that the testimony the reporters would 
be able to give if they chose to answer 
the questions propounded them by the 
city attorney would be necessary for a 
conviction. 

A telegraphed protest on the treat- 
ment the Danville reporters are receiv- 
ing was sent to Governor Ruby Laffoon 
in the name of the American Newspaper 
Guild by Jonathan Eddy, executive sec- 
retary, Monday. 

The message said: 7 

“On behalf of 8,000 newspapermen in 
all sections of the nation I protest 

against penalizing Reporters Jack Dur- 
ham and Wesley Carty by the Danville 
police court in retaliation for their hon- 
oring of a professional confidence. We 
are hired not to serve as spies and in- 
formers as the court would compel them 
to do, but to gather the news. The 
state of Kentucky ought to honor Dur- 
ham and Carty for having faithfully and 
ably performed: their duty rather than 
humiliate them by subjection to the out- 
rage of daily imprisonment. Newspa- 
permen everywhere look to you as gov- 
ernor to take immediate steps to end 
this seeming travesty of justice.” 

Durham and Carty describe the case 
in their own words as follows: 

“We were given the ‘tip’ that the 
hanging in effigy was to take place at 
midnight. In order that we might know 
just what to do with the stories, both 
of us called our respective newspapers 
and newsagencies, giving them the tip 
that the ‘hanging was to take place.’ 
Midnight came and nothing happened. 
One o’clock sounded and still there was 
no hanging. Shortly before one-thirty, 
Durham left the ‘watch’ to report to 
his news agency and corresponding 
newspaper. That left Carty behind. 
While Durham was calling, Carty 
rushed into the office and said, ‘It’s up,’ 
meaning that the effigy had been 
hanged. Our first move was to go back 
and view the ‘victim.’ Then we did 
what is known in popular lingo as 
‘shoot the works’ to every newspaper we 
represented and to the news agencies, 
which was only the Associated Press, 
for which Durham is the Danville cor- 
respondent.” 

That tells, in simple words, the story 
the news men are defending—they 
didn’t see or cannet testify as steno- 
graphic copies will show, who strung 











Judge Jay W. Harlan 


up the effigy. They were told, how- 
ever, that the hanging was to take 
place and were ready to cover. 

At the court of inquiry, they an- 
swered questions truthfully and to the 
point, and when queried as to “if you 
had advance information as to the 
hanging in effigy and where did you 
get that information,” each, separately, 
replied “I refuse to answer on the 
grounds that the information was given 
in a newspaper confidence.” 

Both boys are somewhat bashful and 
taken aback at the nation-wide pub- 
licity the story has gained them. Both 
have stated that in the beginning it was 
their intention only to uphold the prin- 
ciple that was beaten into them in early 
days by the old timers. 

From Cincinnati, St. Louis and 
points in Kentucky have come news- 
papermen to look inside the affair, to 
interview the newspapermen and to 
photograph them. 

Carty, the married one of the two 
“jailbird journalists,” has a wife who 
sticks beside him. In talking to an 
Associated Press reporter whom she 
thought would not quote her, she said: 
“Tf he tells, I'll divorce him.” Carty 
is an honor graduate of Centre Col- 


lege, the little Presbyterian School 
that has gained nation-wide fame 
through its football teams. Durham, 


although a native of Danville, attended 
University of Kentucky one year, but 
has been in the newspaper business 
since his last year in high school— 
1927. 

A resolution censuring Judge Harlan 
was passed by the Capital Press Club 


at Frankfort, Ky., July 26. It fol- 
lows: 
“WHEREAS, Two reputable news- 


papermen, Wesley Carty and Jack Dur- 
ham, of Danville, Ky., have been placed 
in jail because they refused to violate 
a confidence and 

“Wuereas, The jailing of said Carty 
and said Durham violates that section 
of the Bill of Rights of the Kentucky 
Constitution which states: ‘Absolute 
and arbitrary power over the lives, lib- 
erty and property of freemen exists 
no where in a republic, not even in 
the largest majority’; and 

“WuHereas, The jailing of said Carty 
and said Durham on successive days 
for the same offense violates their 
right to liberty and their right to make 
an honest living; and 

“Wuereas, Their refusal to disclose 
the information requested of them did 
not, in the sense of this organization, 
constitute a criminal offense or con- 
tempt of the courts of the Common- 
wealth; and 

“WHEREAS, The hanging in effigy 
of a member of the General Assembly 
was the outgrowth of a political con- 
troversy to which said Carty and said 
Durham were neutral observers; and 

“WHereas, This is not the first in- 
stance of a Kentucky newspaperman 
being placed in jail for keeping a con- 
fidence in a matter involving a politi- 
cal controversy; and 

“Wauereas, The first requisite of a 
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good newspaperman is that he never 
break a confidence; therefore 

“Be Ir ReEsotvep, That the Capital 
Press Club of Frankfort, Ky., does 
now and hereby commend Wesley 
Carty and Jack Durham for their re- 
fusal to violate a confidence; and 

“Be Ir Resotvep, That Police Judge 
Jay W. Harlan, of Danville, Ky., and 
all others who had a part in the jailing 
of said Carty and said Durham be and 
are hereby censured by the Capital 
Press Club for their hasty and _ ill 
judged actions; and 

“Be Ir FurtTHER ReEsoLvep, That the 
Capital Press Club commend L. Vance 
Armentrout, of the Louisville Courier- 
Journal, for his refusal to betray a con- 
fidence to the lobby investigating com- 
mittee of the House of Representatives 
early this year; and 

“Be Ir FurTHER RESOLVED, That the 
Capital Press Club censure said com- 
mittee for jailing said Armentrout; and 

“Be It FurrHer Resotvep, That it 
is not the purpose of this resolution 
to condone any political faction for 
hanging a member of the General As- 
sembly in effigy, but that it is the pur- 
pose of this resolution to defend the 
rights of members of the newspaper 
profession to live up to their code of 
ethics in refusing to betray a confidence 
in reporting or interpreting political 
controversies ; 

“Be Ir FurtTHER 


RESOLVED, That 
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from law school and served as a mem- 
ber of the senate of the Kentucky leg- 
islature during the 1918 and 1920 ses- 
sions. He has acted as special circuit 
judge of courts over the state by des- 
ignation of the Court of Appeals of 
Kentucky. Judge Harlan has served 
as police judge of Danville since Janu- 
ary, 1934. 

_He organized the Danville Chamber 
of Commerce and has served as secre- 
tary of that body since its organization. 
He also promoted the Kentucky Cham- 
ber of Commerce which evolved into the 
present Kentucky Progress Commission. 

Judge Harlan is a member of Delta 
Kappa Epsilon and a Mason. He is 
a member of the Baptist Church and 
teaches a Sunday School class at the 
Lexington Avenue Baptist Church in 
Danville. 

Judge Harlan is a third cousin of 
Judge John Maynard Harlan who 
served as a justice on the United States 
Supreme Court for 34 years. 

He is married and has two children. 

Newspaper comments on the case 
follow : 

Lexington (Ky.) Leader: 

“It seems strange that any judge 
would make the attempt to force men 
of the newspaper profession to sacri- 
fice a privilege which the courts re- 


peatedly have declared to belong to 
them. 
“A court would hardly attempt to 





WHY NOT JAIL 





"EM IN EFFIGY? 











copies of this resolution be sent to Mr. 
Carty, Mr. Durham and Mr. Armen- 
trout, Judge Harlan, Representative 
Hugh K. Bullitt, chairman of the 
House lobby investigating committee 
and to Marlen E. Pew, editor of Eni- 
Tor & PUBLISHER.” 

The resolution was signed bv Mil- 
dred McCann Moss, president and D. 
L. Pitkin, secretary. 

Judge Jay W. Harlan was born in 
Danville, Ky., Feb. 4, 1887. He is 47 
years old. He graduated from Centre 
College, Danville, in 1906, and the 
Centre College Law School, later trans- 
ferred to the University of Louisville, in 
1909. During his college years he 
played center on the football team. 

He began to practice law in Dan- 
ville in 1909, following his graduation 








Cartoon by Paul Plaschke in Louisville Times 





compel a lawyer to violate the confi- 
dences of a client or to force from a 
clergyman the confidences of a parish- 
ioner. Newspaper men have a code of 
their own. Its rationality and the im- 
portance of adhering to it are recog- 
nized by the courts. It forms a part 
of the broader charter of freedom of 
the press and it is essential that it be 
sustained and preserved. 

“It is a mistake for any one to ask 
that newspaper men violate their own 
universally accepted rule of action, 
which is in the interest of society as a 
whole.” 

Louisville Courier-Journal: “In the 
words of the immortal -W. S. Gilbert, 
it is a laudable endeavor ‘to make the 
punishment fit the crime,’ but the treat- 
ment of the two newspapermen in the 





A. L. Sloan, Chicago American reporter 

(right), showing documentary proof of 

relief fraud to Assistant State’s Attor. 
ney Robert Wright. 


Danville Police Court seems to be 
carrying out the precept in reverse 
order. Possibly the lyncher of the 
Court House dummy will never be 
found, though everything has been done 
save the setting of bloodhounds on his 
trail. It is a sad commentary that Ken- 
tucky has seen actual lynchings that 
drew no such activity on the part of 
the courts as this murder of a rag-roll 
in Danville.” 

Indianapolis Star: “J. W. Harlan, a 
police judge at Danville, Ky., is one 
of those unfortunate individuals obsessed 
with the overwhelming dignity of his 
position. . If this most honor- 
able magistrate had been born to the 
purple, he probably would have believed 
sincerely in the divine right of kings, 
Under the handicaps imposed in his 
balliwick, he must be content with main- 
taining the majesty of the exalted 





police tribunal by penalizing two news- - 


paper reporters. . He is certain 
to be toppled from his pedestal and 
after that will be as aggrieved as the 
boy who has lost his licorice drops.” 

Ashland (Ky.) Daily Independent: 
“If the reporter is worth his salt, he 
sticks to his guns. . . . Either way, the 
reporter cannot lose. He becomes al- 
most a national figure over night.... 
Positions are opened that he could 
never have approached had he not been 
jailed. Public opinion, which is the 
strongest of all forces in the United 
States, is preponderantly behind him 
Who comes off second best? Let the 
judge decide.” 

The Chicago American, after an e- 
haustive investigation, has been publish- 
ing during the past two weeks a series 
of sensational articles about the $170; 
000,000 operations of the Illinois Emer- 
gency Relief Commission. The news 
paper called upon the county and fe¢- 
eral authorities to make a full invest 
gation for the purpose of prosecuting 
all those responsible for alleged whole 
sale corruption. 

Following this appeal, the state’s at 
torney’s office of ok County 1 
a presentment to Chief Justice Finn 
gan of the criminal court, asking 
he instruct the grand jury to delve 
into charges set forth by the Amer: 
can. Mr. Sloan, veteran reporter # 
charge of the American’s investigatiol, 
under the personal direction of F. J. 
McCarthy, managing editor, was sul 
moned by the grand jury. As revealed 
in later open court proceedings, Slow 
offered proof of the facts he had gath 
ered and was willing to inform 
grand jury where it could find in t& 
records of the Relief Commission ¢t 
dence of reported corruption. ow 
ever, as court records show, the 
porter was stopped short and the grand 
jury demanded not the proof of lis 
facts, or information about furthe 
facts, but how and where he 
his information, which the reporter & 
clined to divulge. As a result, he W# 


(Continued on page 25) 
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PRESS ‘GAG’ THREAT IN MINNEAPOLIS 


Newspapers Ordered Not to Defame State or National Guard as Martial Law Is Declared—Gov- 
ernor Denies He Will Extend Control of Press or Censor Utterances 


(Special to Evitor & PusiisHer) 
INNEAPOLIS, Aug. 2—“‘It shall 
M be unlawful to publish 
newspapers defaming the state of Min- 
nesota or any member of the Minne- 

sota national guard in the field.” 

Thus tersely were newspapers in- 
formed of a threat of military censor- 
ship of their news and editorial 
columns. 

It followed the declaration of mar- 
tial law in Hennepin county, Minn., by 
Governor Floyd B. Olson last week. 

Adjutant General Ellard A. Walsh 
was designated as military commander 
and within two hours after the troop 
movement was under way he had pre- 
pared a lengthy document for the guid- 
ance of the city. 

The order demanded that newspapers 
publish the document in its entirety for 
two days. This demand the three daily 
newspapers of Minneapolis, the Trib- 
une, Journal and Star, complied with on 
the basis that the order was news. 

Following the gubernatorial order the 
attitude of all three papers in oppo- 
sition to the strike toned down the fol- 
lowing day. The Journal said: “Obey 
Orders!” and the other papers with- 
held editorial comment. 

Subsequently Governor Olson made 
repeated assurances that newspapers 
were privileged to print what comment 
they saw fit concerning the develop- 
ments in the truck drivers’ strike. 

Taking the governor at his word, all 
three of the daily papers have renewed 
with new vigor the flow of editorial 
opinion which was halted the day the 
governors martial law proclamation 
was issued. 

In fact, in a radio speech Monday, 
during which Governor Olson declared 
that martial law, or “military rule” as 
he calls it, was ordered for the benefit 
of neither side to the strike, but for 
the protection of the people of the city, 
the governor said: 

“There is no restriction of any kind 
upon free speech or freedom of the 
press. The newspapers have 
been invited to criticize if they desire. 
I can say that they have responded more 
generously to that invitation than to 
any other 1 have ever extended them. 
It has even inspired them to innova- 
tions in the newspaper world. The 
Journal and Tribune, which previously 
devoted their entire editorial pages to 
fables and fairy stories, now are ex- 
tending these fables and fairy stories 
to the front page. 

“It is to be expected that the Journal 
and Tribune will favor their large ad- 
vertisers who are involved as employers 
in this dispute, but common decency 
should restrain them from the violent 
Partisanship they have exhibited thus 
far. The grimy workingman who sweats 
long hours for $12 a week cannot ad- 
vertise or pay for the printing of costly 
Statements, and he may not even be 
able to buy a newspaper, but he is en- 
titled to the same opportunities for 
happiness as the advertiser. 

“He, too, has the same dreams for 
the future of his children. If he shows 
resentment at a system that grinds him 

own, he, at least, is entitled to an 
accurate recital in the press of his 
wrongs and his claims. The attempt 
to misrepresent him as an enemy of 
Society is not an answer to his claims.” 
_Martial law became a fact in the 
city at 12:20 p. m. last Thursday after 
the truck owners informed the governor 
that they could not compromise the 
strike upon the terms laid down by two 
mediators of the United States depart- 
alate ae. The ig had veind 
cep e€ proposals a vote o 

1,866 to 147. . , 


The mediators proposed that the 


Strike be called off at once and that the 
strikers be returned to their employ- 
ment on a wage basis of 5214 cents 








an hour for truck drivers and 42% 
cents an hour for helpers and inside 
workers. Future wages and working 
conditions, it was proposed, should be 
arbitrated by a board consisting of two 
representatives of each side and a fifth 
member to be selected by the tour. 
The proposal, the mediators said, had 
been approved by the national relations 
labor board and the U. S. department 
of labor. 

Troops had been ordered into the 
city upon the call of Mayor A. G. 
Bainbridge at the time the strike got 
under way, July 17. The previous 
strike in May had resulted in wide- 
spread disorder, during which two 
special policemen were killed and nu- 
merous special police and strikers seri- 
ously wounded. Mayor Bainbridge in- 
sisted on help from the state when the 
new strike got under way. 

The troops were used only once, 
however, before martial law was de- 
clared. This was on Friday, July 20. 
Insisting that ‘law and order must pre- 
vail, the mayor ordered his chief of 
police that day to start convoying trucks 
with police escort. One of the first 
trucks to move under such escort was 
crashed into by a truckload of strikers. 
Police opened fire with shotguns and 
in the melee that followed two officers 
were beaten severely, one striker was 
fatally wounded and more than 40 
others, strikers and bystanders, were 
injured. Troops were hurried to the 
scene to dispel the mob. 

Over the wishes of Governor Olson, 
the mayor persisted in continuing the 
convoying of trucks; and peace negoti- 
ations between the warring factions 
came to naught. The employers brought 
forth charges that the leadership of 
the strikers was Communistic and re- 
fused to meet with the strikers’ repre- 
sentatives. 


The mediators having arrived at 
what they considered a fair agreement 
the afternoon of July 25, Governor Ol- 
son declared that both sides must ac- 
cept the proposal by the following noon 
or he would declare martial law. 

In accepting the proposals only in 
part, the employers objected most 
strenuously to the wage provisions set 
forth. By the settlement of the May 
strike, they contended, the drivers ac- 
cepted the wage scale then in effect, 
subject to arbitration provisions in- 
cluded in the settlement. The em- 
ployers contended they had kept and 
maintained that scale and that they 
were willing at all times to arbitrate 
in accordance with the settlement then 
reached. 

“It is ridiculous,” they added, “and 
out of all reason to suggest an arbi- 
tration of wage scale by a stipulation 
that arbitration must start with a mini- 
mum scale that is an increase of the 
existing minimum scale. To fix 
an increased wage scale by a vicious 
strike. and then arbitrate from: that 
point upwards, only paves the way for 
a repetition of the same lawlessness a 
few weeks or months hence.” 

The day that the troops were or- 
dered to move, the newspapers of the 
city—and of St. Paul too—took up the 
cry of the owners that the strike was 
manipulated by Communistic influence. 
The evening before, police had raided 
the hotel rooms of James P. Cannon 
editor of the Militant, and Max Shacht- 
man, of the New International, sent 
from New York to cover the strike, 
and had found letters and documents 
which they claimed linked Vincent 
Dunne, one of the strike leaders, with 
Communistic circles. 

Facsimiles of the wires were pub- 
lished on the front page of the Journal 
and excerpts in both the Tribune and 
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(Special to Evitor & PuBLisHER) 

LOOMINGTON, Ill, July 31-- 

Construction of a large rustic lodge 
has completed the recreational facilities 
provided at beautiful Lake Blooming- 
ton by the Daily Pantagraph for its 
125 employes and members of theit 
families. “Pantagraphers” now enjoy 
dancing, cards and other indoor diver 
sions, in addition to swimming, fishing 
and picnicking at the newspaper’s pri- 
vate lots comprising Davis Point. 

The lodge, simulating weathered log 
construction, has a tnain room of 3> 
by 40 feet with the floor finished in 
maple for dancing. The furniture 1s 
of wicker, and at one side is a large 
fireplace. Facing the lake is a com- 
modious screened porch. Opening of 








the lodge was celebrated with a party. 

Fell House is the name of the new 
lodge, in honor of Jesse W. Fell, foun- 
der in 1837 of Bloomington’s first news- 
paper, the Observer, co-founder, editor 
and late owner of the Pantagraph, and 
outstanding for his many community 
endeavors. Davis Point is so named in 
honor of his son-in-law, William O. 
Davis, for 40 years owner and publisher 
of the Pantagraph, and the latter’s son, 
Hibbard O. Davis, who succeeded him. 
It was Hibbard O. Davis who conceived 
the idea of Lake Bloomington as a 
water supply and recreational center, 
and under his nephew, Davis Merwin, 
the present publisher, the Pantagraph 
supported the project to a successful 
conclusion in 1928. 


the Star. <A full account of the arrest 
of the two men also was spread over 
the front pages. 

The men were finally released on 
the promise they would leave town, but 
later were permitted to return only for 
the purpose of representing their papers. 

The governor’s proclamation of mar- 
tial law started out as follows: 

“It having been made to appear to 
me that tumults, riots, and mob violence 
have occurred in the «:ity of Minneapolis, 
the .county of Hennepin, state of Min- 
nesota; that bodies of men together by 
force have attempted to commit felonies 
and to offer violence to persons and 
property in said city and county, and 
by force of violence to break and resist 
the laws of this state, imperilling the 
lives, health and property and general 
welfare of the citizens of that city and 
county and that the civil authorities 
therefore are wholly unable to cope with 
the situation or to preserve and main- 
tain law and order. I hereby find and 
declare that a state of insurrection ex- 
ists in the city of Minneapolis and 
County of Hennepin. 

“Now, therefore, I, Floyd B. Olson, 
governor of the state of Minnesota, 
acting as commander-in-chief of the 
Minnesota national guard, do hereby 
assume a military command of and 
over the said city of Minneapolis and 
county of Hennepin and all property 
therein, and all civilians and other per- 
sons therein and all who may hereafter 
come into said city and county and I 
do hereby declare and proclaim that_ 
martial rule exists therein.” 

The movement of all commercial 
trucks except certain classes was pro- 
hibited except upon order of the com- 
manding officer for the transporting of 
common necessities. 

Gatherings of groups of more than 
100 individuals were prohibited unless 
permitted upon order of the troop com- 
mander and persons not residents of 
the city and having no legitimate busi- 
ness were ordered to depart from Min- 
neapolis. Military courts, too, were 
ordered established to act upon viola- 
tions of military rule although the civil 
courts were permitted to act in the 
usual manner on all cases except those 
which the troop commander from time 
to time might determine must be tried 
in the provost court. 

Section 12 of the lengthy document 
declared: “It shall be unlawful and 
shall be construed to be a violation of 
this proclamation, subjecting the offen- 
der to punishment: 

“First—To perform or commit, or 
permit to be committed, any act ob- 
structing or attempting to obstruct the 
military forces; to print, post or dis- 
tribute by any means, publish or transmit 
within the said described area, notices, 
bills, documents or newspapers defam- 
ing the state of Minnesota or any mem- 
ber of the Minnesota national guard in 
the field. 

“Second—To circulate or to induce 
or attempt to induce one to circulate 
alarmist reports, or forge, alter or tam- 
per with passes, permits or documents 
of any kind, issued by or pursuant to 
the direction of the troop commander. 
To refuse to comply with the requisi- 
tion of the military forces of privately 
owned property or to interfere or hinder 
another in compliance therewith.” 

The obvious concern of the press 
over the censorship order, however, led 
to “interpretations” by the military au- 
thority and the governor. 

In answer to a telephone query from 
New York the same day, General 
Walsh declared: “You can call up any 
newspaper correspondent or the editor 
of any daily to verify what I say. 

“We are in no way interfering with 
the so called freedom of the press. I 
told newspaper men they could criticize 

(Continued on page 31) 
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OPPOSE BIG PWA LOAN 
FOR SOUTHERN MILL 


Maine Senators Allege Industry in 
South Could Not Survive Without 
High Protective Tariff— 
$5,500,000 Asked 


(Special to Epiton & PustisHeEr) 

WasuHincTon, D. C., Aug. 2—Op- 
position to a $5,500,000 PWA loan 
for construction of a wood pulp paper 
plant at Fernandina, Fla., has been 
registered with Secretary Harold I. 
Ickes on behalf of the newsprint pro- 
ducers in the State of Maine. 

The protest was filed by Senators 
Hale and White, Republicans, Congress- 
man Utterback and Governor Brann, 
Democrats, based on allegations that 
a Southern paper pulp industry could 
not exist without a high protective tar- 
iff which might interfere with pro- 
posed tariff trade agreements. they 
also claim that development of the 
Southern industry would handicap an 
already suffering paper industry in the 
Northern States. 

David Schultz, chairman of the 
Florida industrial relations committee, 
has applied for the loan in the name 
of that agency. Its purpose is to util- 
ize vast supplies of fast-growing South- 
ern slash pine, thereby bringing a new 
industry to the Southland and rehab- 
ilitating the several states where gen- 
eral agricultural development seems no 
longer possible. 

Senator Russell of Georgia, and 
other members of Congress from the 
Southern States are urging grants of 
PWA funds for this purpose, but the 
Maine objectors also have substantial 
support in the person of Dr. Mordecai 
Ezekiel, Department of Agriculture 
economic advisor who questions both 
the advisability and the legality of ex- 
tending aid in this direction. 

The move for creation of a new 
source of newsprint has been given 
impetus by the successful experiments 
made by Dr. Thomas H. Herty whose 
tests have demonstrated that the South- 
ern slash pine is usable commercially 
in production of newspapers. In addi- 
tion to the economic factor of a new 
industry for the country, it is claimed 
that cheaper newsprint can be produced. 


DAILY’S PLANT PICKETED 


Milwaukee Journal Denies Any Dis- 
pute With Union Employes 
(By telegraph to Evitor & PusiisHEr) 

Mitwavukee, Aug. 2—Appearance of 
pickets at the plant of the Milwaukee 
Journal Wednesday afternoon with 
former part-time employes carrying 
signs with such legends as “Truck 
Drivers’ Strike’ and “Unfair to Or- 
ganized Labor” brought forth state- 
ments from organized labor leaders that 
the Journal is fair to labor and that no 
American Federation of Labor group 
is striking against the Journal. 

Truck drivers employed by the Jour- 
nal signed a statement that there is no 
drivers’ strike there. 

The local truck drivers’ union affili- 
ated with A. F. of L. said the union 
had no membership at the Journal and 
that its organization is having no diffi- 
culties with the newspaper. 

Pickets represent 16 former part- 
time circulation department employes of 
the Journal, mostly college students, 
released when the department was re- 
organized to do away with part-time 
work and effect greater efficiency under 
changing conditions. They were not 
replaced by other men. Reorganization 
resulted in pay raises of $10 a week, 
a 40-hour week and vacations with pay 
for full-time employes retained. The 
Journal was one of the first newspapers 
in the country to display the Blue Eagle 
and is an ardent supporter of New 
Deal policies. 

Leonard L. Bowyer, business man- 
ager of the Journal, Thursday issued a 
statement that the Journal is meeting 
all requirements of NRA. “We are not 
involved in any controversy with union 
labor,” Bowyer said. “The Journal 
employs members of nine American 
Federation of Labor unions and has not 
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16.7% Linage Gain Recorded in 
First Six Months; Financial Loses 


A 16.7% gain in display and classified 
linage is recorded in figures of 
Media Records, Inc., for the first six 
months of this year as compared with 
the same period of 1933. 

Every important classification, with 
the exception of financial advertising, 
showed a gain. 

Gains in display advertising were as 


follows: 
OO See a oR 16.3% 
NS reer ene 22.5% 
Automotive .......... 44.3% 


Total display advertising showed a 
gain of 19.3%, which takes into ac- 
count a small loss in financial advertis- 
ing. The gain in classified was 5.5%. 

Total linage of the six months, as 
measured by Media Records from 200 
newspapers in 52 cities, was 590,149,210, 
as compared with 505,720,695 lines in 
the first six months of 1933. : 

The figures for the comparative six- 
month periods are given as follows: 


RETAIL 
ee 324,744,502 
oe See 279,323,766 
1 eee 45,420,736 16.3% 

GENERAL 
Se oc rte TL es 111,616,791 
os PONTE ee TSR Ree 91,123,666 ~ 
ree 20,493,125 22.5% 

AUTOMOTIVE 
|) ef 43,447,610 
EE 30,114,147 
TES «une Re 13,333,463 44.3% 

FINANCIAL 
See 10,627,964 
See 10,628,892 
nA. A wat hee co" leneekene 928 


ToraL DIspLay 


| PEE Cee 490,436,867 
| SR een’ 411,190,471 
Sa 79,246,396 19.3% 
CLASSIFIED 
| ete ie 99,712,343 
| EEA, 94,539,224 
NN a en 5,173,119 5.5% 
ALL ADVERTISING 
eee 590,149,210 
PERE Chics AGebewe 505,729,695 
ERS eee 84,419,515 16.7% 


The greatest gain was recorded by 
automotive, but the average gain for 
the six months represents a considerable 
recession from the promise held out at 
the beginning of this year for this 
classification. In March the gain in 
automotive linage was 146.8% over the 
same month of 1933. In April the 
gain was 74.6%. In May the gain took 
a tumble to 32.4% and it went still 
lower in June—18.9%. 

Until June general advertising has 
shown consistent gains during the year. 
In March general showed a gain of 
39.8% over March, 1933; the April 
gain was 32% over the same month of 
1933; the May gain was 35.1% and 
June 18.7%. 

Recent months have shown strength 
in classified linage, considered by many 
the barometer of linage generally. The 
March increase was 11.9%, April 4.8%, 
May 5.4% and June 14.3%. The com- 
partive low average for the six months 
—representing a 5.5% increase—is ac- 
counted for by losses suffered in Janu- 
ary and February. 








had an open break in its relations with 
these unions in a long period of years. 
The Journal has never faced a strike or 
walkout, nor has it ever locked out a 
single union. The Journal is not in- 
volved in any controversy with non- 
union employes who without exception 
are working under all requirements of 
NRA newspaper code. The Journal on 
its own initiative has limited hours of 
employment to forty or less, even in 
instances where the code makes excep- 
tions and it is paying practically all of 
its employes well above minimum wages 
stipulated by code. The present picket- 
ing of Journal by some of dismissed 
former employes is presumably in pro- 
test for loss of their jobs.” 

The furmer employes have filed com- 
plaint with NRA authorities alleging 
they were dismissed because they or- 
ganized a union or association for the 
purpose of collective bargaining and 
that their dismissal came after they 
had submitted demands for a wage in- 
crease. 





FOLLOW PAPER’S PROPOSAL 


Approval by the Illinois Supreme 
Court this week of the plan to mort- 
gage school board property with the 
Reconstruction Finance Corporation as 
security for a loan of $25,000,000 to pay 
Chicago public school teachers back sal- 
aries due, brings to a successful conclu- 
sion the Chicago Herald and Exami- 
ner’s two-year editorial campaign for 
payment of teachers’ salaries. The plan 
was first suggested by the Herald and 
Examiner in an editorial June 4, 1932. 
At that time the paper sent a delega- 
tion of teacher-leaders to appear before 
a committee of the Senate at Washing- 
ton. Senator James Hamilton Lewis of 
Illinois this week commended the 
Hearst paper for its fight. 


STARTS PRINTING DAILY 
(By telegraph to Evtror & PusLisHErR) 
Marianna, Fra., Aug. 1—The Ma- 
rianna Times-Courier, for 71 years a 
weekly newspaper, today started publi- 
cation as a morning daily G. M. Shep- 
pard is publisher of the Times-Courier, 
now to be known as the Daily Times- 
Courier. Mr. Sheppard has announced 
as editor, Emmett G. Sheppard, and as 
circulation manager, R. L. Bell. O. C. 
Neal, Sr., is advertising manager of 
the paper. 





CHANGE ASKED IN INK CODE 


Industry Seeks to Assess Firms in 
Allied Lines 


(Special to Eptror & PusiisHEer) 

Wasuincton, D. C., Aug. 1—The 
printing ink manufacturing industry is 
seeking NRA sanction to go beyond its 
own confines and seek contributions for 
code administration from allied lines of 
trade. 

More than two months ago, General 
Hugh S. Johnson promulgated an ad- 
ministrative order which declares that 
members of a specified industry whose 
principal line of business is under a 
certain code shall not be assessed for 
the administration of any other com- 
pact. This, of course, meant that in 
instances where the manufacture of 
printing ink was one of the functions 
of a concern, but not the principal one, 
the code authority for ink manufacture 
could not call upon that concern for a 
contribution toward the administration 
budget. It was provided in that order 
that the recovery administration would 
entertain petitions from code authori- 
ties who consider they can show suf- 
ficient cause why the administrative 
order should not be applicable to them. 

It is under this proviso that the code 
authority for printing ink manufactur- 
ing is proceeding. Deputy Administra- 
tor Joseph F. Battley has fixed Aug. 
11 as the last day for filing objections 
to the petition. 


MURRAY LEASES WEEKLY 

Governor Murray of Oklahoma has 
leased the Blue Valley Farmer, his 
weekly newspaper published at Okla- 
homa City, to Col. Cicero I. Murray, 
his distant cousin. The governor re- 
tains the privilege of contributing a 
weekly letter to the paper under the 
terms of the contract published in the 
paper, but one of the provisions gives 
Cicero the power to censor the mes- 
sage. 


SHIFTS COMIC SECTION 

Due to the increase in Saturday cir- 
culation through publication of an eight 
page colored comic section, the Youngs- 
town Telegram has switched the pub- 
lication date of this section from each 
Saturday to each Friday. The paper 
feels the extra circulation obtained on 
Friday will prove valuable to adver- 
tisers for Saturday selling. 














BROADCASTING PLAN. 
UP FOR HEARING | 


Commercial Firms to Present Argu. 
ments Oct. 1 Against New Allo- 
cation of Facilities to Give 
Educators More Time On Air 


(Special to Ep1iror & PuBLisHER) 

WasuinctTon, D. C., Aug. 2—Com. 
mercial broadcasting companies have 
been put on the defensive by an order 
issued by the Federal Communications 
Commission calling public hearings, to 
begin Oct. 1, at which the broadcasters 
will have opportunity to present their 
arguments against a new allocation of 
facilities which would give educational 
and similar associations a part of the 
time now devoted to advertising. j 

These hearings are responsive to the 
Congressional demand for an inquiry 
into this subject. Led by Senator Rob. 
ert F. Wagner and others, a movement 
for an outright allotment of 25 per cent 
of radio facilities to “cultural” broad- 
casting gained considerable momentum 
in the closing days of Congress, but a 
compromise was reached when the fol- 
lowing provision was written into the 
bill by which the communications com- 
mission was created: 

“The Commission shall study the pro- 
posal that Congress by statute allocate 
fixed percentages of radio broadcasting 
facilities to particular types or kinds 
of non-profit radio programs or to per- 
sons identified with particular types or 
kinds of non-profit activities, and shall 
report to Congress, not later than Feb, 
1, 1935, its recommendations together 
with the reasons for same.” 

The Commission has fixed Sept. 2) 
as the final date for filing written re- 
quests to be held at the hearines which 
will begin Monday, Oct. 1, and continue 
until completed. Appearances may be 
made by the individuals or officers of 
license holders, or by their attorneys, 
and it is expected that they will be 
heard in the order that their requests | 
are received. ‘ 

Commercial broadcasting companies 
are expected to continue the fight they 
waged when the proposal was before 
Congress. To carry out the Congres- 
sional intent would undoubtedly require 
the cancellation of many existing lic- 
enses and the curtailment of advertising 
time for others. 

Meanwhile, the Committee on Use of 
Radio as a Cultural Agency, is ready to 
go forward with its campaign for re- 
allocation with the objective in view 
having 25 per cent of the facilities 
turned over to cultural, educational, re- 
ligious, labor, agricultural and similar 
organizations. 

It has not been disclosed as yet 
whether Senator Wagner will take part 
in the hearings. He has charged con- 
mercial stations now exercise an aif 
monopoly of 98 per cent, leaving two 
per cent for non-profit broadcasts. Sen- 
ator Simeon D. Fess added to the 
criticism with the statement that com- 
mercial stations are “polluting” the ait 
with their broadcasts. _ 

Cothmissioner Hampson Gary 3 
chairman of the committee to conduct 
the inquiry. 


DRY MAT CODE APPROVED 


Sales of Syndicate Mats to News | 
papers Is Prohibited , 
(By telegraph to Evitor & PusiisHER) 
WasHINcTon, Aug. 2—Over the ob 
jection of Elisha Hanson, Washington 
attorney for A.N.P.A., the Nationa 
Recovery Administration has approved 
a code for the stereotype dry mat i 
dustry with a provision prohibiting 
future sales of syndicate mats for d 
rect production of newspapers. — 
The prohibition is contained in th 
fair trade practice section of the ap 
proved code. Mr. Hanson stated at tht 
public hearing on this compact, May % 
that many publishers use so-callét 
syndicate mats because of economic 
and mechanical advantages. The trate 
asked that sales of these mats be cot 
fined to purchasers intending to 
them for syndicating features, and n 
for direct production of newspapers. 


























| 


QD ete oe Ss Ss he rH Oo: 68} CUM Oe oR OR ~~ oOo 


=o oOco => 


ee a a ae eo LY ee Oe hey ee 


gu, 
>= 


l be 
uests 


anies 


efore 
gres- 
quire 
 lic- 
‘ising 
se of 
dy to 
r re- 
2W 

ilities 
1, re- 
milar 


; yet 
> part 


n aif 
two 
Sen- 
> the 
com: 


ne aif 


y is 
mniduct 


News: — 


R) 

1e ob- 
ington 
ational 
proved 
at it 
ibiting 
or d- 
in the 
1e ap 


May 3 


} trade 
e Con 
ro use 
nd not 
ers. 


a 








Editor & Publisher 


for August 4, 1934 





7 


"| PUBLIC HEARING ON AGENCY CODE AUG. 16 


4-A Says Present Form of Regulations Was Never Approved By Its Committee—Provision Calls 
For Control of Misleading or Untruthful Advertising 


PUBLIC hearing on a proposed 

code for advertising agencies wiil 
be held by the NRA in Washington 
Aug. 16, it was announced this week. 

The meeting was first scheduled for 
Aug. 7, but following protests by the 
American Association of Advertising 
Agencies and the American Newspaper 
Publishers’ Association the hearing was 
postponed. ‘ 

The announcement of the public hear- 
ing said the code had been submitted 
by the Four-A representing 54 per 
cent of the volume of agency business. 
Four-A officials in New York this 
week said, however, the code in the 
form presented for public hearing had 
never been approved by its code com- 
mittee. 

One reason for the postponement of 
the public hearing was the fact that 
John Benson, Four-A president, is in 
Europe and will not return until 
around Aug. 11. 

The A.N.P.A. protested against the 
first announcement of the public hearing 
on the gound that insufficient time had 
been given for study of the proposed 
code. The A.N.P.A. also said that the 
agency business, being a service, needed 
no code. 

An agency code, sponsored by the 
Four-A, was first presented to the 
NRA in August, 1933. Since that time 
there have been numerous revisions, and 
the code as presented for public hearing 
bears little resemblance to the original. 

One particularly significant section 
of the present code follows: 

“Subject to the approval of the Ad- 
ministrator, the Code Authority shall as 
soon as practicable, in cooperation with 
owners of advertising media and adver- 
tisers, establish regulations designed to 
prevent the publication of misleading or 
untruthful advertising, for the protec- 
tion of the public and of its confidence 
in advertising.” 

The code also construes “rebating” 
as an unfair trade practice. 

The practice of some agencies of 
wooing away certain key men in other 
agencies for the purpose of obtaining 
additional accounts is covered in a 
section which says that “to offer em- 
ployment to a full-time employe of an- 
other member of the trade without first 
notifying such member” is an unfair 
trade practice. 

_William P. Farnsworth, acting divi- 
sion administrator, will preside at the 
hearing. 

The code, dated March 15, as sub- 
mitted for public discussion, follows: 
ARTICLE [ 

Purposes 
To effectuate the policies of Title 1 
of the National Industrial Recovery 
Act, the following provisions are sub- 
mitted as a Code of Fair Competition 
for the Advertising Agency Trade and 
shall be the standard of fair competi- 
tion for such Trade and shall be bind- 

ing upon every member thereof. 


ArtIcLe II 

Definitions 
The | term “Advertising Agency 
Trade” as used herein includes the ser- 
vice of, the preparation of, or counsel 


with regard to advertising for others, 
or the placing of such advertisements, 
and such branches or subdivisions 
thereof as may from time to time be 
a under the provisions of this 
e. 
_ The term “employe” as used herein 
meludes anyone engaged in the Trade 
im any capacity receiving compensation 
from an employer for his services ir- 
respective of the nature or method of 
Payment of such compensation. 
. The term “employer” as used herein 
includes anyone by whom any such em- 
Ployee is compensated or employed. 
he term “member of the Trade” in- 
cludes anyone engaged in the Trade as 





above defined, either as an employer or 
on his own behalf. 

The terms “President,” “Act,” and 
“Administrator” as used herein shall 
mean respectively the President of the 
United States, Title 1 of the National 
Industrial Recovery Act, and the Ad- 
ministrator of said Act. 

ArticLe III 
Hours 

1. No employee, except employees 
engaged as account executives, in a 
managerial capacity or as outside sales- 
men, copy writers and artists, paid at 
the rate of not less than $35.00 per week, 
shall be permitted to work more than 
six days in any seven day period or in 
excess of 36 hours in any one week 
as averaged over any consecutive four- 
week period. 

2. In the event of necessity, an em- 
ployee may be permitted to exceed the 
maximum hours of work fixed in the 
foregoing section, but in any such 
special case at least one and one-third 
times his normal rate shall be paid for 
hours worked in excess of the maximum 
hours herein provided. 

3. No employer shall knowingly en- 
gage any employe for any time which 
when totaled with that already per- 
formed with another employer or em- 
ployers in this Trade, exceeds the max- 
imum permitted herein. 

ArtTIcLeE IV 


ages 

1. No employee shall be paid at less 
than the rate of $15.00 per week. 

This Article establishes a mini- 
mum rate of pay for all employes re- 
gardless of whether an employee is 
compensated on a time rate, piece work, 
or other basis. 

No employe whose full time 
weekly hours as of June 17, 1933, are 
reduced by the provisions of this Code 
by 20% or less, shall have his or her 
full time weekly earnings reduced. No 
employee whose full time weekly hours 
are reduced by the provisions of this 
Code, in excess of 20%, shall have his 
or her said earnings reduced by more 
than 50% of the amount calculated by 
multiplying the reduction in hours in 
excess of 20% by the hourly rate. 

4. Female employes performing sub- 
stantially the same work as male em- 
ployees shall receive the same rate of 
pay as male employes. 

ARTICLE V. 

General Labor Provisions 

1. No person under 16 years of 
age shall be employed in the Trade. 
In any State an employer shall be 
deemed to have complied with this 
provision if he shall have on file a 
certificate or permit duly issued by the 
authority in such State empowered to 
issue employment or age certificates or 
permits, showing that the employe is 
of the required age. , 

2. Employes shall have the right to 
organize and _ bargain collectively 
through representatives of their own 
choosing, and shall be free from the 
interference, restraint, or coercion of 
employers of labor, or their agents, 
in the designation of such representa- 
tives or in self-organization or in other 
concerted activities for the purpose of 
collective bargaining or other mutual 
aid or protection. 

3. No employe and no one seeking 
employment shall be required as a con- 
dition of employment to join ny com- 
pany union or to refrain from joining, 
organizing, or assisting a labor organi- 
zation of his own choosing, and 

4. Employers shall comply with the 
maximum hours of labor, minimum 
rates of pay, and other conditions of 
employment, approved or prescribed by 
the President. 

5. Every employer shall provide for 
the safety and health of his employes 
at the place and during the hours of 
their employment. Standards for safety 


and health shall be submitted by the 
Code Authority to the Administrator 
within six (6) months after the effec- 
tive date of this Code. 

6. Within each State this Code shall 
not supersede any laws of such State 
imposing more stringent requirements 
on employers regulating the age of em- 
ployes, wages, hours of work, or health, 
fire or general working conditions than 
under this Code. 

7. Employers shall not reclassify em- 
ployes or duties of occupations per- 
formed by employes so as to defeat 
the purposes of the Act. 

8. Each employer shall post in con- 
spicuous places accessible to employes, 
full copies of Articles III, IV and V 
of this Code and any amendments 
thereto. 

9. No employe shall be dismissed 
by reason of making an honest com- 
plaint or giving truthful evidence with 
respect to an alleged violation of this 
Code. 

10. No employe who has been regu- 
larly employed in any one establishment 
for eight weeks or more shall be dis- 
charged on less than one week’s notice. 

ARTICLE VI 
Administration 

To further effectuate the policies of 
the Act, a Code of Authority is hereby 
constituted to administer this Code. 

Organization, Powers and Duties of 
Code Authority: 

1. The Code Authority shall con- 
sist of not more than 13 individuals 
to be selected as hereinafter set forth, 
and of such additional members without 
vote as the Administrator in his dis- 
cretion may appoint, to represent such 
groups or governmental agencies as he 
may designate. The President of the 
American Association of Advertising 
Agencies shall be a member of the 
Code Authority and shall act as its 
Executive Officer. 

2. Each member of the Trade who 
qualifies as specified in Section 12 of 
this Article shall have such vote in 
the nomination and election of the 
Trade members of the Code Authority 
as is shown in the following schedule: 
Gross Income for the 





Preceding Year up to Vote 

MED axis cicscnadauccanewde 1 
DNS donvcctecucccdcncnes 2 
PED ere sickwas ee enel ew rns 3 
IS aia 6 5 ara e aarecedkacnaidadsa + 
CE i advances sates vaveee 5 
TT wind Craue Cucenid sae ea's 6 
SINT ean <nlk en nves<e dads 7 
ED ant etasceciownaawed 8 
SI sw cwreccwscecaege-eeee 9 
FR Hecnctunenawsadsscos 10 


The Code Committee shall arrange 
for the nomination and election of the 
Code Authority within 90 days after 
the effective date of this Code. In the 
interim the Code Committee of the Ad- 
vertising Agency Trade shall serve in 
the capacity of Code Authority. 

3. Each Trade or Industrial associa- 
tion, directly or indirectly participating 
as such in the selection or activities 
of the Code Authority, shall (1) im- 
pose no inequitable restrictions on mem- 
bership, and (2) submit to the Admin- 
istrator true copies of its articles of 
association, by-laws, regulations, and 
any amendments when made thereto, 
together with such other information 
as to membership, organization, and ac- 
tivities as the Administrator may deem 
necessary to effectuate the purposes 
of the Act. 

4. In order that the Code Authority 
shall at all times be truly representa- 
tive of the Trade and in other respects 
comply with the provisions of the Act, 
the Administrator may provide such 
hearings as he may deem proper; and 
thereafter if he shall find that the Code 
Authority is not truly representative 
or does not in other respects comply 
with the provisions of the Act, may 


- require an appropriate modification in 


the method of selection of the Code 
Authority. 

The Code Authority shall adopt By- 
Laws and rules and regulations for its 
precedure and for the administration 
and enforcement of this Code, in ac- 
cordance with the powers herein 
granted, and shall submit the same to 
the Administrator for his approval, to- 
gether with true copies of any amend- 
ments or additions when made thereto, 
minutes of meetings when held, and 
such other information as to its ac- 
tivities as the Administrator may deem 
necessary to effectuate the purpose of 
the Code. 

5. The Code Authority shall obtain 
from members of the Trade, as soon 
as the necessary readjustment within 
the Trade can be made, reports om em- 
ployment, wages and trade practice 
based on periods of one, two, or four 
weeks, or one month, or multiples 
thereof, for use of the Code Authority 
and the Administrator, in the admin- 
istration and enforcement of the Code, 
and for the information of the Presi- 
dent, and for that purpose shall fur- 
nish to the Trade standard forms of 
accounting and reporting. All individual 
reports shall be received by the Execu- 
tive Officer and personal staff and kept 
confidential except when needed by the 
Code Authority in any particular case 
or required for the information of the 
President or the Administrator, and 
only general summaries thereof may be 
published. 

6. The Code Authority shall appoint 
and remove and fix the compensation. 
of such employes, accountants, attorneys 
and officers as it shall deem necessary 
or proper for the purpose of administer- 
ing the Code, and incur any other rea- 
sonable expenses. 

7. Nothing contained in this Code 
shall constitute the members of the 
Code Authority partners for any pur- 
pose. Nor shall any member of the 
Code Authority be liable in any man- 
ner to anyone for any act of any other 
member, officer, agent or employe of 
the Code Authority. Nor shall any 
member of the Code Authority be liable 
to anyone for any action or omission 
to act under the Code, except for his 
own willful misfeasance or non-feas- 


ance. 

8. The Code Authority may appoint 
from time to time such committees or 
agents as it may deem necessary or 
proper in administering the code, and 
delegate to such committees generally 
or in particular instances, such of the 
powers and duties of the Code Author- 
itv as such Authority shall deem proper 
or necessary. 

9. The Code Authority may use such 
trade associations and other agencies 
as it deems proper for the carrying 
out of any of its activities provided for 
herein, provided that nothing herein 
shall relieve the Code Authority of its 
duties or responsibilities under this 
Code, and that such trade associations 
and agencies shall at all times be sub- 
ject to and comply with the provisions 
hereof. 

10. The Code Authority may co-or- 
dinate the administration of this Code 
with such other Codes, if any, as may 
be related to the Trade, or any subdi- 
vision thereof, and may assist in pro- 
moting joint action upon matters of 
common interest by establishing a joint 
Advisory Board to which one or more 
of its members shall be delegated. 

11. Subject to the approval of the 
Administrator, the Code Authority 
shall, as soon as practicable in co- 
operation with owners of advertising 
media and advertisers, establish regu- 
lations designed to prevent the publi- 
cation of misleading or untruthful ad- 
vertising, for the protection of the pub- 
lic and of its confidence in advertising. 

(Continued on page 30) 
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WILL START AT ONCE 
ON SOUTHERN MILL 


S.N.P.A. Newsprint Committee Meets 
and Announces Arrangements 
Are Completed—Will 
Use Pine 


The newsprint committee of the 
Southern Newspaper Publishers Asso- 
ciation, meeting in Nashville July 28, 
made arrangements whereby plans for 
the construction of a newsprint mill in 
the South will “proceed at once,” James 
G. Stahlman, publisher of the Nashville 
Banner and chairman of the committee, 
announced. 

Dr. Charles H. Herty, director of 
the Pulp and Paper Laboratory of the 
Industrial Committee of Savannah, 
Inc., the chemist whose research led to 
the manufacture of newsprint from 
Southern pine, attended the meeting. 

Mr. Stahiman said that a sub-commit- 
tee had been appointed to “proceed at 
once with plans for the early erection 
and operation of a newsprint mill in the 
South, utilizing Southern pine.” 

Cranston Williams, secretary-man- 
ager of the S.N.P.A., reported the re- 
sult of a questionnaire sent two weeks 
ago to the 219 members of the associ- 
ation asking information regarding their 
use of newsprint. Responses by mem- 
bers of the association were “highly sat- 
isfactory,” he said. 

E. K. Gaylord, publisher of the Okla- 
homa City Oklahoman and Times and 
president of the association, flew to 
Nashville from Estes Park, Colo., to be 
present at the afternoon session of the 
meeting. 





NEW WAGE AGREEMENT 


Philadelphia Printers Get Five-Day 
Week—One Year Contract 
(Special to Eptror & PusiisHEr) 

PHILADELPHIA, July 31—A new wage 
agreement establishing a five-day week 
for printers with the old rate of pay 
has been signed by the Philadelphia 
Typographical Union No. 2 with the 
publishers of three Philadelphia news- 
papers. The agreement, retroactive to 
July 1, will extend to June 30, 1935. It 
was reached after several months of 
arbitration. 

A proposal of a $37.80 minimum 
pay for a 37%4-hour five-day week, lunch 
periods of a half hour not included, was 
accepted by the union scale committee, 
headed by Fred Lind, of the Evening 
Ledger composing room, after it re- 
jected an offer of $40 for a 40-hour 
week, exclusive of lunch periods. The 
night scale was set at $40.30 with the 
understanding that negotiations for 
establishment of a lobster trick rate will 
be opened in October. 

The agreement affects approximately 
400 men on the Philadelphia Evening 
Ledger, the Philadelphia Record and the 
Philadelphia Daily News. 





MAILERS GET INCREASE 


The Cleveland Mailers’ Union No. 
12 was recently granted a wage in- 
crease of $3.50 per week in an arbitra- 
tion award by Judge Manuel Levine of 
the Court of Appeals of Ohio. The 
union’s demand of an increase of $6.10 
per week was denied as was their re- 
quest for a 40 hour week. The wage 
increase was awarded with hours per 
week continuing at 48 for days and 42 
for nights. The new scale is $42.50 a 
week for both day and night. The 
award was retroactive to Oct. 1, 1933. 





ATTACKER SENTENCED 


James Orrell, accused of being one 
of the principal assailants in the gang 
who attacked Joe Rosenthal, San Fran- 
cisco News cameraman, and gave him 
a severe beating during the waterfront 
rioting of July 5, was given a hearing 
on July 24 before Judge George J. 
Steiger of the Criminal Department of 
the San Francisco Municipal Courts. 
Orrell was found guilty and given a 
sentence of four months in the county 
jail by Judge Steiger. 
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NEWBOLD NOYES MARRIES 
(Special to Epttor & PusiisHER) 

Wasuincton, D. C., July 30—New- 
bold Noyes, associate editor of the 
Washington Star, and son of Frank 
B. Noyes, president of the Associated 
Press, was married to Mrs. Leila Gor- 
don Dickey, of Washington, July 26, 
at the First Presbyterian Church, New 
York. Both have been married pre- 
viously, Mr. Noyes having obtained a 
divorce from Mrs. Alexandra Ewing 
Noyes last March, while Mrs. Dickey’s 
marriage was terminated in Reno last 
month. Mr. and Mrs. Noyes will 
honeymoon in Canada and expect to re- 
turn to Washington in October to make 
their home. 


SILENCE OF PUBLICITY 
CHIEF IRKS WRITERS 


Ward Canaday, Named by U. S. to 
Promote Home Modernization 
Drive, Remains Inaccessible 
to Capital Reporters 





By GrorceE H. MANNING 
(Washington Correspondent, 
Epitor & PuBLISHER) 

WasuHinctTon, D. C., Aug. 1—Com- 
fortably situated in the handsome new 
Post Office Department building where 
he was installed to direct a nationwide 
publicity drive to advertise the federal 
housing program, Ward M. Canaday, 
New York and Toledo advertising man, 
has for nearly a month been according 
newspapermen treatment reflecting the 
temperature of his spacious air-condi- 
tioned office. 

President Roosevelt, while in Wash- 
ington, receives the press twice each 
week at the executive offices, answers 
questions and radiates cordiality. It is 
an oft-commented truth that it is much 
easier to see the President than it is 
to have a word with Canaday whose 
one purpose in coming to Washington 
was to enlist the cooperation of the 
newspapers, and other media, in “sell- 
ing” the housing program to the nation. 

Not only is personal interview im- 
possible, but also telephonic conversa- 
tion has been found by capital newsmen 
to be out of the question. Barred by 
a corps of secretaries, his door has not 
yet been thrown open to the scribes, 
but they are assured that one or many 
subordinates will be pleased to discuss 
their problems with them. The sphinx- 
like advertising man furnishes perhaps 
the sharpest contrast to departmental 
press relations directors that has come 
out of the New Deal. 

When NRA was set up, William V. 
Lawson, a midwestern newspaperman, 
was placed in charge of press relations. 
His services are availed of hundreds of 
times daily by reporters who always 
can find him behind his desk in an open- 
door office. Even during the early 
days of NRA when Charles Michelson 
was on hand to direct the work of 
news Organization, in addition to his 
multiple other duties, Michelson was 
available even to the most obscure news 
writer, the fact that his accomplishments 
as publicity director for the Democratic 
Party had placed him in a position of 
prominence and importance that has 
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CALENDAR 


Aug. 13—N.E.A. Board of Di- 
rectors meeting, N.E.A. head- 
quarters, Chicago. 

Aug.. 16-18—East Tennessee 
Press Association, annual meet- 
ing, Newport, Tenn. 

Aug. 16-18—Canadian Weekly 
Newspaper Assn., 15th annual 
convention, Mount Royal Hotel, 
Montreal, P. Q. 

Sept. 2-3—Midwest Advertising 
Managers’ Assn., semi-annual 
meeting, Kansas City, Mo. 

Sept. 11-12—National Pub- 
lishers’ Assn., 14th annual meet- 
ing, Buckwood Inn, Shawnee-on- 
Delaware, Pa. 

Sept. 20-22—Industrial Adver- 
tisers’ Assn., meeting, Netherland 
Plaza Hotel, Cincinnati. 











not been reached by any other depart- 
mental publicity man before or since not- 
withstanding. 

Press relations men in all of the al- 
phabetical organizations of the Roose- 
velt administration not only receive the 
press, but go out of their way to reach 
its members with news tips; and, in 
addition, their chiefs, without excep- 
tion, hold press conferences which re- 
quire them to give many minutes from 
busy days. 

With this background of easy access 
to high offices, the Washington news 
corps is receiving with mingled surprise 
and amusement the cloistral atmosphere 
of Canaday’s activity. It is attributed 
for the most part by newspapermen to 
the “greenness” that oftentimes prompts 
newscomers in Washington to set up a 
wall of “news control” (they object to 
the word censorship), the most: recent 
important example of which was Secre- 
tary Morgenthau’s news ban which 
caused such a furor. Morgenthau’s de- 
partment, the Treasury, is an important 
and essential news source and the news- 
papermen were content to overlook his 
censorship when it was speedily lifted. 
Canaday has the responsibility of pro- 
moting a campaign which, from a news 
standpoint, is likely to be somewhat 
colorless, and his present frigidity to- 
ward the press may boomerang to make 
his task a more difficult one. 





VAUGHAN CLASSIFIED MANAGER 

Ashley P. Vaughan, Jr., was recently 
made manager of the classified adver- 
tising department of the Dallas News 
and Journal, succeeding J. R. Ross, who 
will continue with these papers in the 
classified department. Mr. Vaughan be- 
gan service with the A. H. Belo Cor- 
poration in 1913 in the advertising de- 
partment of the Galveston News, being 
promoted to advertising manager of 
that paper in 1918 and continuing in 
that position until 1923 when the Gal- 
veston News was sold to W. L. Moody 
of Galveston. Continuing in the em- 
ploy of A. H. Belo Corporation, Mr. 
Vaughan joined the advertising staff 
of the Dallas News and Dallas Jour- 
nal where he has since handled general 
advertisifg, specializing in real estate 
and building lines. 
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DEMURRER IS UPHELD 
IN K. C. STAR CASE 


Judge Sustains Objections to Foy 
of Six Counts in Henry L. 
Doherty $12,000,000 
Libel Case 


(Special to Epttor & PuBiisHEr) 

Kansas City, July 31 — Judg 
Brown Harris today entered an orde 
in the Jackson County circuit court sys. | 
taining a demurrer to four of the six | 
counts in a suit filed by Henry L, Do. | 
herty of New York against the Kans, 
City Star, George B. Longan, presiden 
and general manager, and Roy A. Rob. 
erts, managing editor. 

The arguments in the case were hear; 
by Judge Harris early in June, and th 
court had taken the case under advise. 
ment. 

The Doherty suit related to article 
published in the Star concerning rate 
for natural gas sold in Kansas City an 
in Kansas. The New York public uti. 
ity magnate, chief officer of the Cities 
Service Company, alleged in his peti. 
tion the articles were libelous, and he 
sought damages of $12,000,000 in the | 
suit on which Judge Harris ruled today, | 

In four of the counts Judge Harris | 
held that Doherty had failed to state , 
cause of action against the Star. The | 
demurrer was overruled as to two 
counts, and the defendants were given 
20 days in which to answer. 

The original Doherty suit was filed in | 
1931. The late Judge A. Sanford Lyon, 
after hearing arguments in support of 
demurrers to the six counts contained 
in that suit, overruled the demurrers as 
to all counts. Later Doherty, the plain 
tiff, filed an amended petition, and it 
was on this amended petition that Judge 
Harris ruled. 
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CODE COST PROTESTED 


Kansans Call Assessment ‘“‘Confisca. 
tory and Unnecessary” f 

The Kansas Joint Regional Code ‘ 
Authority for Divisions A-2 and A-5 of 
the Graphic Arts Code has filed unani- 
mous protest against the recent assess- 
ment announced by the Joint National 
Code Authority, it was learned late last 
week, following the regular quarterly 
meeting of the Kansas regional a 
Wamego. 

The committee instructed Manager 
Ralph Baker of the Kansas Press As- 
sociation to notify C. A. Baumgart, 
manager of the code for Industries A-2 
and A-5, that the Kansas Regional was 
protesting the assessment on _ the 
grounds that it is “confiscatory and en- 
tirely unnecessary.” The committee 
asserted that the alleged high salaries 
being paid at the national headquarters 
in Chicago and other overhead expenses 
were “entirely out of keeping with con- 
ditions in the printing industry.” The 
regional refused to send out notices of 
the assessment to its Kansas members. 





FIVE HURT IN ACCIDENT 


Capt. Max Corpening, assistant to 
Col. Robert R. McCormick, Chicago 
Tribune publisher, and well-known polo 
star, and four other Tribune employes 
were seriously hurt in an automobile 
collision July 29 on Sheridan road near 
Highwood, Ill. Capt. Corpening sul- 
fered a broken nose, compound fracture | 
of a knee and a possible skull fracture 
Others injured were James McDermott, 
Albert Keegan, and Harry Walsh, 
driver of the car. The car containing 
the Tribune men was south bound | 
the collision with the other car, drivel 
by Corporal Kendall of Fort Sheridan, 
who was also hurt, occurred at a curve 
in the road. 


“SILK PARADE” PLANNED 
“The Silk Parade,” a promotion plan 

to increase sales of silk, will be 
Sept. 17 to 22, sponsored by the Intet- 
national Silk Guild, 250 Fifth avenue, 
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New York. Advertising and other pro 
motion will be used in an effort t 
direct the attention of the shopper t 
silk during the week. 
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CORPORATION STATEMENTS REVEAL 
GAINS IN FIRST HALF OF 1934 





Colgate-Palmolive-Peet Shows 215% Increase in Net Profits— 
E. I. DuPont Net Up From $11,277,550 to $23,553,598— 
Gains Supplant Losses in Several Cases 





IGURES indicating widespread busi- 
a. recovery during the first six 
months of this year were plentiful in 
the half-year reports made by large cor- 
porations in the past week. Included 
among them were many large users of 
advertising space. 

Outstanding was the report of Col- 
gate-Palmolive-Peet Company, which 
showed a 215% gain in net profits, a 
total of $2,416,887 for the first half of 
this year as compared with a net of 
$765,120 for the same period last year. 
Net sales showed a gain of 18.7%. 
Among other firms showing big gains 
were E. I. duPont, Hershey Chocolate, 
Tide Water Oil, National Cash Regis- 
ter, Curtis Publishing Company and 
Proctor & Gamble Company. 

The reports follow: 

American Rolling Mills: six months 
ending June 30, net profit $2,018,148 as 
compared with net loss of $659,325 in 
first half of 1933. 

Tide Water Associated Oil Company 
and subsidiaries: six months ending June 
30, $2,678,385 net profit as compared 
with the net profit of $174,354 same pe- 
riod last year. 

Atlas Power Company and subsidi- 
aries: six months ending June 30, net 
profit, $677,107, as compared with $129,- 
258 same period last year. 

General Printing Ink Corporation: 
six months ending June 30, net profit, 
$356,326, as compared with $155,744 
same period last year. 

Loose-Wiles Biscuit Company and 
subsidiaries : six months ending June 30, 
net profit, $725,314, against $764,910 for 
same period last year. 

E. I. duPont de Nemours & Co.: six 
‘months ending June 30, net income, $23,- 
553,598, as compared with $11,277,550 
for same period last year. 

United States Industrial Alcohol Com- 
pany: six months ending June 30, net 
income, $957,378, against $299,155 first 
half of 1933. 

Gannett Company, Inc., and wholly 
owned subsidiaries: six months ending 
June 30, net profit, $449,301, against 
$374,672 same period in 1933. 

Hercules Powder Company: six 
months ending June 30, net income of 
$1,801,481 compared with a net of $893,- 
050 first half of 1933. 

Libbey-Owens-Ford Glass Company : 
six months ending June 30, net profit 
of $2,532,319 against $2,157,083 in first 
half of 1933. 

Hershey Chocolate Corporation and 
affiliated corporations: six months end- 
ing June 30, net income of $2,493,250 
compared with $1,991,023 same period 
last year. 

National Cash Register Company and 
subsidiaries : six months ending June 30, 
net profit of $1,002,947 compared with a 
net loss of $599,772 same period last 

ear, 

_ Wheeling Steel Corporation and sub- 
sidiaries : six months ending June 30, net 
profit of $1,076,178 contrasted with net 
loss of $320,276 same period last year. 

Curtis Publishing Company, first six 
months ending June 30, net earnings, 
$3,731,371, as compared with $1,500,726 
same period last year. 

Cluett, Peabody & Co., Inc.: six 
months ending June 30, net income, 
$258,351, compared with net profit of 
$82,619 same period last year. 

United States Playing Card Company 
and subsidiaries: six months ending 
June 30, net profit of $371,095 as com- 
pared with $50,400 same period last year. 

United States Printing and Litho- 
graph Company: six months ending 

une 30, net profit, $92,297, compared 
with a net loss of $13,854 same period 
last year. 

_ Procter & Gamble Company and sub- 
Sidiaries: six months ending June 30, 
Profit of $14,370,066 compared with $10,- 
811,325 same period last year. 

National Distillers Products Corpora- 


tion and subsidiaries: first six months, 
net profit of $5,798,163 as compared with 
$476,384 same period last year. 


ROANOKE NEWSPAPERS 
SCORED BY JUDGE 


Tells Grand Jury That Press Has 
Been Detrimental to Impartial In- 
vestigation of Activities of City 
Officials—Editors Testify 





(Special to Epiton & PusLisHER) 

RoANOKE, Va., Aug. 1—Judge J. L. 
Almond of Hustings Court severely 
criticised the two, local newspapers, 
the Roanoke World-News and the 
Roanoke Times, this week, in deliver- 
ing his charge to the special grand 
jury which is investigating embezzle- 
ment charges against three city officials. 
His charge consisted of about 2,000 
words and at least half of it was di- 
rected at the press, whose editors wrote 
several editorials directing attention to 
City Hall affairs after it became known 
that there was a shortage of $56,000 in 
the office of the former treasurer, Jacob 

Frantz. 

On March 3, of this year, State Audi- 
tor L. McCarthy Downs, of Richmond, 
was called here to investigate the office 
of City Treasurer C. R. Kennett, who 
took over the office of Treasurer Frantz 
on January 1. Mr. Downs soon ascer- 
tained that Frantz was short and ob- 
tained an admission from him to that 
effect. Frantz, who had become a dep- 
uty treasurer under Kennett, and Mrs. 
Ada M. Smith, also a deputy treasurer, 
were arrested and charged with em- 
bezzlement. Terry L. Woods, delin- 
quent tax collector, was also arrested 
and charged with embezzlement. Af- 
ter delays and postponements, the trio 
was finally arraigned in Police Court, 
and their cases referred to the grand 
jury. 

W. B. Smith, editor of the World- 
News and H. P. Chapman, editor of 
the Times, wrote editorials for their 
respective newspapers, outlining the sit- 
uation in City Hall. They advocated 
a@ comprehensive audit which would 
give the city a picture of its financial 
condition. They also pointed out that 
the auditors had been obstructed in 
their efforts to present this picture. 
This week both editors were summoned 
as witnesses before the grand jury. 

In his report Judge Almond asserted 
that newspaper accounts and editorials 
“has been most detrimental to a fair, 
honest and impartial investigation.” He 
directed the jury to demand of the 
newspapers exact information upon 
which they based their charges that 
auditors had been obstructed. 

“I am fully cognizant,” the judge said, 
“of the constitutional liberties of the 
press and do not now seek to abridge 
or restrict them in the least, but when 
a charge of this nature and import is 
made by an individual, which charge 
strikes contemptuously at the very heart 
of the proper functioning of the court in 
its administration of public justice with- 
in the limits conferred upon it by law, 
its character, purport, design and ef- 
fect is not altered nor is immunity 
accorded its author by virtue of the 
capacity of his employment or by the 
mode of conveyance and dissemination 
adopted by him to reach that body of 
our citizenry from which an impartial 
grand jury and petit jury must be se- 
lected to dispatch the official business 
of the court. It, therefore, becomes 
my duty, for which I accept full re- 
sponsibility, to direct that you call upon 
the author of such a charge to name 
the person averred by him to be guilty 
and require him to support his charge 
against such person with legal proof, 
if any he has.” 
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CUP FLOAT MOTIF 

















Photo of float entered by Marshall 
(Minn.) Daily Messenger in local 
Fourth of July parade, featuring replica 
of Epiror & PusLisHer cup won in the 
recent National Editorial Association 
competition. Members of the Messen- 
ger staff built the float. The six-foot 
cup now occupies a place over Messen- 
ger office fireplace, beside the original 
cup. The paper won first place in the 
general excellence contest for dailies 
under 3,500 circulation. 


NEW PLAN APPROVED 
ON CODE DISPUTES 


NRA Provides Board of Five to Settle 
Complaints Involving Other 
Than Labor 
Matters 








(Special to Epttor & PusitsHErR) 

Wasurncton, D. C., Aug. 1—Sanc- 
tioned by NRA, a plan for handling 
complaints other than those involving 
labor matters arising under the daily 
newspaper code, has been made ef- 
fective. 

The system provides for the appoint- 
ment of a board to consist of two per- 
sons to be selected by the complainant, 
two by the respondent and a fifth to be 
chosen by the other four. When a com- 
plaint is made such a tribunal will be 
set up and its determinations will be 
binding. Its jurisdiction will extend 
only to disputes involving a concern 
operating under the newspaper code and 
one operating under some other com- 
pact, or another publisher. 

Only the person directly affected by 
the alleged violation is entitled to file 
a complaint. The right of review is 
vested in the Administrator. 


FORECLOSURE SUIT FILED 


Arkansas Bank Seeks $44,675 Owed 
By Southern Newspapers, Inc. 

Foreclosure was filed July 26 in the 
chancery court at Hot Springs, Ark., 
by the Arkansas National Bank against 
Southern Newspapers, Inc., publisher of 
the Hot Springs Sentinel-Record and 
New Era. The petition asked judgment 
of $5,000 due from June 6, 1934, and 
$39,675 from Dec. 6, 1933, and also 
asked that the property conveyed under 
a deed of trust to secure the indebted- 
ness be ordered sold by a commissioner 
to be appointed by the court for the 
purpose of satisfying such judgment, 
when and if granted. 

Included as defendants are also John 
G. Higgins, former owner of the Sen- 
tinel-Record, Louis Heilbron, S. C. 
Theis, C. M. Conway, C. S. Dawley, 
Clyde E. Palmer, A. T. Davies as 
deputy bank commissioner in charge 
of the defunct Community Bank and 
Trust Company, and E. Marion Riggs, 
general manager of the Sentinel-Record 
and New Era. 





Leases held by Higgins and the 
Associated Arkansas Newspapers, 
which also involve the New Era, 


evening paper controlled by Southern 
Newspapers, Inc., also figure in the 
present litigation. 
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COURT UPHOLDS RIGHT 
TO REJECT COPY 


Detroit Dailies Win in Suit Brought 
by Cleaner in Which He Would 
Force Them to Print His 
Advertisement 


A decision approving the principle 
that a newspaper has the legal right 
to reject such advertising as it elects 
to reject, and that there is no process 
of law by which this authority may be 
changed, modified or abridged, was 
made by Circuit Judge Clyde I. Web- 
ster in Detroit last week. 

The case was that of Isadore Tanan- 
baum, a cleaner, against the Detroit 
News, Detroit Free Press and the Better 
Business Bureau. 

Tananbaum’s advertising was rejected 
by both the News and the Free Press, 
against which he sought mandatory in- 
junctions to compel its publication. He 
also sought to enjoin the Better Busi- 
ness Bureau from attempting to influ- 
ence these newspapers to reject his ad- 
vertising. 

The News and the Free Press re- 
jected the advertising for reasons they 
believed sound and the court upheld 
them by dismissing the plaintiff’s bill 
of complaint. 

Many cases were cited to support the 
action of the newspapers, one of the 
strongest pronouncements being made 
by an Iowa court, which declared: 

“The newspaper business is an ordin- 
ary business. It is a business essen- 
tially private in its nature as private 
as that of the banker, grocer or milk- 
man, all of whom perform a service 
on which, to a greater or less extent, 
the communities depend, but which bears 
no such relation to the public as to 
warrant its inclusion in the category 
of businesses charged with the public 
use. 
“If a newspaper were compelled to 
accept an advertisement, it could be 
compelled to publish a news item. If 
some good lady gave a tea, and submit- 
ted to the newspaper a proper account 


- of the tea, and the editor of the news- 


paper, believing it had no news value, 
refused to publish it, she, it seems to 
us, would have as much right to compel 
the newspaper to publish the account 
as would a person engaged in business 
to compel a newspaper to publish an 
advertisement of the business that per- 
son is conducting. 

“Thus, as a newspaper is a strictly 
private enterprise, the publishers there- 
of have a right to publish whatever 
advertisements they desire and to re- 
fuse to publish whatever advertisements 
they do not desire to publish.” 





DOLLIVER SUCCEEDS CONINE 


Two Michigan Publishing Firms Make 
Directorate Changes 


Meetings of the directorates. of two 
Michigan newspaper publishing com- 
panies were held in Battle Creek Aug. 
1, to fill vacancies caused by the re- 
cent death of Nelson E. Conine. 

The Conine Publishing Company, 
publishers of the Big Rapids Pioneer, 
Manistee News-Advocate, Cheboygan 
Tribune, and Hancock Copper Jour- 
nal, elected George B. Dolliver, Battle 
Creek, president; Austin C. Batdorff, 
Traverse City, vice-president; Mrs. N. 
E. Conine, Battle Creek, secretary- 
treasurer; Mrs. Reva Sadler, Tra- 
verse City, assistant secretary-treasurer. 

The Moon-Journal Company, pub- 
lishers of the Battle Creek Moon-Jour- 
nal, elected Mr. Dolliver, president ; 
Mr. Batdorff, vice-president; Norman 
C. Kolb, of Battle Creek, secretary- 
treasurer, and Mrs. Gavin Crawford, 
Battle Creek, assistant secretary-treas- 
urer, 





DAILY DECLARES DIVIDEND 

The St. Louis Globe-Democrat de- 
clared its regular quarterly dividend 
of $1.75 on its preferred stock, payable 
Sept. 1 to stockholders of record Aug. 
20. 
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OKLAHOMA CITY GUILD 
ASKS $35 MINIMUM 


Wage Would Apply to All of One- 
Year Experience—Five-Day, 40- 
Hour Week Requested, Also 
Wage Increases 


(By telegraph to Epiror & PusiisHEr) 

OKLAHOMA City, Aug. 1—Members 
of the Oklahoma City Newspaper Guild 
this week asked for a minimum wage 
of $35 per week for editorial workers 
with one year’s experience and for pay 
increases of from 10 to 15 per cent. 

The resolution, presented to R. T. 
Fredericks, editor, Oklahoma News and 
Walter Harrison, managing editor, 
Daily Oklahoman and Times, by mem- 
bers of the respective chapters of the 
guild, also asked that a five day 40- 
hour week be adopted for all editorial 
department workers. Guild members 
employed by the various press associa- 
tions were not included in those asking 
for the wage change. 

The resolution read as follows: 

“1. The Oklahoma City Newspaper 
Guild asks that any reporter, desk man, 
artist or photographer, who has had one 
year’s experience in any of these capaci- 
ties shall be paid a minimum salary of 
$35 per week beginning at the conclu- 
sion of that year: Provided, that the 
number earning less than the minimum 
shall not exceed 10 per cent of the edi- 
torial staff, the fraction to be in favor 
of the publisher. 

“2. The Oklahoma City Newspaper 
Guild asks that the five-day, 40-hour 
week be adopted in the editorial depart- 
ment for all workers. The normal day 
shall be eight consecutive hours, ex- 
clusive of the lunch period. 

“3. The Oklahoma City Newspaper 
Guild asks that a weekly salary increase 
of 15 per cent be made on the Oklahoma 
News, and a salary increase of 10 per 
cent be made on the Daily Oklahoman 
and the Oklahoma City Times. 

“4. The Oklahoma City Newspaper 
Guild asks that any agreement reached 
shall date from the beginning of these 
negotiations.” 





TO MEET WITH HOWARD 


New York Guild Will Confer With 
World-Telegram President 


Roy Howard, president and editor of 
the New York World-Telegram, will 
meet with representatives of the News- 
paper Guild of New York, Aug. 14, 
Epitor & PusBLISHER was told this 
week. 

Mr. Howard, it was stated, has ex- 
pressed himself as willing to negotiate 
a contract with editorial workers, but 
has asserted he wished to deal with a 
committee of his own employes on the 
World-Telegram, rather than a guild 
committee. 

The World-Telegram unit met July 
31 and passed a resolution to the effect 
that it wished to negotiate its contract 
through the guild. At the meeting 
Aug. 14 Mr. Howard will be presented 
with arguments against the “company 
union.” 

A second meeting with the New York 
Daily News management was held Aug. 
2. F. M. Flynn represented the News. 





DE SOUZA GUILD PRESIDENT 
(Special to Eptror & PusiisHeEr) 

Wasurncron, D. C., Aug. 1—Dan A. 
De Souza has been reelected president 
of the Washington Newspaper Guild. 
De Souza, a member of the Washing- 
ton Evening Star staff, will be aided 
by the following: Charles Swartz, 
Washington Times, treasurer; James 
D. Secrest, Washington Post, secre- 
tary; Joseph Roberts, Washington 
Herald, first vice-president ; William K. 
Hutchinson, International News Ser- 
vice, second vice-president. The fol- 
lowing will serve on the executive com- 
mittee: Louis J. Heath, United Press; 
Richard Turner, Associated Press; 
Robert M. Buck, Washington Herald; 
Lewis McKerley, Washington Times; 
and Edward Roddan, Universal Ser- 
vice. 
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PITTSBURGH GUILD ELECTS 

The Pittsburgh Newspaper Guild has 
elected the following officers: Presi- 
dent, Ted Prendergast, Sun-Telegraph; 
first vice-president, Paul Ramsey, Post- 
Gazette; second vice-president, Kermit 
McFarland; secretary, M. V. Burgess, 
Sun-Telegraph; treasurer, Charles 
Leith, Post-Gazette. The officers, just 
elected, of the Post-Gazette Unit of 
the guild are: President, Howell Rich- 
ards; vice-president, Gilbert Remley; 
secretary, Anna Jane Phillips; treas- 
urer, Albert Hofscher; executive com- 
mittee, J. F. McFarlane, Charles Leith 
and Paul Ramsey. 


GUILD WINS PLACE ON 
INDUSTRIAL BOARD 


Jonathan Eddy Takes Place Vacated 
by Shuford Marks—Order 
Enlarging the Board 
Is Rescinded 


——— 
(Special to Eviror & PuBLisHER) 

Cuicaco, Aug. 1.—Official confirma- 
tion of the appointment of Jonathan 
Eddy, executive secretary of the Ameri- 
can Newspaper Guild, to the Newspa- 
per Industrial Board to fill the vacancy 
caused by the recent resignation of 
S. B. Marks, vice-president of the In- 
ternational Printing Pressmen’s and 
Assistants’ Union, was announced here 
today by Harvey J. Kelly, chairman of 
the board. 

Mr. Eddy’s appointment was re- 
ceived by Mr. Kelly from George Buck- 
ley, deputy administrator of NRA. Mr. 
Eddy will meet with the board at its 
regular meeting here at the Palmer 
House Monday, Aug. 6. Several im- 
portant cases will be considered. 

Appointment of Mr. Eddy is the re- 
sult of persistent efforts on the part of 
the guild for representation on the 
board which culminated in an open dec- 
laration at the St. Paul convention. 
The A. N. P. A. code committee had 
previously passed a resolution object- 
ing to the NRA order increasing the 
board from eight to ten members and 
had been sustained in its position by 
publishers assenting to the daily news- 
The order has now been 





rescinded. 

As reported in last week’s Eprror & 
PUBLISHER, Mr. Marks’ resignation was 
with the understanding that at any time 
matters relating to the pressmen’s union 
should come before the board, Leon De 
Veze, president of the International 
Stereotypers’ and Electrotypers’ Union, 
will appoint Marks as his proxy, which 
is in accordance with rules of the 
board. 


GUILD MEET IN SYRACUSE 


Reports on Upstate Cities _Made— 
Troy Situation Discussed 
(Special to Eptror & PusBLisHerR) 

Syracuse, N. Y., July 30—Repre- 
sentatives of newspaper guilds in up- 
state New York held a regional con- 
ference here on July 29 with Jonathan 
Eddy, executive secretary of the na- 
tional organization, as principal speaker. 

David Kessler, regional vice-president 
of the guild, and member of the edi- 
torial staff of the Rochester Journal, 
presided. Thirty persons were present. 

Reports were made showing progress 
of guild chapters in Rochester, Buffalo, 
Elmira, Waverly, Albany, Troy, Schen- 
ectady, Binghamton and Ithaca, N. Y., 
also in Newark, N. J., and in the 
Valley Region of Pennsylvania which 
adjoins the Binghamton area. 


TULSA GUILD REORGANIZING 
(Special to Eptror & PusiisHEr) 

Tusa, Okla. Aug. 1—The Okla- 
homa Newspaper Guild, of Tulsa, is in 
the process of reorganization, necessi- 
tated by the resignation of Edward D. 
Burks, Tulsa World, as vice-president 
and the revision of the local constitution 
to conform with the constitution of the 
American Newspaper Guild as adopted 
at the St. Paul convention in June. 

Burks’ resignation was submitted be- 
cause of the decision of national offi- 
cers of the guild not to hold offices 
in local units. He is vice-president of 
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E. W. SCRIPPS MARRIES 

















Photo shows E. W. Scripps, board 
chairman of the Scripps League of 
newspapers, and his bride, the former 
Miss Mary Oldham, daughter of Mr. 
and Mrs. Robert P. Oldham, Seattle. 
They were married Aug. 1 in Seattle. 
Only the immediate members of both 
families were present, the Oldhams, 
Mrs. Josephine S. Scripps, the bride- 
groom’s mother; James G., brother; 
and Josephine and Ellen Scripps, sis- 
ters. Mr. Oldham is a prominent at- 
torney. The honeymoon destination 
was unannounced. 








region 10 of the national organiza- 
tion. 

George Ketchum, Tulsa World, was 
elected first vice-president and William 


Steven, Tulsa Tribune, second vice- 
resident. The World chapter elected 
oma Abbott, Jr., and William 


Voigt, Associated Press correspondent, 
as members of the guild executive com- 
mittee. 





“IDEA MEN” VALUABLE 


British Executive Tells How Extra 
Revenue Is Obtained 


Effective use of “ideas” departments 
by newspapers in England for procuring 
extra advertising revenue was related 
by A. B. Coaten of the staff of the 
Associated Newspapers before the Ad- 
vertising Club of the New York Times 
at the July 27, meeting in the Times 
Annex. 

Principal papers in the group repre- 
sented by Mr. Coaten are the London 
Daily Mail, the Evening News and the 
Sunday Telegraph. 

The “bright young men” in the 
“ideas” departments follew closely the 
news of the day for topical advertising 
suggestions, Mr. Coaten explained. 
Putting their ideas on paper, they give 
the advertising salesman something 
concrete with which directly to ap- 
proach advertisers. 

The departments are most used and 
are most effective in helping to sell 
space to small infrequent advertisers 
who form a fertile field for additional 
revenue, Mr. Coaten said. 

The “ideas” departments work up ad- 
vertising feature pages, which appear in 
most of the English newspapers, and 
which obtain revenue from advertisers 
who otherwise might never buy space 
in the paper. 

Censorship of newspaper advertising 
is rather strict in England according to 
Mr. Coaten, and advertisers are not 
permitted to say anything that might 
“interfere with other advertisers.” 

Mr. Coaten is studying American 
newspaper advertising methods while 
on a vacation in this country. 





FRIENDLYS IN IDAHO 
Edwin S. Friendly, business manager 
of the New York Sun, and Mrs. Friend- 
ly, left July 28 to spend a yacation on 
a ranch in Idaho. They will return 
after Labor Day. 








SURVEY OF 50 CITIES} - 
SHOWS HOME NEEDS. | 


Huge Market Exists for Modern : i 
Appliances, Housing Administra. 
tion Finds—Figures Being 
Compiled 


By GreorceE H. MANNING 
(Washington Correspondent, 
Epitor & PUBLISHER) 

Wasuinocton, D. C., Aug. 1—A fer. 
tile market for modern home facilities 
and conveniences which may be de. 
veloped through extensive advertising 
campaigns has been brought to light 
through a survey of real property cop. 
ducted in more than 50 cities by the 
Bureau of Foreign and Domestic Com. 
merce. 

The survey is designed to aid the 
Federal Housing Administration’s ef. 
fort to bring about wholesale home 
modernization and stimulation of the 
construction industry. The information 
already assembled reveals a graphic pic. 
ture of the lack of up-to-date home con. | 
veniences prevalent throughout the | 
United States. 

Although the Bureau has not yet 
made a compilation of its figures be. 
cause of incomplete data received from | 
one or two of the cities surveyed, a fair. 
ly representative condition of the coun. | 
try’s housing may be obtained from a 
study of the information at hand. 

In all of the cities studied by the 
Bureau the number of dwellings which 
are overcrowded and those which are 
unfit for habitation far exceeds the nun- 
ber of buildings vacant. While the 
number of buildings characterized as | 
unfit averages approximately two per 
cent, about 20 per cent are in need of | 
structural repairs. About 40 per cent | 
of the rest require minor repairs. f 

More than 10 per cent of the stru- 
tures are from 30 to 34 years old with | 
about an equal number being from 4 | 
to 49 years old. The number of struc- 
tures over 75 years old reached as high 
as 19 per cent in one city, although this 
figure tapered down to an average ofa 
little more than one per cent in the ma- 
jority of the other cities studied. Wood 
is the leading material of construction, 
followed by brick, stucco, concrete and 
stone. 

In practically all the cities coal is the 
principal fuel, although wood is still used 
extensively. A few cities were reported 
as using more wood for fuel than coal, 
gas or oil. The heating stove is still 
the chief method of providing heat in 
all the cities surveyed. 

Hot air, steam or vapor, and hot 
water are the next most popular heat- 
ing methods. 

About 13 per cent of the houses 
have no lighting facilities, it was dis 
closed. 

Electricity is the chief source for 
lighting in all cities. Less than 0.1 per 
cent of the houses ar eilluminated by 
gas. About 35 per cent of the houses 
have neither gas nor electricity for 
cooking purposes. Gas predominates 3 
the means for cooking in all localities. 

Although most of the nation’s houses 
possess hot and cold water facilities 
about 10 per cent are entirely lacking 1 
such modern improvements. Approxi | 
mately 20 per cent of the structures 
have no water closets. The survey al# 
brought to light that about 25 per cent | 
of the houses have no bathtubs or show | 
ers. Approximately 65 per cent are 
equipped with either one bathtub ot} 
shower. , = 

Mechanical refrigeration is found ® 
15 per cent of the houses. About 3 
per cent of the people are devoid of amy 
means of transportation although ap 
proximately 40 per cent of the dwelling 
units are equipped with garages. 





PRESS VETS TO MEET 
Members of the Press Veterans of 
will again hold a reunion at A Century 
of Progress Exposition in Chicago, Sa- 
urday, Aug. 18, it was announced 
week by Bernard J. Mullaney, presides 
of the organization of newspapermeé 
and women who covered the Chicag? 
World’s Fair of 1893. 
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Comparative Media Value in Detroit 
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TIMES 


A comparison of Publisher's Statements of 1929 and 1934 

Emphasize the TREND to The Detroit Times! This Trend is 

based on the growing popularity of Detroit's Most Interesting 
and Accurate Newspaper— The Detroit Times. 


» © 
1929 (Daily ) 1934 | 1929 (Sunday) 
Publisher's A. B. C. Statements ) i} Publisher's A. .B. C. Statements 
Ending March 3\st, 1929 and 1934 Ending March 3\st, 1929 and 1934 
News....... 333,585 Times...... 261 ,550* [| Oom...... 382,857 Times 
News Lead over Times. . .33,658* | News Lead over Times... 1,385 
Times...... 299 ,927* News....... 260,975 ; Wie... 381,472 News 295,035 
Times Lead over Free Times Lead over News.. 575* || Times Lead over Free Times Lead over News... 36,539 
Se 73,419 ] POND 5 seis ncarove 8° 71,646 

Free Press. 226,508 Free Press. 188,479 Free Press. 309,826 Free Press. .208,994 
News Lead over Free Times Lead over Free | News Lead over Free Times Lead over Free 

i eR Ne 107,077 (eS See 73,071* 3 i i as 73,031 |. eee 


*Times (Daily Except Saturday) 
Ask a Boone Man for further details proving that the TREND is to 
The Detroit Times . . . Detroit’s ‘First In Advertising Value’’ Medium 


| DETR 














Represented Nationally by the Rodney E. Boone Organization 
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TWENTY ADDITIONAL FIRMS _ SIGN 
STIPULATIONS IN FRAUD AD CASES 





New List Released by Federal Trade Commission Includes Pub- 
lishers, Advertising Agencies and Advertisers— 
Anti-Fat, Hair Remedies On List 





(Special to Eptror & PusiisHER) 

ASHINGTON, D. C., Aug. 1— 

The Washington Evening Star 
and the Household Magazine, published 
at Topeka, Kan., by Senator Arthur 
Capper, have agreed to comply with 
Federal Trade Commission action in 
regard to two advertisers who allegedly 
placed copy containing false and mis- 
leading representations in those publica- 
tions. 

The Star, according to the Commis- 
sion, printed advertisements allegedly 
carrying false statements for a manu- 
facturer and vendor of clothing, fur- 
nishings and general merchandise. 

Senator Capper’s magazine published 
advertisements said to have contained 
false and misleading information for 
the manufacturer and vendor of “Sea 
Tone,” a kelp preparation for the treat- 
ment of stomach ailments. 

Eighteen other firms, including pub- 
lishers, advertisers and agencies, have 
signed stipulations agreeing to discon- 
tinue unfair advertising practices which 
have been the object of a searching 
scrutiny by the Commission. These in- 
cluded : 

A. C. Wendelken, trading as the Jiffy 
Specialty Co., Marietta, O., selling a 
preparation for use on automobile 
windshields designated as “Jiffy Liquid 
Windshield Raindrop Preventer.” Has 
agreed to discontinue representing this 
product as a snow and sleet preventer. 

The Anchor Advertising Co., Cin- 
cinnati, which prepared and placed for 
publication advertising copy said to 
have contained false information for 
the Century Co., Des Moines, dealer in 
toilet articles. 

Corning, Inc., of St. Paul, an adver- 
tising agency, which prepared and 
placed copy for the Wright Manufac- 
turing Co., St. Paul, manufacturers of 
a preparation for the hair. 

Steel Materials Co., trading as Sher- 
man Sales Co., of Detroit, selling metal 
laundry forks through agents. In its 
advertising the company is said to have 
made the following statement: “Up to 
$5 a day easy just for your spare time 
selling this new laundry fork. Full- 
time salesmen are cleaning up.” 

Charm Laboratories, 521 Fifth ave- 
nue, New York City, selling a medicinal 
herb compound designated as “Charm 
Tea.” This firm is said to have made 
the following statement: “Reduce with 
Charm Tea safely, sensibly, surely.” It 
agreed to discontinue representing that 
its tea alone comprises a competent 
treatment for excess weight. 

Shaffer-Brennan Advertising Co., of 
St. Louis, which prepared and placed 
copy allegedly containing false infor- 
mation for the Fluff-O-Manufacturing 
Co., of the same city, vendor of “Magic 
Cheese Chips.” The manufacturing 
company also signed an agreement to 
discontinue to hold out excessive earn- 
ing opportunities to prospective sales 
persons, 

The Health Appliance Co., of New 
Haven, Conn., selling a scalp treatment 
consisting of a mechanical appliance 
known as “Scalp-O-Lator” and a sham- 
poo liquid designated ‘“Sebasolve” 
which represented its products as fol- 
lows: “Grow hair or no pay. New 
hair grown in four months. Falling 
hair stopped or no pay.” It agreed to 
stop representing that its treatments 
would grow hair or would stop hair 
from falling out. 

Publisher of a fiction magazine which 
had printed advertisements alleged to 
contain false and misleading representa- 
tions for the manufacturer and vendor 
of “Amlo” tablets for women’s hygiene. 

J. E. Leimback, trading as Amlo 
Products Co., Chicago, agreed to stop 
making certain representations concern- 
ing the tablets. 

Walgreen Co., Chicago, operator of 
the Walgreen Drug Stores, agreed to 


stop representing “Nu-Color,” one of 
its products, as a hair color restorer 
and that it can do more than impart 
color to the hair. 

A Chicago publishing company 
charged with publishing advertisements 
aliegedly containing false information 
regarding a hair dye, agreed to abide 
by the Commission’s action in the case 
of the advertiser. 

Mortimer Lowell, operating an ad- 
veitising agency under the name ot 
Mortimer Lowell Co., New York, 
agreed to discontinue placing advertise- 
nients for a manufacturer of a liquid 
deodorant said to have contained false 
representations. The agreement also 
stipulates that should he later be re- 
tained to handle the company’s adver- 
tising, he will abide by the Commis- 
sion’s action taken in the advertiser’s 
case. 


H. Alperin, trading as the Cyphers 
Card Co., Buffalo, dealer in greeting, 
holiday and event cards, agreed not to 
make unmodified representations of 
sales persons’ earnings in excess of 
average full-time sales persons under 
normal conditions. 

Mills Chemical Co., Girard, Kan., 
selling “Cranolene,” a treatment for 
skin disorder, agreed to stop claiming 
that eczema may be healed by that 
product and that it attracts and de- 
stroys the parasitic cause of 90 per cent 
of all skin diseases, or draws the poison 
from the skin, 

Parry I. Wolf, trading as the Wolf 
Duplicator Co., New Castle, Ind., and 
the Shaffer-Brennan Advertising Co., 
St. Louis, engaged in selling duplicator 
outfits and supplies through agents, 
agreed not to misrepresent the potential 
earning power under normal conditions 
of Wolf salesmen. 

Germania Tea Co., Minneapolis, 
vendor-advertiser of an herb compound 
called “Germania Tea,” agreed to cease 
representing it as a blood purifier or as 
a competent treatment for obesity, 
Bright’s disease, appendicitis or eczema. 

E. F. Newburg, operating as the 
New-Lox Manufacturing Co., Rock- 
ford, Ill., dealing in gas tank caps, 
agreed not to misrepresent the potential 
earning power of its prospective sales 
persons under normal conditions. 





LIBEL SUIT SETTLED 

The $100,000 libel suit brought by 
Irene Kuhn, New York World-Tele- 
gram writer, against Josef Israels II, 
and Doubleday-Doran, the publishers, 
as a result of Israels’ book “Rebecca 
the Wise,” has been settled out of court, 
it has been announced. Miss Kuhn 
sailed for Europe this week on a busi- 
ness and pleasure trip. She will gather 
material for feature material. 


276,010 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


JUNE, 1934 


The average net paid circulation 
of THE SUNDAY SUN per 
Sunday for the month of JUNE, 
1934, was 186,200. 


Everything in Baltimore 
Revelves Around 


Sunday 
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WON EDITORIAL AWARD 








Photo shows Hugh G. Ball, 


editor, 
Hood River (Ore.) News, weekly, win- 
ning the Paul R. Kelty trophy “for the 
consistently best editorial page” in an 


Oregon weekly newspaper. Mr. Ball 

was named president of the Oregon 

State Editorial Association at its recent 
annual meeting. 











ASKS PAPER CODE CHANGES 


Says Present Set-Up Would Perm | 
Price Fixing and Production Contr | 

Charges that the code of fair com. 
petition for the paper and pulp industry 
as revised for a public hearing Aug, 3 
would permit price fixing and permit 
control of production have been made 
in a brief filed with the NRA on behalf 
of the National Publishers’ Association 
by Guy L. Harrington. 

If the code were put into effect, Mr. 
Harrington said, its provisions would 
completely eliminate competition an 
create a “giant monopoly against which 
the buyers of book paper as well as 
other grades of paper would have po 
redress.” 

“It is our opinion,” the brief saiq 
“that the code of fair competition for 
the paper and pulp industry should 
largely be rewritten—rewritten with q 
full knowledge of the defects of other 
codes and the experience gained under 
their operation.” 


BEATEN AFTER CRASH 

Jimmy Starr, motion picture editor 
of the Los Angeles Evening Herald and 
Express, was severely beaten by three 
occupants of an automobile with which 
his car collided early July 30. Starr | 
had stepped out of his machine to ask 
the names of the three men, when they | 
set upon him, according to reports made | 
to deputy sheriffs. The writer was | 
taken to the Hollywood Receiving Hos. : 
pital, where several stitches were 
required to close the wounds on his | 
face. { 








Mor M. 


MASSACHUSETTS 


MEA B FoF 7% 


Bank League. 


ASSACHUSETTS, rr. dum! || 
Mor WORCESTER, mre bradstrect! 


According to Dun & Bradstreet, valuations of building projects 
in 215 American cities suffered a 34.8 per cent slump in June 
as compared with May. For the same period 


SN BUIRDING PROJECT VALUATIONS 


“Home building and modernization is increasing to a marked 
extent throughout the state,”” according to Raymond P. Harold 
of Worcester, president of the Massachusetts Co-Operative 
“Co-operative bank loans in June were 47 
per cent over May and 69 per cent over June, 1933. The loans 
were made to nearly 1500 home owners. 
number were for modernizing and repairing undertaken in many 
cases by new owners who are finding a decided advantage in 
buying well-situated but old-style residences and making them 
into modern, attractive homes.” 


Where there's building there’s business. Central Massachusetts 
home builders—and old house modernizers—buy in Worcester, 


read the Telegram-Gazette. 


The ENTIRE Worcester city and suburban trading area 
(population 433,287 within an average 18-mile radius) is 
adequately covered through these newspapers ALONE. 


woRCESTER 


imed $@.9% 
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BIG NEWS f{ 
YESTERDAY 


Hitler’s Purge! 

San Francisco Strike! 
Dillinger Killed! 
Dollfuss Assassinated! 
Hindenburg Dead! 


BIG NEWS 
TOMORROW 


rreepr 


United Press dominated in its coverage 
of yesterday’s big news, as it will in 
the big news of tomorrow. 





UNITED PRESS 
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BALLOON FLIGHT DIFFICULT TO COVER 











Newsmen who covered the start of the stratosphere flight, and flight principals, 


are left to right, standing: Walter Travis, Rapid City Journal; Wm. J 


Dickin- 


son, United Press, Denver; Vincent Hoyman, Associated Press, Pierre; Capt. 
Orvil A. Anderson, alternate pilot; Major Wm. E. Kepner, pilot; and Capt. 
Albert W. Stevens, scientific observer on the flight; Clyde G. Byers, Denver 


Post. Kneeling: 
Mackenzie, Associated Press, St. Paul; 


F. Dacey, International News Service, Denver; 


McFall Kerbey, National Geographic 


Magazine; Robert J. Casey, Chicago Daily News. Lauren D. Lyman of the New 
York Times was on the stratosphere assignment but not in this picture. 


; eleven-hour flight of the strato- 
sphere balloon July 28, which started 
near Rapid City, S. D., and ended in 
a crash near Loomis, Neb., after the 
three occupants of the craft had “bailed 
out” safely, presented a difficult news- 
coverage problem, but*ingenuity and en- 
terprise on the part of newspapermen 
and press association reporters gave the 
story with pictures to readers in fast 
time. 

An announcement of Major W. E. 
Kepner at 2:30 p. m., Friday, July 27, 
Rocky Mountain time, that the flight 
would be undertaken was a flash that 
set the news machine in operation. Re- 
porters converged on the scene as fast 
as they could get there, and photog- 
raphers made preparations for providing 
a visual record of the flight. 

Major Kepner’s order released more 
than 350 telegraph messages which had 
been prepared and placed on file with 
wire companies. Many of them went 
to newspapermen who were poised for 
the flight to Rapid City. 

The balloon arose at 6:45 a. m., Cen- 
tral time, and landed in a cornfield at 
5 p.m. Several newspapers which cov- 
ered the story by plane were able to 
give a complete story and art on the 
flight and crash in their Sunday morn- 
gen 

/ithin 30 minutes of news that Major 
Kepner had announced orders for the 
flight, five Des Moines Register and 
Tribune men were flying toward the 
scene of takeoff. The men were Lieut. 
Col. Charles Gatschet, pilot, Reporter 
Donald Grant and Assistant Day City 
Editor Carl Gartner and Photographers 
Bede Irvin and John Robinson. 

Darkness forced the plane to land at 
Winner, S. D., where Gatschet re- 
mained while the other four men pro- 
ceeded through the night to Rapid City 
by hiring a car. 

Gatschet took off at daybreak for 
Rapid City where he picked up the 
men and pictures of the take-off. He 
was back in Des Moines before noon 
Saturday. 

Allen Parker Mize, Jr., day city edi- 
tor, was vacationing in Kearney, Neb., 
and telephoned his office that he was 
standing by when it became known the 
balloon was dropping. He wired later 
that he could see the balloon. Hiring 
a local photographer, he arrived at the 
scene of the crash quickly. Soon other 
planes began arriving. 

Kansas City papers covered the story 
by airplane, and were able to give a 
complete account of the flight, with a 
number of graphic pictures, to their 
Sanday readers. 


The Rocky Mountatn News, Denver, 
was on the scene soon after the crash. 
John C. Polly, reporter, heard the news 
of the crash over a set of ear-phones, 
while in the air, and with the aid ot 
a map, found the designated spot. 


DEL-MAR-VA GROUP MEETS 


Midsummer Meeting Held at Ocean 
City, Maryland 

The annual mid-summer meeting of 
the Del-Mar-Va Press Association was 
held July 28-29 at Ocean City, Md. 
The association’s membership includes 
newspapers in Delaware, Maryland and 
Virginia. 

Clarence E. Palmer, of N. W. Ayer 
& Son, Philadelphia, was the principal 
speaker at the banquet which closed the 
meeting. George L. Radcliffe, regional 
administrator of the PWA, was another 
speaker. Albert W. Cummins, editor of 
the Wilmington Morning News, presi- 
dent of the association, presided at the 
sessions. 


NEW DAILY STARTS 


The first issue of the Milledgeville 
Daily Times appeared Aug. 1. It is 
edited by W. G. Johnson who has been 
publishing the Milledgeville Weekly 
Times for the past year or more. Mr. 
Johnson announces the new paper will 
appear every afternoon except Satur- 
day and Sunday. Mr. Johnson also 
owns the Manchester Mercury. The 
weekly Milledgeville Times is to con- 
tinue to appear on Thursdays. 


LONDON 


The volume of advertising carried by the 
“EVENING STANDARD” of London for the 
half-year completed June 30th, 1934 is the 
greatest in the history of the paper. 

It is actually 9.6% in excess of the amount 
carried in the first six months of 1929, the 
heaviest advertising year on record. 

Furthermore, the “EVENING STANDARD” 
still holds the highest percentage increase 
in columns of display advertising of any 
London morning or evening newspaper in 
the first six months of 1934, 

The reason for this is that the “‘EvENING 
STANDARD” circulation is distinctively among 
city and suburban people of London... 
the people who are most enjoying the new 
prosperity in England. 


EVENING STANDARD 


“The Voice of London” 














Represented abroad exclusively by: 


JOSHUA B. POWERS, INC. 


220 East 42nd Street, New York City 
Chicago London Paris Berlin 
Buenos Aires Riode Janeiro £40 Paulo 
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COOPERATIVE PLAN PROGRESSES 
Newark Ledger Chapter of Guild Re- 


ceives Publisher’s Plan Favorably 
(Special to Epttor & PuBLisHER) 

Newark, N. J., Aug. 1—With ex- 
change of communications between the 
executive committee of the Newark 
Ledger chapter of the Newark News- 
paper Guild and L. T. Russell, pub- 
lisher, now in Battle Creek, Mich., the 
Way was opened today for operation of 
the editorial department on a cooper- 
ative and closed shop basis. 

Negotiations were opened by Mr. 
Russell in July with a suggestion that 
the guild enroll every staff member 
and organize a self-governing counsel. 

Reporters, desk men and _ rewrite 
men in the higher salary brackets will 
be allowed 18 days annually for vaca- 
tion under the plan. 

All members will be expected to 
“contribute to a spirit of high morale 
both in the office and out,” Mr. Russell 
said. 

A meeting to consider the plan was 
immediately called by the Newark Led- 
ger chapter and a reply drafted. The 
reply, after receiving the qualified ap- 
proval of the board of governors of 
the Newark Guild, was forwarded. 

Mr. Russell's reply instructed the 
guild to proceed with the plan. 

A meeting of the negotiations com- 
mittee of the Newark guild was held 
this week to draw up a written agree- 
ment concerning wages and hours. 









WICHITA EAGLE 62 YEARS OLp | 


Kansas Daily Issues Big Special 
Edition Commemorating Event ' 
The Wichita (Kan.) Eagle marked | 
its 62nd birthday July 29 with the pub. 
lictaion of a 96-page special edition. 

The issue carried more than 10,0 
inches of advertising, establishing 4 
new record, A total of 8,904 inches of 
local display were in the edition. 

The edition covered the history of 
the Eagle and the community in the 
past 62 years, and included a tabloid 
section titled “Who’s Who in Kansas 
Politics’ which carried considerable 
political linage. 








SUES INSURANCE FIRM 

The Oklahoma Publishing Company, 
publishers of the Daily Oklahoman and 
Times, Oklahoma City, has filed syit | 
in the district court at Oklahoma City | 
against the Employers Liability Assur. | 
ance Co., Ltd., of London, for $2,264.85 
for failure to pay that amount on the 
bond of Guy Wesley Gentry, former 
cashier for the company, whose accounts 
were alleged to have been short when | 
checked upon. 


GIRLS WIN CHICAGO TRIP 
Seven girls, winners in a contest con- | 
ducted by the Woodstock-Ingersoll | 
(Ont.) Daily Sentinel-Review, were re- 
cently guests of the aay on a seven- 
day trip to the World’s Fair, Chicago, 
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OPERATIONS FROM THE 


COMPOSING-ROOM! 


What’s slowing down work in your shop? Is it juggling jumbled 
heads and text? Or playing tag with scattered copy? Or the big- 
type problem? When you track down your “white elephant” 
operations, check up on the Complete Linotype System. See 
how it eliminates them . . . provides the right equipment for 
every class of work and every production condition! 

You can set any size type, from 5 point to 144 point, on the 


Linotype . . . with economy . . . with the convenience of slug 


make-up. Here’s how the units supplement each other to speed 
jobs through in jig-time: 

The Single Distributor Linotype takes ordinary composition. 
The Continuous Composition Linotype is for mixed material or 
quick shifts. The Two-in-One Linotype handles text and dis- 
play. And there’s the All-Purpose Linotype for maximum flexi- 
bility and full range of sizes. For greater efficiency, fill the 


blank spaces in your system. 


MERGENTHALER LINOTYPE COMPANY, BROOKLYN, NEW YORK 


Linotype Bodoni 





16 


Editor & Publisher 


The Classified Pages 





UNCENSORED CLASSIFIED A POISON 
WHICH WILL DESTROY GOOD-WILL 





Classified Men Making Strong Effort to Close Newspaper Columns 
to False and Misleading Copy—Bulletin 
Service Maintained 





By C. M. CARROLL 


President, Association of Newspaper Advertising Managers 


"TH interesting analysis of June ad- 
vertising linage, compiled from 
Media Record measurements of news- 
papers in 52 leading cities, printed July 
21 in Eprtror & PuBLISHER, shows 
classified with a gain of 14.3 per cent 
over last year. The eighteen and one- 
half million lines printed in these dailies 
cannot fail to offer vivid reminder of 
the importance of classified advertising 
in the publishing picture. 

Not so long ago newspaper pub- 
lishers and executives considered classi- 
fied as “those little ads in the back of 
the paper” and classified advertising 
managers were rated as little more than 
chief clerks. Here and there an ex- 
ception loomed and a far-sighted policy 
of classified cultivation was instigated, 
but it is comparatively recently that the 
majority of newspapers came to a reali- 
zation of the true value of agate adver- 
tising. 

Because the intricacies of classified 
problems are understood by few except 
those who have devoted their careers 
to this branch of newspaper publishing, 
the Association of Newspaper Classified 
Managers has been conducting a cam- 
paign in the interest of a better gen- 
eral realization of classified difficulties. 

Of course, today, most publishers are 
aware of the value of reader interest 
created through the classified columns 
but too often they are completely unin- 
formed of the problems of their classi- 
fied advertising managers. 

The same man who would rip things 
open if his editor permitted publication 
of polluted news or his advertising 
manager accepted a fraudulent display 
that his readers’ confidence is being 
advertisement, is frequently unaware 
viciously undermined by the wrong kind 
of three and four-line advertisements. 
Uncensored classified is a deadly poison, 
sure and not too slow to destroy the 
goodwill of any newspaper. 

In the interest, first, of the public 
and, second, of the newspaper as a com- 
mercial enterprise, the same vigilance 
that walls the news and the display ad- 
vertising must be maintained towards 
the agate columns. 

Undoubtedly the greater share of the 
responsibility rests on the classified 
manager. He has the understanding of 
the irreparable harm being done and it 
is only through his presentation of the 
facts that the management, busy with a 
thousand problems, may be expected to 
become cognizant of prevailing evils. 

It would take a very short-sighted 
publisher or business manager to ig- 
nore such a situation to favor a mo- 
mentary linage advantage, for reader 
confidence is far too valuable to en- 
danger and it is difficult to conceive a 
policy of such recklessness. And from 
the extremely limited and narrow view- 
point of agate development without re- 
lation to ethical factors it is still evident 
that such a condition is intolerable. 
Stunted growth and disintegration of 
classified is the almost inevitable result 
of the abuse of reader confidence and 
the boomerang is of devastating force. 

Encouraged by the cooperation of 
publishers and working hand in hand 
with national and local Better Business 
Bureaus, the Association of Newspaper 
Classified Advertising Managers is 
making a strong effort to keep the agate 
columns clean by a war against dis- 
honest and damaging advertising prac- 
tices. 

Members of the association are ad- 
dressing assembled groups of news- 
paper publishers and executives from 
time to time in different parts of the 
country and it is increasingly evident 
that their suggestions have been well 
received. 


The most recent of these talks was 
given by Morton J. A. McDonald, 
classified advertising manager of the 
Oakland (Cal.) Tribune, who presented 
the Association Censorship Code to the 
Pacific Coast Advertising Clubs at its 
convention in Portland, Ore., and ob- 
tained the endorsement of this body. 

Detailed bulletins describing the lat- 
est developments of classified swindles 
and rackets are prepared and forwarded 
to organization members for the pro- 
tection of their publications. 

Most of the abuses of agate adver- 
tising may be classed in one or more 
of the following groups: 1. Intention- 
ally causing the loss of money to 
readers either directly or indirectly. 2. 
Causing injury to health or morals. 
3. Evading or fostering the evasion of 


law. 4. Attacking or criticizing di- 
rectly or by implication an individual, 
race, creed, religion, organization, 
institution, business or profession. 
5. Using classified in such a way 
as to destroy the confidence of 
readers or advertisers in classified 


advertising or any legitimate business 
or professional activity. 6. Requesting 
misclassification detrimental to the 
newspaper or other advertisers. 

Specific cases of harmful classified 
advertising are mentioned in the bul- 
letin and censorship requirements to fit 
the issue are suggested. Two para- 
graphs picked at random from a recent 
release follow: 

“Members are cautioned to exercise 
particular care in the acceptance of 
Help Wanted advertising. Since the 
inception of the NRA many business 
organizations are attempting to mislead 
applicants for positions by offering sal- 
aries which are in reality drawing ac- 
counts or advances against earned com- 


missions. All advertisements for 
sales positions should be carefully 
checked.” 

“Vocational Instruction advertise- 


ments are directed for the most part to 
the unemployed. These announcements 
frequently attempt to inspire readers to 
beg, borrow or steal the money to take 
a course of instruction, which upon 
completion will assure them a liveli- 
hood. No statements should be per- 
mitted which lead readers to believe 
that positions are guaranteed after 
completion of a course unless such is 
actually the case.” 


READ WITH HERALD-EXAMINER 

Harry Read, formerly city editor of 
the Chicago American, has been ap- 
pointed night city editor of the Chicago 
Herald and Examiner. 








A PUBLISHER COMMENTS ON 


“Home Economics’ 


THE COMPLETE 
COOKING SCHOOL 
SERVICE 


The School was without a 
doubt the most successful we have 
ever held and | find that we made 
@ gain in local linage which was 
very satisfactory. 

(From en Illinois Newspaper) 
——— 


We guarantee and deliver a definite 
amount of additional national advertising 


HOME ECONOMICS 


SERVICE CORPORATION 


247 Park Ave. New York 
ESTABLISHED 1924 
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WOLFF JOINS SUNPAPERS 


Baltimore A. P. Man Now Assistant 
to Paul Patterson 
(Special to Epiror & PusiisHER) 

BaAttrmore, Aug. 1—Miles Hoffman 
Wolff, chief of the Baltimore bureau 
of the Associated Press, has become 
assistant to Paul 
Patterson, presi- 
dent of the A. S. 
Abell Co., pub- 
lishers of the 
Baltimore Sun- 
papers, the ap- 
pointment becom- 
ing effective to- 
day. 

A native of 
North Carolina, 
where he began 
his newspaper ca- 
reer on the Con- 
cord Daily Trib- 
une in 1924, Mr. 
Wolff has been the head of the Bal- 
timore bureau since June 1, 1932. In 
that position he has been associated 
with executives of the Sunpapers. 

Born Aug. 4, 1899, in Dallas, N. C., 
the son of Mr. and Mrs. S. A. Wolff, 
Mr. Wolff attended the public schools 
of Concord, N. C., and took his A.B. 
at Roanoke College, Salem, Va., in 
1919. He taught school for two years 
at Concord and China Grove in his 
native state and in 1922 took his M.A. 
at the University of North Carolina. 

Again he taught school for two 
years at Concord and at Williamston N. 
C., beginning his newspaper career at 
the end of this period. On the Con- 
cord Tribune he was one of two re- 
porters forming the local staff. He 
spent a few weeks on the Charlotte 
News, returned to the Tribune and 
stayed there until February, 1926, when 
he went with the Charlotte Observer. 

In November, 1928, he joined the 
Associated Press, working in Columbia 
and in Charlotte and becoming the As- 
sociated Press correspondent at Colum- 
bia before he left North Carolina to 
take charge of the Baltimore office. 

He is a bachelor. 








Mites H. Wotrr 





SMITH TO ATHENS, GA. 


Fred Smith, a member of the Char- 
lotte (N. C.) Observer staff for the 
past five years, has gone to Athens, 
Ga., to become editor and have general 
supervision of the editorial department 
of the Athens Times, morning news- 
paper which started publication re- 
cently. Mr. Smith formerly worked 
on the Gastonia (N. C.) Gazette and 
Nashville Tennessean. He will continue 
a weekly sports column “All Outdors” 
and an illustrated Sunday editorial for 
the Observer. 





N.E.A. BOARD TO MEET 


First Meeting of New Group in Chi. 
cago Aug. 13-14 
(Special to Ep1tor & PuBLISHER) 

Cuicaco, Aug. 1—First meeting of | 
the new National Editorial Association 
board of directors elected at the &t 
Louis convention will be held here at 
N. E. A. headquarters, August 13 ang 
14, Harry B. Rutledge, managing di. 
rector, announced today. The new of. 
ficers assumed charge today, in accor. 
dance with the constitution and by-laws 
adopted at the St. Louis meeting. 

New officers are: K. F. Baldridge | 
Bloomfield, Ia., president; Robert ], 
Pritchard, Weston, W. Va., vice-presi- | 
dent; and Will W. Loomis, La Grange, | 
Ill., comptroller. 

Following the board meeting, the 
Joint National Code Authority for In. 
dustries A-2 and A-5 of the Graphic 
Arts code will meet here, beginning 
Aug. 15. 

Affiliation of seven state press asso. 





ciation groups with N. E. A. was re 
ported this week by Mr. Rutledge, 
These have joined with N. E. A, as 


result of changes made in the N. EA 
constitution and by-laws, providing for 
this type of membership. The Arkan 
sas, Georgia and Mississippi associa. 
tions are the latest groups to affiliate, 
Other state groups which have af. 
filiated with the national organization 
are: Colorado, Tennessee, Washing. 
ton, and Oregon. 





COAST GROUP STUDIES RATES 


Will Seek More Harmony Between 
Local and National 


The study of rate cards and the 
formulation of a plan to bring local and 
national rates into closer harmony is 
the task cut out for a committee ap 
pointed by H. C. Burkheimer, pub- 
lisher, Alhambra (Cal.) Post-Advo- 
cate and president of the Southern 
California section of the Advertising 
Managers’ Division of the California 
Newspaper Publishers’ Association. 

The committee held its first meeting 
last last week, and was to submit a 
report of its findings and recomments- 
tions at the next meeting of the pub 
lishers, to be held in Los Angeles Aug. 
3. Information on the subject has bees 
gathered from as far east as the Mis- 
sissippi, Mr. Burkheimer declared, ani 
it is expected that progressive action 
will result from the investigation. 





CANADIAN WEEKLIES TO MEET 

The 15th annual convention of the 
Canadian Weekly Newspapers Associa- 
tion will be held at the Mount Roya 
Hotel, Montreal, Aug. 16-18. 
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THe buyer of apples is 


an intimate knowledge of freight rates 
interested, not in their cost at the 





by the buyer was necessary—and the 


orchard or the freight charges on them, figuring of freight rates is not a simple 


but in the price asked for them at the store. thing even though rates are published 
The same applies to milk, vegetables and in open tariffs. 


countless other products. Because buyers wanted a simpler plan 


It also is true of portland cement. So true, 


of buying, manufacturers began selling 
that the present method of selling cement cement delivered at destination instead 
of f.0. b. mill. This plan has been in use 
for more than thirty-five years. Under 
this plan the freight is included in the 


price the buyer pays for cement at the 


on a delivered price came into use many 
years ago because it meets the buyers’ desires. 

Originally when all portland cement was 
imported, it was sold f. 0. b. seaboard, and 
the buyer paid the freight to his destination. 








place where he wants it. It is the simple 
Later, as domestic mills sprang up 


here and there, a buyer, purchasing f.o. b. 
mill, faced a more difficult buying problem. 

He had to add the freight rate from 
mill to destination to each price quoted 
him before he could decide from what 
manufacturer to buy. 

Until he had done this, he could not 
determine what combined price and freight 
rate was the lowest. 


The difficulty with this plan was that 


and natural way to sell a standardized 
product like cement. 

Under the old system there were only 
as many competitive points as there were 
mills. Now every village, town and city is 
a point of competition. So keen is this 
competition that the public has benefited 
tremendously from all improvements in 
the making and marketing of cement. 
The falling price curve from 1920 to 1932 
is further evidence of this. 


THE CEMENT INSTITUTE 


NEW YORK -«- CHICAGO + KANSAS CITY 
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BREWERY SUCCESS STORY BASED ON 
NEWSPAPER SPACE, UNUSUAL COPY 





Massachusetts Firm, Using Ripley Style Advertisements On Sports 
Pages, Has Sent Its Ale From Poor Third Seller to Four 
Times Leading Rival Brand 





By C. E. PELLISSIER 
ducts—Boston 


producing Millionaires’ Club and Old India Pale 
Ale. 


MONG the many who fully appre- 
ciate the real sales 
value of newspaper advertising are the 


Stout, Old Homestead, 


At the start of this campaign 


men operating the newly legitimized the brewery itself was not operating at 
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Typical 


breweries. An old industry finds itself 
faced with much the same problem as 
any concern introducing a new product 
on the market. Its sales promotional 
work must be thoroughly, intelligently 
planned and consistently applied. 

E. F. Leland, advertising manager of 
the Commercial Brewing Company, 
Charlestown, Mass., has found the news- 
paper a medium of real merit, flexible 
in its possibilities, sure in its results. 
Much depends upon the advertiser him- 
self as to the amount and the scope of 
the sales produced. Intelligent, force- 
ful and unusual copy offers endless pos- 
sibilities. 

The newspaper campaign, now in its 
fourth month, as used by this company, 
is an outstanding example of this type 
of copy. It has attracted wide atten- 
tion among the brewery interests and it 
is of particular interest to both news- 
paper publishers and advertising men in 
that it blazes a new trail in brewery 
copy in its general makeup, application 
and in its extremely valuable results. 

The Commercial Brewing Company 
produces four different brands of pro- 


copy used in brewery campaign 


capacity and Old India Pale Ale was a 
poor third in sales volume as compared 
to the other brands. Now that the 
campaign is in its fourth month, most 
of the copy having been centered on the 
one product—Old India Pale Ale—we 
find the whole brewery running at ca- 
pacity and the featured product has 
risen from a poor third to four times 
its nearest rival in sales volume; in fact, 
it is nearer five times than four. 

The advertising that has produced 
these results is indeed unusual. It is 
designed to meet a particular class of 
trade, the group that unquestionably 
can be classed as the largest potential 
market for the product. It gets at this 
class through the most obvious medium, 
the sporting pages of the daily news- 
papers. 

A few months ago a sales representa- 
tive of the Boston Daily Record, tabloid, 
approached the advertising manager of 
the brewery with the proposition that 
he insert’ an advertisement on the same 
page as Ripley’s “Believe It Or Not” 
cartoon. The sales argument was that 
this page exercises a big pulling power 
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from the particular class of trade the 
brewery wished to reach. The idea was 
taken up and from it was conceived the 
idea that forms the basis of the present 
campaign. 

This particular experience is an ex- 
cellent example of how a newspaper 
sales representative can sell space by 
selling ideas that in turn produce ex- 
ceptional results for the advertiser. 

The advertisements running in the 
Record all carry the heading of “Br- 
LievE Ir Or Nor (and in smaller 
capitals along the same line) With 
Apologies to Ripley.” Copy placed in 
the other Boston newspapers all carry 
the special heading, “THe Ortp Mas- 
TER Says—” 

The advertisements themselves follow 
much the same type in general appear- 
ance as the Ripley cartoons. In copy 
content, however, they vary decidedly. 
While in appearance this copy might 
be termed of the cartoon type, yet it 
really is not, for every drawing is as 
exact a copy of the subject as Harold 
Kolb, the artist, can make them. They 
are not caricatures in any sense of the 
word, nor do they verge on the ludi- 
crous in any degree. 

The subject matter is of the testi- 
monial type, always featuring some well- 
known figure such as Ed Don George 
and Jim Londos, champion wrestlers; 
Doctor Rockwell, Joe Cook, Clyde 
Beatty, the animal trainer, and many 
others. 

Mr. Leland assures the writer that 
on no occasion has the subject of any 
of these testimonials ever been paid for 
his statement. Every one has tasted the 
Old India Pale Ale and has made the 
statement that is published in the ad- 
vertisement. None of these statements 
are absurd or exaggerated; they are 
simple statements, as Mr. Leland says, 
based on fact. 

Mr. Leland personally interviews 
practically all of the subjects used in 
the copy. Incorporated into every ad- 
vertisement is some small item about the 
brewery or the product that comes di- 
rect from Fred Slosson, master brewer 
of the plant, who is the “old master” 
of the advertising. 

A new advertisement appears each 
week and is so planned that it appears 
in some Boston paper nearly every 
day. The campaign is scheduled for 
an indefinite period. Copy is placed 





through the Harry M. Frost advertising 
agency of Boston. 

An interesting incident occurred re. 
cently in connection with this advertis. 
ing. The copy seeks always to be time. 
ly, and in that undoubtedly lies the 
secret of testimonial material that does 
not have to be paid for to be run. The 
figure represented in the advertising js 
at the time it appears, directly in the 
public eye. In other words, appearing 
at a local theatre, playing on a local 
field of sport, or featured in the locaj 
cinema. 

The recent championship wrestling 
bout between Ed Don George and Jim 
Londos furnished ideal subject matter, 
An advertisement previous to the match 
featured both men. Mr. Leland then 
conceived the idea of running a special 
advertisement following the bout, givi 
the winner. The match proved to be a 
long-drawn-out affair that finally endeq 
in the small hours of the morning as a 
draw. Copy had previously been pre- 
pared and filed at the Boston Heralg 
office for immediate insertion giving the 
winner. As the zero hour approached 
and the match was still in progress it 
was decided to take a chance and run 
the advertisement that announced a 
draw. The copy appeared on the streets 
a half hour before the bout ended. Next 
morning the state commissioners were 
aroused. Mr. Leland and Herald of. 
ficials were summoned before them to 
explain how they knew the match would 
end in a draw. The explanation given, 
however, proved satisfactory and the 
matter was closed. 





W. W. WATSON APPOINTED 
(By telegraph to Evttor & PusLisuer) 
San Antonio, Aug. 1—Frank 6. 
Huntress, president of the San Antonio 
Express and Evening News, today an- 
nounced appointment of W. W. Watson 
as advertising director of the two 
dailies. Mr. Watson formerly was ad- 
vertising manager of the Beawmont 
Enterprise and Journal. 


ENQUIRER ENTERTAINS BOYS 

A party of 25 Cincinnati Enquirer 
newsboys occupied reserved seats at the 
circus recently as guests of the news- 
paper. Two days later more than 10 
carrier boys were guests of the En- 
quirer at a championship wrestling 
match at Crosley field. 
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The Mutual Life 


Insurance Gompany of New York 
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34 Nassau Street, New York City 


HAVE YOU SEEN “A CAREER IN LIFE INSURANCE? JUST PUBLISHED, SEND FOR YOUR COPY 


and departments of journalism. 


The Personnel Bureau has the personal, education, and experience 
records of 400 members of Sigma Delta Chi in 46 states, the District 
of Columbia, two island possessions and three foreign countries. 


STOCK YARDS STATION 





€ 
Their age range is from 21 ta 52, with the average at 29. 
e 
They are trained for, and experienced in, every branch of 
journalism. 


Twenty have money to invest in good publications properties, in 
amounts ranging from $150 to $6,500. 
e 


Their minimum salary requirements range from $520 to $15,000. 
e 
Alll have college educations; most are graduates of major schools 


A great and growing list of employers of editorial talent who 
have used the Personnel Bureau to meet all problems of personnel 
will testify to the average superiority of Bureau registrants. 

. 


When you need a GOOD man write or wire— 


PERSONNEL BUREAU 
SIGMA DELTA CHI 


JAMES C. KIPER, Director 
CHICAGO 
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COLOR AND THE AUTOPASTER 








IN ORDER TO SATISFY an advertiser 
in color, the colors of his advertisement 
in your newspaper must register. If he 
finds a copy on the stands with his ad- 
vertisement out of register he has reason 
to kick. 


A persistent cause of bad register in 
newspaper color-printing is the repeated 
slow-downs for paper replenishment. 
These destroy register—in color as well 
as folding—and make for printed waste. 


This waste must go into the waste- 
bag, or onto the newsstands. If it is 
bagged, it costs you money; if it is sent 
out as salable copies, it costs you prestige. 


[You must choose which] 




















ButT THERE IS NO NEED of your 
sacrificing either. You may save both. 


Autopasters attached to your presses 
will keep them supplied with ‘fresh rolls 
while they are running at full speed. 


This will insure uniform registration 
of color, and folding. So your trouble 
ends. 


(‘Never slow down!” says the 
Autopaster to, the Press| 








This interesting pamphlet will be sent 
upon application 


WOOD NEWSPAPER MACHINERY CORPORATION 
Makers of Fine Newspaper Machinery 
501 Fifth Avenue, New York 


























EDI 


AN AMERICAN HITLER 


UT in Minnesota there is a Governor with a 
O bit of the Mussolini swagger about him, 

sometimes as irresponsible in his talk as 
Hitler, and who is firmly committed to the idea 
that the free press of this nation ought to be curbed 
to provide more elbow room for him and his ilk. 
His defense technique is to slander publishers and 
newspapers in general, provoke and annoy them, but 
always to keep on friendly terms with reporters. 
This man, Gov. Floyd B. Olson, has an interesting 
record: 

It was he, when district attorney of Hennepin 
County, which includes Minneapolis, who invoked 
the infamous “Minnesota gag law” in the case of 
the Minneapolis Saturday Press, a scandal paper 
which had little respect for certain politicians of 
the state. Olson’s act led straight to the U. S. 
Supreme Court, where the majority opinion, written 
by Mr. Chief Justice Charles Evans Hughes, scath- 
ingly denounced the law as unconstitutional and re- 
versed the decisions of the Minnesota courts, 

But Olson, now risen to the Governorship, re- 
mains unconvinced by the U. S. Supreme Court’s 
ruling. After the fashion of the dictators of Rome, 
Berlin and Moscow, he proposes to demonstrate 
autocratic power by use of a military press gag. 
He is determined that the American principle of 
civil rights, as guaranteed in the Constitution, shall 
not stand. With Minneapolis under martial law, 
due to local labor-capital warfare, Olson’s Adjutant 
General has issued the following military command: 
“To print, post or distribute by any means, publish 
or transmit within the said (martial law) area, 
notices, bills, documents, or newspapers, defaming 
the State of Minnesota or any member of the Min- 
nesota National Guard in the field, shall be unlawful, 
and shall be construed as a violation of this procla- 
mation, subjecting the offender to punishment.” 

In other words, if the National Guard should 
shoot up a lot of innocent women and children, or 
hang a few strikers up by the thumbs, or boil in 
oil a few employers that have refused to accept an 
arbitration agreement, the offending newspaper pub- 
lisher could be tried by a military court and prob- 
ably be made to face a firing squad, a la Berlin. 

Such would be Olson’s power, under his procla- 
mation. He has thus constituted himself a Mili- 
tary Dictator. Minneapolis, to all practical intents, 
is today under a Dictatorship with Olson in supreme 
authority. Olson has not dared, to date, to enforce 
his rule against any newspaper. Minneapolis news- 
papers, we understand, have not been intimidated. No 
newspaper, it goes without saying, wants to defame 
the state—why should it? Even Adjutant General 
Walsh was quoted one day this week as having 
said: “Forget this gag stuff; there’s nothing in it. 
I'll not interfere in any way with the normal opera- 
tions of the press.” 

Why, then, was this offensive proclamation is- 
sued? The answer is very simple—Gov. Olson is 
the type of politician who enjoys throwing stink 
bombs at the press. It tends, he thinks, to be- 
little newspapers, break public confidence in the 
published word, and react to build up his political 
prestige. It provides, in time of great public un- 
rest, a convenient political smoke screen. The dis- 
graceful failure of the local government to control 
an outrageous strike situation may, in some wise, 
be thus brushed aside in the public mind. Now, 
when newspapers complain of the failure of Olson’s 
government, he can attribute to them some selfish 
motive. In Louisiana, Kingfish Long, another 
would-be dictator, plays the same trick. His whole 
political strategy is to keep the newspapers on the 
defensive and the public convinced that every press 
utterance is insincere and self-serving. 

To get a line on the Olson psychology one ought 
to keep in mind his brazen utterances before the 
American Newspaper Guild in convention assembled 
at Minneapolis, a few weeks ago. Heywood Broun 
introduced the Governor as the good, big brother of 
newspapermen and just to show the “boys” how 
deeply he was impressed by their Guild activity, 
which he assumed was a labor union, Olson said: 
“Do something for yourselves; don’t muff your 
chance. . . . This talk about free press and free 
speech may best be described by the Greek term 
‘phonokus bolognus’, . Placing a halo of a 
free press around the heads of publishers today 
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A merry heart doeth good like a medicine; 
but a broken spirit drieth the bones.— 
Proverbs, XVII; 22. 














leads a gullible person like me to more suspicion. 
. + . You are above the common herd, but you 
don’t get paid for it This is a struggle be- 
tween the wage-earners and the dividend collectors 
: You have a great chance to do something 
famous, so do not muff the ball by letting it get 
on too high a plane Listen to one who 
came up through the labor movement. If you made 
some militant demands and had to resort to what 
is commonly called the strike, if you had to resort 
to that, why as long as the boys downstairs are 
running the presses you still have a newspaper, so 
don’t get too much above them.” (Meaning the 
mechanical forces.) 

Today, the same man has issued a military proc- 
lamation to effect a censorship which must be re- 
pugnant to any right-thinking newspaperman. Un- 
der its vague terms, any reporter might find him- 
self before a Military Court for acts which con- 
stitute the highest principles of American journal- 
ism. When civil rights are beaten down by dema- 
gogues like Olson and Long the press is the only 
refuge of the people. We have faith that the news- 
papers of Minnesota and Louisiana, given time, will 
vindicate the principle of free press. 





Not often that a common rainstorm ts worth 
banner lines. 





WINSOR McKAY 


ILLIONS will miss the daily and weekly 
drawings of Winsor McKay, one of the 

true artists that have graced American 
journalism. For more than 30 years his prolific 
and fanciful pen played upon the drawing board for 
the entertainment, instruction and inspiration of the 
American public. Technically, he was in a class by 
himself. No one imitated him, because no one could. 
Every drawing was worked out with infinite skill 
and in such amazing detail that one often 
wondered how the artist could produce so many 
lines in a given day. Without resort to tricks, or 
engraving-room expedients, Mr. McKay would make 
every leaf on a tree, or every face in an immense 
crowd, or even every grain of sand upon the beach. 
He worked in the large, with amazing speed. 
Sometimes he would pencil in a drawing and then 
work it up in pen and ink, but often his first draft 
was in ink. Each production was as near perfect 
as he could make it, nothing was skimped and never 
did he fail to drive home his point and tell his story. 

Years ago, when the colored comic was relatively 
new, Winsor McKay’s Sunday pages thrilled the 
country. They were always beautiful as well as 
amusing. He gave us Little Nemo, the Princess, 
the Candy Kid, Impie, Flip and Dr. Pill. His 
dreams of a rarebit fiend provided extravaganza in 
as perfect form as it has even been shown on the 
printed page. He was the original animated car- 
toon artist, but the frightful grind of making pic- 
tures for the screen soon told upon him and he quit 
it. It was a shock to the fans when he gave up 
Sunday color work and took to black and white 
cartooning, but nevertheless with that medium in 
he Hearst newspapers, published daily on the edi- 
tovial page and to illustrate the Brisbane editorial 
on Sunday, Mr. McKay built up an immense serious 
audience and he seemed even more happy at his 
work than in former years. 

All of his characters were wholesome, ideas strong 
and usually beautiful. In everything he did there 
was high motive and good leadership. We doubt 
if any newspaper artist in our history has exercised 
a wider or more beneficial influence upon readers. 
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THE REPRINT EVIL 
\ RAMIFYING evil in the advertising offig 





concerns reprints of advertisements, bot) 

lecal and national. In increasing numbers 
advertisers are asking for free printing, and jug 
the other day we learned of a concern that had 
asked, through an advertising agency, for the logy 
distribution of circulars which the newspaper wa; 
expected to print as a part of the advertising cop, 
tract. Such requests constitute an obvious impos. 
tion, but for competitive reasons and because of th 
loyalty of the newspaper medium to the causes of 
advertisers newspaper managements frequently yiey 
against their better judgment. 

The best method of combatting this evil is to fy ' 
the cost of such added service and render a }ijj 
for it. If advertisers want circularization to reip. 
force newspaper advertising they should be Willing 
to pay for it. 





Another big crop of journalism school grady- 
ates is now begging for work at newspaper 
offices, a potential fortune for resourceful 
publishers who can put this young army into 
profitable service. It is a mistake to close the 
doors of opportunity to young talent. Let 
imagination pave the way to new ventures 
employing youthful spirits! 


JUDICIAL TORTURE 
K: ERY time that Judge Jay W. Harlan of Dep. 





ville, Ky., has sentenced and fined two young 

members of the Danville Daily Advocate, § 
in contempt of court proceedings (and this ha 
been daily) he has in effect said: 

“Young men, you live under an incompetent anda 
contemptibly cowardly local government. An oj- 
fense against order was committed in this county 
(hanging of a local politician in effigy) and it was 
the business of the police to apprehend the dis. 
turbers of the peace. The police have failed in their 
duty. In your capacity as newspaper reporters, not 
at all as co-conspirators, you had informtion that 
the effigy hanging was to occur. The information 
came to you from news sources. It was given ani 
accepted in confidence. This court now demané 
that you betray the name of your informant, so thet 
he or others can be punished. When you refuse, i 
is my duty to punish you for contempt of court 
To make the punishment as severe as possible th 
court will string it out, for days and days, likea 
medieval torturer tightening the screws of the rack 
twist by twist. This court will squeeze out of yu 
information which the prosecutor and police at 
unable to get, despite their powers. I do not nee 
to, but I elect to stand on the infamous law to fort 
you to do a dishonorable thing. It is true, that other 
states specifically exempt newspapermen from sud 
betrayal in any tribunal, but so long as Kentucky 
statutes do not protect newspaper confidences | 
shall use the full force of my authority to mak 
you stand in the community as criminals.” 

Sweet picture, isn’t it? All honor to the 23-year: 
old newspapermen, Jack Durham and Wes 
Carty! 

Day by day they faced the judicial torture with 
out flinching. Red-blooded young Americans, the 
have kept the faith. They have paid their own fins 
When the repraoches of the outside world began # 
filter back into Danville, a hail of fire on the head ¢ 
the merciless judge, he sought to save his face 
proposing that the boys obtain a writ of habeay 
corpus, or an injunction, and make a test case of hil 
right to thus use contempt power. But they wet 
much too smart for him, and refused to accept th 
Greek gift. Wisely they are letting the tyrant 
out his string, though the personal sacrifice is gre 
Our hope is that it will not be in vain, but will # 
public opinion in Kentucky and get for the news 
papermen of that state a law similar to that of Ne 
Jersey, published in full text in these columns las 
week, So long as journalism is ornamented by s# 
brave young spirits as Jack Durham and Wess 
Carty, we shall serve it proudly. 

































Some 64 per cent of 1,600 bankers, manufac- 
turers, merchants and newspapermen in @ Mr 
tional questionnaire test say they bebe 
September business will be better than that of 
June and 77 per cent predict improvement ™ 
November. 
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PURELY PERSONAL 








OL. ROBERT R. McCORMICK, 
Chicago Tribune editor and pub- 

lisher, plans to attend the final cham- 
pionship polo matches at Old West- 
bury during August. 

Frank B. Shutts, publisher, Miami 
(Fla.) Herald, has arrived at Blow- 
ing Rock, N. C., to spend several weeks 
at Mayview Manor. 

L. T. Russell, publisher, Newark 
(N. J.) Ledger, entered the Battle 
Creek, Mich., sanitarium for treatment 
July 27. 

Mrs. Allyne Carpenter Nugent, pub- 
lisher, Lincoln (Ill.) Courier, and her 
husband, recently returned from a trip 
to Europe. 

James R. Rhodes, publisher, New- 
ton (la.) Daily News and head of the 
Rhodes publications in lowa, was named 
Fifth District committeeman on the 
Republican State Central Committee 
for the coming campaign. He is chair- 
man of publicity for the State Central 
Committee. 

Charles R. Long, editor and publisher, 
Chester (Pa.) Times, and Mrs. Long. 
sailed Aug. 1 on the S. S. Washing- 
ton from New York, for a six-week 
trip abroad. 

Emil Millin, editor, Rand Daily Mail 
and Sunday Times, of Johannesburg, 
Transvaal, South Africa, was a recent 
visitor at South Bend, Ind., where he 
inspected the factories of the Stude- 
baker and Bendix corporations. 

Robert Eugene Lorton, son of 
Eugene Lorton, publisher, Tulsa 
(Okla.) World, and- Mrs. Lorton, was 
removed to the Lorton home July 28 
after four weeks in St. John’s hospital. 
He was injured in a swimming acci- 
dent near Bartlesville, Okla. 

Walter S. Montgomery, editor, New 
Albany (Ind.) Tribune, and J. A. 
Howieson, president of the Wonder- 
land Way Association, have been mak- 
ing a tour of Indiana to promote the 
routing of north and south automo- 
bile traffic through the New Albany- 
Louisville gateway. 

Ulrich Knoch, publisher, La Verne 
(Cal.) Leader, and Mrs. Knoch cele- 
brated their golden wedding anniver- 
sary Aug. 2. 





IN THE BUSINESS OFFICE 


LARENCE R. LINDNER, general 

manager, San Francisco Examiner, 
and Mrs. Lindner, sailed July 28 on 
the Lurline for a three-week vacation 
trip to Honolulu and the Hawaiian 
Islands. 


Sidney D. Long, circulation manager, 
Wichita Eagle, was principal speaker 
and one of the three judges of the 
Enid Wheat Queen contest, Enid, 
Okla., during the annual Wheat Fes- 
tival, July 23-29. 

Everette S. Irwin, promotion director, 
Worcester (Mass.) Telegram and 
Evening Gazette, has returned from the 
hospital, where he spent several weeks 


recovering from a knee injury suffered 
in a fall. 


Morris A. Penter, San Diego (Cal.) 
Union-Tribune advertising manager, 
was in Chicago last week en route to 
New York for a business trip. 

Alfred Zimmerman, business man- 
ager, Plainfield (N. J.) Courier-News, 
celebrated his 62nd birthday July 29. 

_ David Bliven has joined the adver- 
tising staff of the Worcester (Mass.) 
Telegram and Evening Gazette, having 
been promoted from office boy. 


Wayne Ashcroft, of the circulation 
department, Utica (N. Y.) Daily Press, 
has completed a 2,000-mile trip to La 
Follette, Tenn., and back. 


Schubert McCutcheon has joined the 
Edenton (N. C.) Daily News in charge 
of advertising. 

Gus Travis, of the advertising staff, 
Charlotte (N. C.) Observer and author 
of the daily Observer column, “Gus 
Travis’ Daily Flash,” and Mrs. Travis 


Editor. & Publisher 


are the parents of a daughter, Laura 
Ann, born July 29. 

H. C. Dart, formerly with the busi- 
ness survey department, Chicago Daily 
News, has been appointed secretary of 
the Better Business Bureau of Fort 
Wayne, Ind. 

Ernest Allen, advertising manager, 
Alameda (Cal.) Times-Star, has re- 
signed to join the Hancock Oil Com- 
pany as Northern California advertis- 
ing manager, with offices in Oakland. 
E. Allen Dealey has been named by 
Publisher H. G. Spaulding to succeed 
Mr. Allen as advertising manager. 

Marjorie Fields, formerly of the 
Binghamton (N. Y.) Sun, has joined 
the classified advertising staff of the 
Binghamton (N. Y.) Press. 





IN THE EDITORIAL ROOMS 


| apy H. CREAGER, managing 
editor, Milwaukee (Wis.) Jour- 
nal, has returned to his desk after an 
extended trip through Europe. He was 
accompanied by his wife. 

William Powers, city editor, Youngs- 
town (O.) Vindicator, has returned 
from a fishing trip. 

Max Stern, Washington correspon- 
dent for Scripps-Howard Newspaper 
Alliance, arrived in San Francisco last 
week after having flown to Portland, 
Ore., with Senator Wagner, who was 
called to that city to act as Federal 
mediator in a local strike. 

Phil Sinnott, Pacific Coast manager 
of N.E.A. Service, Inc., San Francisco, 
is taking a vacation and business trip 
to Oregon and the Pacific Northwest. 

John Paschall, managing editor, At- 
lanta Journal, is on vacation. 

Carl E. Hayden, reporter [daho State 
Journal, Pocatello, Idaho, and author of 
several short stories, has received an 
acceptance slip from the Galleon Press 
of New York on his book “American 
Short Story,” which will go to press 
Nov. 1. 

Letitia Lyon, reporter, Binghamton 
(N. Y.) Sun, has been made woman’s 
page editor. 

John T. Rogers, of the local staff, 
St. Louis Post-Dispatch, has returned to 
duty after a five months illness. 


James A. McFadden is sitting in as 
marine editor of the San Francisco Ex- 
aminer during the vacation of Lewis 
A. Lapham. 


J. Q. Riznik of the night rewrite 
desk, San Francisco Examiner, was 
erroneously referred to as Jacob Riz- 
nik in the July 14 issue of Eprror & 
PUBLISHER in connection with the 
waterfront riot coverage. His name is 
Joseph Quentin Riznik, but he has the 
nickname “Jake” taken from his initials. 
Before going to San Francisco he 
worked abroad for the foreign news 
service of Chicago Tribune and also on 
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LEN CLEMENTS, general assign- 

ment man on the Houston (Tex.) 
Post, bears the irreverent title of 
“Executive Ed- 
itor” among the 
local newspaper 
fraternity. 

Although only 
24 years old, he 
has “covered” 
more than 40 ex- 
ecutions at the 
state penitentiary 
at Huntsville, 
Tex., during the 
past three years 
which is perhaps 
a record not 
equalled by any 
reporter in the 
country. Within the period of a single 
week, he was assigned to eight electro- 
cutions. 

His experience in watching con- 
demned prisoners die has convinced him 
that capital punishment is not the per- 
fect solution for the problem of curbing 
crime, 

“T’ve seen them die praying, and I’ve 
seen them die with an oath upon their 
lips,” Clements said, “but I’ve never 
heard of these ‘legal murders’ putting 
an end to capital crimes. I’ve been 
opposed to capital punishment as long 
as I can remember. It is simply so- 
ciety’s way of dodging a perplexing 
issue in the easiest way.” 

In addition to his work covering 
electrocutions, Clements is an experi- 
enced reporter in other fields. He was 
stationed in East Texas for several 
weeks when martial law was declared 
by the governor in oil field towns to 
stop the production of “hot” oil. He 
was assigned to the Rio Grande Valley 
last summer when a raging hurricane 
practically demolished several towns on 
the extreme southern tip of Texas. He 
has interviewed a number of national 
celebrities, ranging from Vice-President 
John Garner to Jack Dempsey. 


Oven CLEMENTS 





the New York American and New York 
Sunday World. 

Carl A. Buchele has returned to his 
duties in the Baltimore Sun sports de- 
partment from vacation and C. Ed- 
ward Sparrow, turf expert, is now on 
vacation. 

Ralph R. Lashbrook, of the Bartles- 
ville (Okla.) Examiner staff, has been 
appointed to the Kansas State Agricul- 
ture College industrial journalism fac- 
ulty during the absence of Prof. C. E. 
Rogers, who has been appointed to an 
AAA post in Washington. Lashbrook’s 
appointment is for one year. 

C. H. Beukema, of the Detroit Free 
Press editorial staff, addressed the an- 

(Continued on next page) 





usual. 


the best. 


Vv. V. McNITT 
Chairman 





WEATHER REPORT 


August is going to be a hot month as 
But it is the time to take stock of 
your features and see that you have picked 


The Syndicate of the Stars 
has a selection of the leading writers and 
cartoonists in America. 
start the Fall with quality features. 


The McNaught Syndicate, Inc. 


TIMES BUILDING 
NEW YORK, N. Y. 


Let us help you to 


CHARLES V. McADAM 
President 
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All Five 
Liked It 


Y Dice do substantial busi- 


ness men think of The Washington 
Merry-Go-Round? 


An answer to this question came 
not long ago to Robert S. Allen 
who, with Drew Pearson, writes 
this foresighted and forthright 
column about the national capital. 


From John H. Wright, president of 
The National Chautauqua County 
Bank, of Jamestown, N. Y., Mr. 
Allen had a letter which read: 


“Yesterday at lunch I sat at a 
table with four local business men. 
The Washington situation was up 
for discussion. One of the men re- 
marked about something he had 
read in the Merry-Go-Round; and 
this led to a general discussion of 
your column, and the remarks by 
the various gentlemen were inter= 
est*ng: 
“It is an exceptionally interesting 
column.” 
“JT don’t see how they get at the 
inside facts.”” 
“After glancing at the first page, I 
immediately turn to the Merry- 
Go-Round column every morning. 


“They certainly calla spadea spade.” 
For himself, Mr. Wright added: 


“You are improving the column 
day by day. It is one of the best 
things running in any of the news- 
papers at this time.” 


Here are five outspoken comments 
by five representative business men— 
and all five favorable. They provide a 
striking indication that The Washington 
Merry-Go-Round is not only widely 
popular but soundly respected. 


Newspapers publishing this feature thus 
not only enlarge their circulations but 
gain for themselves a legion of prosperous 
friendships. 


For samples of The Washington Merry- 
Go-Round and for terms, please write to 


United Features 
MONTE BOURJAILY 


General Manager 


220 East 42nd Street, 


New York 
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nual convention of the Michigan 
Sheriffs’ Association July 27. Mr. 
Beukema made a plea for a better under- 
standing between newspapers and law 
enforcement officers. 

Morgan Coe, who has been with the 
Hutchinson (Kan.) News-Herald, for 
the past five years, recently announced 
the purchase and consolidation of the 
Herington (Kan.) Times and Sun, two 
weekly publications. 

Sybil Reppert of the editorial staff, 
Buffalo (N. Y.) Times for the past 
four years, has resigned. 

Eugene A. Schnell, of the San Fran- 
cisco Examiner art department, and 
Mrs. Schnell, are the parents of a son, 
Renoir, born July 22 at the Children’s 
Hospital, San Francisco. This is their 
third son. 

Edward B. Conroy, court reporter, 
Worcester (Mass.) Evening Gasette, 
was general chairman of arrangements 
for the recent Connie Mack Day at 
North Brookfield, Mass., at which both 
Mack and George M. Cohan attended. 
North Brookfield is their native town. 

Kenneth S. Byerly, Honolulu Star- 
Bulletin, is in Chicago visiting friends 
on his vacation. 

Mr. and Mrs. Chas. K. Brown, of 
the Leader Papers, Staunton, Va., have 
returned from a visit to A Century of 
Progress, Chicago. 

Ed. H. Bradley and C. E. Gregory, 
state political reporters, Atlanta Journal, 
together with L. A. Farrell, of the 
Constitution and Bert Collier, of the 
Georgian-American, are touring the 
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state with the gubernatorial candidates 
who come up in the Democratic Pri- 
mary Sept. 12. 


PRESS ASSOCIATION NOTES 
ENRY MATTEO, of the Albany, 
N. Y., bureau of the United Press, 
has been granted a six-month leave of 
absence as the result of a nervous 
breakdown. He will spend the time in 
an Adirondack resort. 

James L. Kilgallen, of New York and 
Chicago bureaus of International News 
Service, who came back from Greece 
with Samuel Insull and recently covered 
strikes in Toledo and Pittsburgh, rushed 
to the Pacific Coast to cover the water- 
front strike. He left San Francisco 
July 25 homeward bound. 

Horace H. Daugherty, Associated 
Press state house representative at 
Columbus, O., has been elected a trus- 
tee of the James W. Faulkner Memo- 
rial Association succeeding the late 
A. E. McKee, editorial writer of the 
Columbus Ohio State Journal. The 
fund was established in 1923 upon the 
death of Mr. Faulkner, political writer 
of the Cincinnati Enquirer, to lend funds 
to needy university students. 


WEDDING BELLS 


HARLES DELBERT FITZPAT- 

RICK, publisher, Alturas (Cal.) 
Modoc County Times, to Miss Lillian 
Virginia Barbour, of Alturas, July 19, 
on the famous XL ranch near that 
city. 

Thurman Miller, Jr., assistant pub- 
lisher, Leesburg (O.) Citizen and 
New Vienna Reporter, to Miss Mary 
Frances Bashore of Wilmington, re- 
cently. 

Jack Ledden, sports editor, South 
Bend (Ind.) Tribune, to Miss Helen 








Marie Thomas, of Lexington, Ky., re- 
cently at South Bend. 
Miss Peggy Foldes, editor, New 


York North Side Daily News and sec- 
retary, New York Newspaper Women’s 
Club, to Louis ae former special as- 
sistant U. S. Attorney General, July 
21, in New York. 

H. Bradford Willson, of the editorial 
staff, Columbus (O.) Dispatch, to Miss 
Mary K. Lynch in Columbus, July 30. 

Kenneth H, Mason, reporter for the 
Paris (Ill.) Beacon-News, to Miss 
Doris Nitz, at Terre Haute, July 29. 


Earl Patrick of the Brazil (Ind.) 
Gazette staff, to Miss Dorothy Weaver, 
at Robinson, Ill., Feb. 19, 1934, it has 
been learned. 

Densmore A. Ross, in charge of branch 
operations for the Ross Federal Ser- 
vice, Inc., New York, will marry Miss 
Grayce Naomi Ruland in the near fu- 
ture, it is announced by Mrs. Cornelia 
Langdon Ruland, of Jackson Heights, 
New York. Mr. Ross, a graduate of 
the University of Illinois, is the son of 
Harry A. Ross, president of Ross Fed- 
eral Service. 


SPECIAL EDITIONS 
S T. PETERSBURG (Fla.) Times, 
72 pages, Golden Jubilee edition, 
July 29. 

Lincoln (Ill.) Courier, 20 pages, con- 
taining over 59 per cent advertising, re- 
cently, in conjunction with local civic 
celebration marking the completion of 
a repaving program. 

Salinas (Cal.) Index-Journal, three 
sections, July 19: 1st section, San Fran- 
cisco General Strike Called Off, 12 
pages; 2nd section, Salinas Annual 
Rodeo, 12 pages; 3rd section, Political, 
featuring candidates for office, 12 pages. 

Chattanooga (Tenn.) Times, Ju 7 
8 pages, announcing Millers Bros." 
“Trade Expansion Days.” 

Greenville (Pa.) Record-Argus, July 
25, Recovery Days Edition, 32 pages, 
carrying 44,000 lines of advertising. 

Lawrence (Mass.) Telegram, An- 
dover Savings Bank, 100th anniversary 
edition, two sections, July 27. 

Valdosta (Ga.) Times, 24 pages, 
Tobacco Festival Edition, July ro Ml 

Wellington (Tex.) Leader, weekly, 
"ied Jubilee Edition, 92 pages, July 
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CHANGES OF OWNERSHIP 

W F, RUTTER, former publisher 

e of the Waynetown (Ind.) Dis- 
patch, has purchased the plant of the 
Clinton County Review of Colfax, Ind., 
from Warren C. Bowers, who has pub- 
lished the newspaper for the last 18 
years. 

Copperhill (Tenn.) Copper City Ad- 
vocate has been sold by Gene D. Robin- 
son, of Tiptonville, to Frank L. Mid- 
dieton, of Copperhill. Mr. Middleton 
leased the newspaper last December 
and has been operating it since. He 
formerly edited the Byronville (Ga.) 





Herald. 
SUSPENSIONS 
Bp APPABANNOCK (Va.) Times 
a weekly newspaper, has suspended 


publication, and the plant is advertised 
for sale at public auction, Aug. 9. The 
paper has been edited and published for 
the past few years by Mrs. Mary E. 
Code. 





ATTACKING COPY ABUSES 


B. B. B. Will Be “‘Umpire’”’ In Auto 
Accessory and Tire Field 
(Special to Ep1tor & PusiisHER) 

Cuicaco, July 30—A plan designed 
to eliminate abuses in automobile ac- 
cessory and tire advertising was adopted 
at a recent meeting here sponsored by 
the Chicago Better Business Bureau 
and attended by 19 representatives of 
accessory stores, tire dealers and daily 
newspapers. The Bureau was designat- 
ed as “umpire” in questions relating 
to alleged violations of the Retail Code 
in this class of advertising. 

The recommendation, unanimously 
adopted, provides that when the Bureau 
believes there has been a violation, the 
advertiser is to be asked to publish a 
correction. Should he neglect to do so, 
the matter will be submitted in formal 
complaint to the local retail code author- 
ity and the newspapers will be notified 
so that they may refuse further copy 
from the offender. It was further 
agreed that should any advertiser con- 
sistently commit irregularities, even 
though he publishes corrections on each 
occasion, similar steps will be taken. 

Representatives of daily newspapers 
promised their cooperation and cited 
examples to show that they had no de- 
sire to carry misleading or fraudulent 
copy and that the opinion of the Bureau 
frequently guided them in determining 
the acceptability of advertising. 


MEEKER SELLS HIS STOCK 


Ralph T. Meeker, secretary-treasurer 
of the Alameda Times-Star for the past 
two years, has sold his stock in the pub- 
lishing company to the president, H. G. 
Spaulding. Meekers, who was previ- 
ously associated with Spaulding in the 
newspaper publishing business in Okla- 
homa for 12 years, plans to return to 
the Southwest to look after investments 
in that section. Two new stockholders 
become active in the Times-Star, A. J. 
Jones and J. Walter Pratt. Jones, who 
has been connected with the commer- 
cial department of the plant for some 
months now becomes vice-president, and 
will be in charge of the business depart- 
ment, including stare broadsides and 
ether commercial printing. Pratt, 
formerly associated with Mr, Spaulding 
in Oklahoma, will continue as mechani- 
cal superintendent. 








PRINTED COLOR CARTOON 

The Chicago Herald and Examiner 
printed its first front page color car- 
toon, July 28, when Cartoonist Enright 
showed a gangster with blood dripping 
from his hands and labeled “Public 
Enemy No. 2.” Underneath the car- 
toon, the Herald and Examiner carried 
an editorial, asserting Dillinger was 
public enemy No. 1 on the federal list, 
and authorities should go out and bring 
the rest in. 


FILES $100,000 LIBEL SUIT 

A $100,000 libel suit was filed against 
the Nashville Banner, July 24, by E. L. 
McNeilly, an attorney, based upon an 
article appearing in the July 21 issue. 








CAMERAMEN BEATEN 
AT DILLINGER RITES 


Dayton Journal Man Describes Diffj. 
culties of Obtaining Pictures at 
Funeral — Many Smashed 
Cameras and Black Eyes 


The trials of a newspaper photo. 
grapher attempting to obtain photo. 
graphs of the famous bank- bandit and 
killer, John Dillinger, as he lay in his 
coffin at Maywood, Ind., were recounted 
in the Dayton (O.) Journal by Morris | 
Fawcett, the newspaper’s staff photo. | 
grapher. Black eyes for photographers 
apparently were the results of efforts, 

“For at least once in my life,” wrote 
Fawcett, “I wished that I were a pugi- 
list instead of a photographer. Thou. 
sands of words have been written abou 
the tough quality of John Dillinger, 
Jr., late king of gangdom’s elite, but 
those thugs who took it upon them. 
selves to prevent pictures being taken 
of Dillinger’s funeral at Maywood 
Ind., are no pantywaists themselves, 

“T was lucky. Whereas most of the 
picture takers who went to Maywood 
went home with black eyes and aching 
heads—and without pictures—I go 
away with seven negatives and only a 
few bad scares. What a crowd! 

“Several efforts to penetrate the bar- 
riers failed, but finally I gained admit. 
tance—with my camera—to the yard 
and later to the house. (It was a time. 
worn newspaper dodge which I must 
be excused from describing.) 

“Nevertheless, by dint of much hard 
effort and considerable talking, I found 
myself at the foot of Dillinger’s 
casket. 

“What a picture! If I could only | 
get a snap without getting caught. | 
backed to a corner of the room, gaug- 
ing the distance and at the same time 
setting my camera stop. I looked 
around. Nobody was watching me. 
That's what I thought. t 

“But, as I raised my camera up toa 
height where it would get a picture 
over the heads of those in front of me, 
a brother-in-law of Dillinger spotted 
me. Well, it was too bad then. I weut 
to the door with a heavy hand gripping 
the back of my neck and with a big 
shoe too clese for comfort. 

“Although evicted from the house, | 
was not rushed out of the yard too 
fast. Since I had entered the house, | 
now noticed other photographers had 
wedged into the yard. 

“It was discouraging to see what was 
happening to them. For each time | 
heard a camera click, there was a 
accompanying smack and the photog- 
rapher and his camera slumped to the 
ground. Those guards were tough ali 
right. I had to have a picture at least, 
so I edged up to a nearby policeman 
and had a word with him. He wasa 
good fellow. 

“He whispered to me to act as though 
I was resisting him, but to take a pic 
ture. He began shoving me and telling 
me to get back, but at the same time 
giving me the wink. He backed me 
onto the running board of an automobile 
and I got two pictures of the house and 
crowd as we ‘tussled.’ As I squeezed 
the bulb for my second shot, I hearda 
cameraman next to me cry out in pain F 
and fall to the ground. . 

“Somebody shouted ‘there’s a mal — 
who got a picture’ and several of the 
private guards started for me. 
policeman grabbed me and told them 
he would take care of me. And he did 
He guarded me for a few minutes 
those Particularly rough men left th 
scene.’ 

“Then he advised me to ‘get soit 
if you value your hide.’ , 

“I started back for our machine and 
caught another shot as I left th 
yard. 

“I took three more pictures as the 
automobile was being backed aro 
I didn’t get the picture of Dillinger 
that I wanted but at least I came away 
all in one piece physically, which wa 
pretty lucky considering the 
photographers who got ‘smacked dow! 
and drew black eyes.’ 
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URGES EDITORS “BOIL” NEWS MATTER 
TO MEET INCREASED PAPER COSTS 





Analyst Also Sees Waste in Too Many Editions, Overprint and 
Overset—Publisher Should Spend More Time in 
the Business Office, He Says 





By C. L. COEN 


Newspaper Analysis 
HEREVER I travel these days, 
Wi find publishers turning an 
anxious weather eye toward the future. 
“We have managed somehow | to get 
along up to the present period” is the 
prevailing opinion, “but in the face of 
steadily advancing costs, how can we 
continue to get out a paper without 
showing our stockholders an operating 
statement in which profits are merely 
a memory?” ae 

There is, I am satisfied, some con- 
siderable reason for this apprehension. 
I have before me as I write the oper- 
ating statements of three typical news- 
papers for the month of May, 1934. 
No. 1 is an evening paper of approxi- 
mately 70,000 circulation; No. 2, a 
morning, evening and Sunday with a 
combined circulation of 30,000; No. 3, 
an evening and Sunday, publishing six 
editions, with an approximate circu- 
lation of 100,000. ; 

All of these papers are making money 
at the present time; but a single item 
of increased cost—the anticipated ad- 
vance of $5 per ton in newsprint—will, 
on the present basis of operations, re- 
duce profits to dangerously near the 
vanishing point. Here’s how it works 
cut on the blackboard, all based on 
operations in May, 1934 

Paper No. 1. 

768 pages printed—46 per cent ad- 
vertising. 

Newsprint cost, $18,000. 

Anticipated cost on basis of $5 per 
ton advance, $19,800. 

Paper No. 2. 

784 pages printed—36 per cent ad- 
vertising. 

Newsprint cost, $5,000 (not includ- 
ing comics which are:purchased ready- 
printed at a cost of $500 weekly). 


Anticipated cost (not including 
comics which also will be increased), 
$5,500. 

Paper No. 3. 


946 pages printed—38 per cent ad- 
vertising. 

Newsprint cost, $40,000 (not includ- 
ing comics or roto.) 

Anticipated cost on new basis, $45,- 


I have here taken paper merely as 
an example. Virtually every other 
item entering into the production of a 
newspaper has increased or may be 
expected to increase in cost. 

Add to this the fact that the NRA 
has set up certain rather definite re- 
strictions and reservations relating to 
working hours, wages and so forth, and 
the predicament of the publisher 
becomes more clearly evident. He 
faces increases—in some cases alarm- 
ing increases—in raw materials, labor 
and every element that goes into the 
making of a paper. Yet, unlike the 
butcher, baker or electric-light maker, 
he finds it wholly impracticable to in- 
crease his asking price either to the 
teader or the advertiser. This is a 
Situation so well known to the fra- 
ternity that it requires no extended 
comment here. 

In most businesses low prices are 
made possible through quantity distri- 
bution. _But in the newspaper business 
wide distribution (or circulation) is 
not an economy. It is likely to be a 
distinct liability, undertaken solely in 
order to maintain a living line-rate in 
the advertising department. To in- 
Crease the unit price of the daily edition 
tc a nickel, and the Sunday paper to fif- 
teen cents, would undoubtedly reduce 
circulation, and add substance to the 
clamor for lower advertising rates. 

The fact that there is, and has been 
Or some time, an insistent demand in 
certain quarters for lower line rates, 
is, it would appear, a self-evident an- 
Swer to the query: Why not increase 
advertising rates? Intrepid, indeed, 


Service, Indianapolis 
would be the publisher 
such a move at this time. 

So what? 

On the one hand the challenge of 
definitely increasing production costs. 
On the other hand, the impracticability 
of offsetting these costs through increas- 
ing the price of our commodity. In 
such a dilemma there is only one course 
to pursue. We must master the art 
of producing a newspaper more effi- 
ciently and more economically. 

In previous articles in Epiror & 
PuBLISHER I have had a good deal to 
say on the advisability and necessity 
of producing a flexible newspaper—a 
paper that will automatically expand 
and contract in reasonable proportion 
to the advertising revenue and cost of 
production. 

For a long time I have been preach- 
ing this gospel to my clients and pro- 
pounding it elsewhere at every oppor- 
tunity. Yet I realize that the theme 
is not a popular one. The publisher is 
fond of visualizing himself in the role 
of a public servant. And so, in a sense, 
he is. I am sympathetic to his plea that 
he has a certain duty to his public—a 
duty to produce a complete and well- 
rounded paper. But I venture to sug- 
gest that the publisher also has a duty 
to his stockholders—a duty to operate 
a sound, solvent and going business. 
And unless this duty is given due con- 
sideration, he cannot indefinitely con- 
tinue in the role of community bene- 
factor. 

The publisher insists with dogged 
determination that he cannot reduce 
the size of his paper. Yet the simple 
facts speak just as insistently, just as 
emphatically. They say you must re- 
duce your editorial content to a point 
where you can compensate for increased 
production costs and come at least 
within hailing distance of the present 
conservative earnings. 

Where and how shall these reductions 
be made? 

These are questions that cannot and 
should not be answered in generalities. 
Communities differ. The papers with- 
in a community differ in their reader 
appeal. News or features that one pa- 
per can readily spare, might prove a 
serious loss to another. But one thing 
1s certain, we must “can” and condense. 
Study your paper with a challenging 
eye. Cut relentlessly. Make every item 
prove its right to a place in the paper. 
Eliminate the weak and wabbly fea- 
tures. How about comics and rotogra- 
vure? Are we spending too much 
money here? Can we reduce? Where? 
How? Is the magazine section as close- 
ly read as we think it is? Is this heavy 
non-productive expenditure warranted? 
What can be done to curb costly Sunday 
issues? Are we spending too much 
money on outside features? These are 
a few of the questions that will readily 
occur to the inquiring publisher. But I 
warn you that this is neither an easy 
nor a simple undertaking. It is always 
so much more pleasant to justify a cer- 
tain feature or department than it is to 
make the hard-boiled decision to cut it 
out. But once the operation has been 
performed, it is surprising how little 
disturbance usually results. As long as 
the paper continues to be well-balanced 
and ably edited the subtraction of a few 
pages will scarcely be noticed by the 
reading public, and the consequent eco- 
nomies will make a vital difference in 
your monthly accounting. 

But the size of your paper, important 
though it is, is not the only considera- 
tion. There are other possible avenues 
of economy which we must closely ex- 
amine. Possibly, and in many cases 
probably, we can reduce the number of 
editions per day. In certain communi- 
ties competitive papers have engaged 
in foolish and futile wars with respect 
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to the number of editions published. 
It is a practice in which no one possibly 
can be the gainer. Now is an excellent 
time to call a truce, and return to the 
common sense ppractice of publishing 
only such editions as are actually re- 
quired to adequately serve the com- 
munity. 

Over-print, over-set and kills are a 
trio of evils with amazing appetites. 
They feast entirely upon potential pro- 
fits. Better see to it that they are put 
on a strict diet in your plant. It can 
be done. 

A number of publishers, I find, are 
exercising false economy in the make- 
up of the paper. They employ cheap 
labor for layout, and in the long run 
this is a costly procedure. A good nfan 
who understands the correct spacing and 
proportion of advertising and reading 
matter is an economy. The right per- 
son in this job can show savings far in 
excess of any other one man in the 
plant. 

It pays to put a good individual 
in this spot and train him properly. 

I have previously referred to the im- 
portance of training advertising solici- 
tors in the iundamentals of composing 
room procedure. If this was an ad- 
vantage in previous years, it promises to 
become an imperative necessity in the 
not-distant future. Author’s alterations 
must be cut to an absolute minimum. 
The solicitor who has a working knowl- 
edge of type, its possibilities and limita- 
tions, can eliminate many of these re- 
sets by wisely counseling the advertiser 
in the first instance. With a little tact, 
a little patience, he can train even an 
obdurate customer to make changes be- 
fore the message is put into type. 

But in fairness to your advertising 
solicitors, do not expect them to “pick 
up” this essential knowledge of typog- 
raphy in odd moments. ‘Che average 
solicitor has his time pretty well taken 
up. And moreover he does not custom- 
arily have access to the composing 
room. Something in the nature of a 
school is clearly indicated. A number 
of papers, following my earlier recom- 
mendation, have instituted classes in 
typography and composing room pro- 
cedure. These are usually conducted in 
the advertising department, by the ad 
foreman of the composing room. At- 
tendance is compulsory. The class meets 
at weekly intervals for a period of thirty 
minutes or an hour. The instructor 
concentrates on those problems which a 
solicitor is likely to encounter in his 
daily contacts, and instruction is given 
in simple, non-technical terms. Ques- 
tions are of course encouraged. 

And now in conclusion I want to em- 
phasize the point that this entire proce- 
dure of meeting increased costs by ef- 
fecting more economical production 
methods rests with the individua! pub- 
lisher. He is emphatically the key man 
who must take the lead in this new pro- 
gram. 

Too many publishers of my acquaint- 
ance have slighted mechanical produc- 
tion and minimized its importance. 
Their interests lie in the editorial de- 
partment, and they give little or no time 
to the business end. This may be all 
well enough in periods of smooth sail- 
ing; but the time has now come to 
transfer a little more interest to the 
business of actually producing a paper— 
and producing it at the lowest consistent 
cost. 

One publisher with whom I recently 
talked actually did not know what he 
was paying for paper! Such disre- 
gard for “details” is likely to prove 
disastrous in the trying period which 
lies ahead of us. 

While it is true that here and there 
slight business increases are evident, for 
the first time in years, such increases 
may be more than offset in rising costs. 
And in any case, they are minute when 
contrasted with the losses which virtu- 
ally all publishers have sustained over 
a period of the past four years. 





PUBLISHERS TO MEET 
The National Publishers’ Association 
will hold its 14th annual convention 
Sept. 11-12 at Buckwood Inn, Shawnee- 
on-Delaware, Pa. . 
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TEN MORE FIRMS JOIN 
GOODWIN PLAN 


63 Products Added to Purchase List 
—Knox Gelatine Withdraws— 
Advertising Still in 
Future 
(Special to Eprtor & PusLisHER) 

Cuicaco, Aug. 1—Ten new manu- 


facturers have been added to the Good- 
win Plan Purchase List, it was an- 


-nounced here by S. H. Bates, execu- 


tive vice-president and treasurer of the 
Goodwin Corporation. One withdrawal, 
that of Charles B. Knox Gelatine Com- 
pany, Johnstown, N. Y., from the ori- 
ginal list of eighteen manufacturers 
announced over three months ago, was 
also reported. 

he new manufacturers have listed a 
total of 63 differrent products to be sold 
through the much discussed Goodwin 
Plan, which employs the services of more 
than 264,000 women affiliated with 
church organizations throughout the 
U.S 


As to sales results to date, Mr. Bates 
said that remittance sheets had been 
sent out to the broadcasters about three 
weeks ago, and cartons of labels are 
being received here daily. Remittances 
are being sent to captains of the groups 
who have sent in their evidences of sale, 
he said. 

Names of the new manufacturers 
added to the Goodwin Purchase List in- 
clude Stokely Bros. & Company, Inc., 
including the Van Camp line; Rival 
Packing Company; Barbasol Company ; 
Berry Brothers, Inc.; Rieser Company, 
Inc.; E. Griffiths Hughes, Inc.; Royal 
Worcester Corset Company; Oneida 
Community, Ltd.; Vollrath Company ; 
and Shirtcraft Company, Inc. . 

Mr. Goodwin’s plan has yet to bring 
forth the heralded newspaper advertis- 
ing to the extent of “three per cent of 
wholesale sales” made through the ef- 
forts of “goodwill broadcasters.” 


WILLIAM T. GRIFFIN 


Western Union Executive and For- 
mer Newspaperman Dies 


William T. Griffin, a retired official 
of the Chicago division of the Western 
Union Telegraph Company, died in 
New York Aug. 1 at the age of 70. 
He was widely known in the Middle 
West, where he had been active in 
politics and as a newspaper writer. 

As a young man Mr. Griffin was a 
writer for Middle Western newspapers, 
including the Chicago Inter-Ocean, 
Chicago Record-Herald, Chicago Tri- 
bune, Chicago Daily News and Times, 
the St. Louis Globe and St. Louis 
Mirror. He recently completed 50 
years of service with the Chicago divi- 
sion of the Western Union Telegraph 
Company. 

Mr. Griffin’s hobby was the collec- 
tion of rare works of early American 
and Irish authors. His home in 
Wheaton, Ill., contains many rare first 
editions and art objects. ; 

Mr. Griffin is survived by his wife, 
Mrs. Elizabeth Griffin, and eleven chil- 
dren. William Griffin, a son, is editor 
and publisher of the New York Sunday 
Enquirer; John Griffin is a newspaper 
man; Alexis Griffin is with the New 
York Enquirer; Marcus Griffin is a 
sports writer. Another son, Norbert 
Griffin, is in the advertising business in 
Chicago. 


LUKE LEA, JR., RELEASED 


Luke Lea, Jr., son of the former 
Nashville Tennesseean publisher, was 
released July 28 from the North Caro- 
lina state prison on a parole granted by 
Gov. J. C. P. Ehringhaus the previous 
day. Petitions to the governor asserted 
that young Lea was in poor health. 
He had been sentenced from two to six 
years. 


DAILY APPOINTS ‘SPECIAL’ 
The Lowisville (Ky.) Herald-Post 
has announced the appointment of 
Small, Spencer, Brewer, Inc., Chicago, 
as its national representatives, effective 
Aug. 1, 1934. 
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Advertising Agencies 


HEAVY DRIVE STARTED 
BY ASSOCIATED OIL 


Clearing of Strike Conditions Prompts 
Firm to Release Big Campaign 
in 145 Dailies—Color 
Group Used 


(Special to Eptror & PusiisueEr) 

San Francisco, July 30—Confident 
that with clearing up of strike condi- 
tions which have prevailed for some’ 
weeks in Pacific Coast seaports that 
better times are now here, the Asso- 
ciated Oil Company has launched a 
heavy summer advertising drive, con- 
centrating its promotion effort in news- 
papers, outdoor boards and supplemen- 
tary dealer sales helps. 

The opening gun was fired in a 6 
column 20 inch advertisement appearing 
July 24 in metropolitan newspapers, fea- 
turing New Cycol Motor Oil. Other 
Associated products for the motorist 
will also be featured during the cam- 
paign. 

The newspaper schedule uses a list 
of 145 daily newspapers in California, 
Oregon and Washington, with copy re- 
leases to be made at intervals of every 
five days until Nov. 1, when the fail 
football season will be in full swing. 

The program also includes full color 
pages in the American Weekly as cir- 
culated in the three coast states, and in 
the Sunday magazine sections of the 
Associated Newspaper Color group, in- 
cluding the San Francisco Chronicle, 
Oakland Tribune, Los Angeles Times, 
Long Beach Press-Telegram, San Diego 
Union, Portland Oregonian, Seattle 
Times, Tacoma Ledger and Spokane 
Spokesman-Review. 

These color pages are given a new 
and novel layout treatment, whereby a 
large portion of the upper part of the 
page is used for editorial content, using 
headlines of the same typography and 
illustrations using same kind of art 
work to match those used for feature 
stories on adjoining pages. One of the 
first pages has the headline, “A Bandit 
Gang No One Has Seen,” with sub- 
head reading “Power Thieves—Never 
Seen—Rob You Every Mile You 
Drive.” The editorial text starts in 
like a gangster or racketeer story, tell- 
ing how poor motor oils are public 
enemies to motorland, then through 
illustration and explanatory text tells 
how the New Cycol Motor Oil is made 
by the Solvent Process and avoids such 
motoring wastes. 

The Associated Oil Company will 

sponsor broadcasts of the coast foot- 
ball games this fall, this being the ninth 
> year of Associated sponsor- 
ship. 
_ Associated Oil Company advertising 
is directed by the San Francisco office 
of Lord & Thomas, in conjunction with 
Harold R. Deal, the company’s adver- 
tising manager. 








MILK COMPANIES ADVERTISE 

_ Aimed to educate the public in the 
importance of reputable milk dealers, 
the Bowman Dairy Company and Bor- 
den’s Farm Products Company are en- 
gaging in effective institutional news- 
paper advertising campaigns in Chicago 
papers. The Borden company is using 
large display space to show how Bor- 
den’s helps the farmers attain a high 
standard of quality. Bowman’s ads 
feature “Wallie,” the friendly milkman 
on route 50, the inspector at the plant, 
and “Mike,” the horse who pulls the 
delivery wagon. Particularly effective 
was the caption accompanying the ad 
on “Mike” the horse. “He’s no Caval- 
cade, but Cavalcade couldn’t take his 
job,” said the headline. The ads are 
especially timed to meet adverse criti- 
cism arising out of a recent increase 
in the price of milk in Chicago. 


RETURNS TO CRITCHFIELD 
_Mason Phillips, who recently headed 
his own advertising agency in Chicago 
and prior to that was with Critchfield 
& Co., has returned to the Critchfield 
agency as art director. 
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EDISON CHANGES ANNOUNCED 

Announcement has been made that 
Harold D. Conklin, assistant to the 
general sales manager of Edison Gen- 
eral Electric Appliance Company, Chi- 
cago, is to be located in Los Angeles 
and will direct sales work in that sec- 
tion of the country. He will be assisted 
by Clyde Allen, San Francisco, and C. 
N. Willard, Los Angeles. August 
Jaeger, who recently joined the Hot- 
point Sales organization, succeeds Mr. 
Conklin as assistant general sales man- 
ager. Mr. Jaeger was formerly regional 
director of the Electric Cookery Council. 


L. & T. COAST APPOINTMENTS 

Stanley E. Plumb, former sales man- 
ager of the Crown-Zellerbach Corpo- 
ration, and former district manager of 
General Food Sales Company, Inc., 
has been placed in charge of Pacific 
Coast marketing activities for -Lord 
& Thomas, with headquarters in San 
Francisco, according to announcement 
by K. C. Ingram, San Francisco man- 
ager of that agency. Ford Sammis has 
been promoted to head of the Pacific 
Coast research staff of the coast 
offices of that agency. 


TWO CAMPAIGNS LAUNCHED 

Anderson-Smith Milling Co., San 
Francisco, has released an advertising 
campaign in newspapers in agricultural 
regions of California for a poultry con- 
trol product through D’Evelyn & Wads- 
worth, Inc., San Francisco advertising 
agency. That agency also released 
copy last week in metropolitan news- 
papers, the first gun in a new campaign, 
telling of the advertising policies of 
Regal-Amber Brewing Co., San Fran- 
cisco, whose name was recently changed 
from Regal Products Company. 


BLUE RIBBON ADDS ALE 

Premier-Pabst Sales Company, Chi- 
cago, is introducing Blue Ribbon ale. 
a new product, in eastern markets. 
Distribution will be extended soon to 
the middle west. The company intends 
to feature Blue Ribbon bottled and 
draft ale. Advertising on the ale will 
be placed by Matteson-Fogarty-Jor- 
dan Company, Chicago agency, which 
ee handles Blue Ribbon beer and 
malt. 


$15,000 BUDGET PLANNED 

A budget of $15,000 for advertising 
the coming Texas Centennial, in 1936, 
has been set aside and headquarters will 
be established at Corsicana, Texas. 
Lowry Martin, publisher of the Corsi- 
cana Sun and chairman of the Texas 
Centennial commission’s publicity com- 
mittee, announced last week. Harry 
Howard, Corsicana, will be office man- 
ager. 


USING COMIC STRIP 

Gilmore Oil Company, Los Angeles, 
has started a test campaign in the 
Hollywood (Cal.) Citizen-News, using 
a two-column cartoon. The comic fea- 
tures “Red Lion and Rosie” in adven- 
tures featuring the qualities of con- 
trolled-power Gilmore Red Lion Gaso- 
line, and runs five days a week on the 
comic page. 


THURBER JOINS D’ARCY 

Hal Thurber, formerly of the Thur- 
ber Advertising Agency, Dallas, Tex., 
has been appointed an account execv- 
tive of the D’Arcy Advertising Com 
pany, St. Louis. The Thurber agency 
will continue under the personal suner- 
vision of Jules Hexter and Neil Fer- 
guson. 


COCOA TRADE PAPER 

The first monthly number of Cocoa 
and Chocolate, an international trade 
and industrial journal devoted exclu- 
sively to the cocoa and chocolate in 
dustries, will be issued in September 
by the Cocoa and Chocolate Publishing 
Company, of 19 East 47th street, New 
York. 


ANNOUNCE PAPER ACCOUNT 
Simmonds & Simmonds, Chicago 


agency. has been appointed to direct 
the advertising of Cromwell 
Company, Chicago. 
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TO RELEASE HISTEEN COPY 

Large display advertising space will 
be used in a list of more than 200 news- 
papers on Histeen, a hay fever remedy 
made by Histeen Corporation, Chicago, 
beginning Aug. 10. The copy is being 
placed by the Chicago office of Ruth- 
rauff & Ryan, Inc. 


SCOTT & BOWNE APPOINT 

Scott & Bowne, Bloomfield, N. J., 
has appointed Marschalk & Pratt, Inc., 
New York, as its agency. An exten- 
sive campaign will start this fall on 
Scott’s Emulsion and Vitamin A and D 
tablets, using magazines, radio, news- 
papers and window displays. 


HAS THREE NEW ACCOUNTS 

Larcher, Horton Company, Provi- 
dence, R. I., agency, announce their ap- 
pointment to handle the advertising 
accounts of the following companies, all 
of Providence: Grinnell Company, Gen- 
eral Fire Extinguisher Co., and the 
American Moistening Company. 


NEW JOB FOR GORDON 

Arthur E. Gordon has succeeded the 
late Albert A. Tanyane as advertising 
manager of the Lockwood Trade Jour- 
nal Company, Inc., New York, pub- 
lishers of the Paper Trade Journal and 
Lockwood’s Directory of the Paper and 
Allied Trades. 


JOINS AGENCY STAFF 
Norton Jacobs, son of the late Milton 
D. Jacobs, formerly vice-president for 
years of Emil Brisacher & Staff, has 
joined the production department in 
San Francisco office of that advertising 
agency. 


GERTH-KNOLLIN NAMED 
The Lactol Corporation, San Fran- 
cisco manufacturers of a “gluten-devel- 
oper” product now nationally distributed 
to commercial bakeries, has appointed 
the Gerth-Knollin Advertising Agency 
of that city as advertising counsel. 


JOINS REDFIELD-COUPE 
E. F. Johnstone, who has had his 
own advertising agency at 347 Fifth 
avenue, New York, specializing chiefly 
in medical accounts, has joined Red- 
field-Coupe, Inc., New York, as vice- 
president. 


GETS DOG FOOD ACCOUNT 

The ThoroBread Company, Cincin- 
nati, maker of ThoroBread Dog Food, 
announces the appointment of the 
Keelor & Stites Company, Cincinnati, 
as advertising counsel. Magazine and 
newspaper advertising will be used. 


LIST ON DOGGIE DINNER 
A list of newspapers is again being 
used by Simpson Products Company, 
Terre Haute, Ind., on Doggie Dinner. 
The copy is being placed by Matteson- 
Fogarty-Jordan Company, Chicago. 


HYGRADE FOOD TO AYER 
Hygrade Food Products Corpora 
tion, New York City, packer and dis- 
tributor of meat products, has appointed 
N. W. Ayer & Son, Inc., as advertising 

counsel. 





TEXTILE FIRM APPOINTS 
B. D. Riegel, president of Riegel 
Textile Corporation, this week an- 
nounced the appointment of J. M. 
Mathes, Inc., New York, as its adver- 
tising and merchandising counsel. 
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DRUGGISTS USE DAILIES 


San Francisco Campaign Is Aime 
At Price Cutters 


Several hundred San Francisco inde. 
pendent druggists, comprising the loca 
unit of the Northern California Retajj 
Druggists’ Association, started an ad. 
vertising campaign July 25, using § 
column 17 inch opening announcements 
in all San Francisco daily newspapers, 

The campaign is designed to show 
that drugs selling at minimum price 
under the retail druggists’ code ar 
available at the independent neighbor. 
hood drug stores and is aimed to com. 
bat the “cut price” tactics of som 
stores. Copy suggests that the public 
which has been accustomed to rig 
downtown to patronize the “cut rate’ 
stores, try the prices of the neighbor. 
hood druggists and states that the NRA 
has made it possible for the regula 
druggists to join in this campaign, 

All San Francisco dailies will be used 
throughout the campaign, the scheduk 
calling for regular releases during 4 
period of three months. 

The advertising committee for the 
campaign is headed by Leon N. le 
boire, San Francisco druggist. Walter 
Gaines Swanson and Staff, San Fran. 
cisco agency, is directing the campaign 
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OXYDOL IN NEWSPAPERS 


Procter and Gamble Company, Cin. 
cinnati, is launching an extensive ad- [ 
vertising campaign on Oxydol Soap in 
a general list of newspapers, it is re 
ported, starting with black and white 
copy early in August. In addition to 
the large black and white series of ads, 
it is understood a color campaign wil 
run in some newspapers, beginning in 
September. The Chicago office of 
Blackett-Sample-Hummert, Inc., is re 
leasing the Oxydol schedules to news- 
papers. 


HUTCHINS AGENCY NAMED 

R. J. Strasenburgh Company, Roc 
ester, N. Y., pharmaceutical chemists 
have appointed Hutchins Advertising 
Company, Inc., of the same City, a 
their advertising agency. 


IN NEW QUARTERS 
S. Wald. advertising agency, New 
York, formerly located at 100 Wes 
42nd ° street, recently moved into new 
quarters at 130 West 42nd street. 


LIGGETT TO NEW QUARTERS 

Carr Liggett, Inc., Cleveland agency, 
announces a move to larger quarters a 
1249 Leader building. The old addres 
was 1006 Leader building. 


PROMOTION FOR CLAYTON 


Robert E. Clayton, member of the 
media staff of Young & Rubicam, Inc, 
New York, has been appointed mat 
ager of the media department. 


FAIRCHILD JOINS AGENCY 


J. C. Fairchild has joined_ the copy 
staff of Jerome B. Gray & Co., Phils 
delphia advertising agency. 
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--as you like it 


The New oe Sale 7 
is for people who enjoy rea 

a newspaper that publishes all 
the authentic news fully, with- 
out being verbose; people who 
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MAJOR O’KEEFE DIES; 
ADVERTISING PIONEER 


Best Known for His Famous Slogan 
“Say It With Flowers”—Pioneered 
Innovations in Political Copy— 
Headed Own Agency 





(Special to Epiton & PuBLISHER) 

Boston, Aug. 1—Major Patrick F. 
O’Keefe, nationally known figure in the 
field of advertising and one of the 
pioneers of the protession, died at his 
summer home at Old Orchard, Me., 
July 31. For the past 30 years he 
headed his own advertising agency. 

Major O’Keefe was 62 years old. 

Perhaps his most famous contribu- 
tion to the field of advertising is the 
now nationally known slogan “Say It 
With Flowers.” This one idea is ac- 
knowledged to be one of the most pow- 
erful slogans ever coined, for not only 
did it contribute tremendously to mak- 
ing the American people flower con- 
scious, but it made fortunes for many 
florists. In appreciation, the Society 
of American florists gave him their 
gold medal, awarded once every five 
years to the person who has rendered 
the greatest service to the florists. At 
that time the slogan had been used 
some nine years. 

Major O’Keefe was scheduled to ad- 
dress a convention of florists in Cleve- 
land. They were in search of a suit- 
able slogan to increase the sale of 
flowers and had practically decided 
upon the slogan, “Send Flowers—al- 
ways a good idea.” In searching for 
material for his speech he came across 
a poem by Bishop Coxe, “The Singing 
of the Birds,” which contained the 
lines : 

“Flowers are words 

Which even a babe may understand.” 

Major O'Keefe condensed this 
thought into the famous slogan. 

Major O’Keefe was a pioneer in the 
use of display advertising for political 
announcements. It was 30 years ago 
that O’Keefe then still a youth in the 
field of advertising, took charge of the 
advertising end of William L. Douglas’ 
campaign for governor of the state of 
Massachusetts. He ran full page dis- 
play advertisements, setting torth the 
virtues of the Douglas candidacy. This 
was a distinct departure from the old 
dry “reading notices” that had been the 
tfashion up to that period. 

Douglas carried the election for 
Democracy and as a reward made 
O’Keefe a major on his staff. 

A year later he conducted the cam- 
paign of John B. Moran for district 
attorney, coined the phrase “The Man 
Who Dares” when slogans were new 
to the public at that time. Moran won. 
His advertising ability was later in- 
strumental in making John Fitzgerald 
mayor of Boston. He remembered the 
day when newspaper advertising was 
confined largely to patent medicines, but 
he lived to see it applied to every com- 
mercial field and through four decades 
of aggressive and intelligent applica- 
tion of this medium he was a real fac- 
tor in building its use to its present 
status. 

The S. M. Pettingill & Co. of Bos- 
ton, at the time O’Keefe joined it at the 
age of 15 years was then the largest 
advertising agency in the world. It was 
this company that handled the first ad- 
vertising of the most extensively ad- 
vertised products, Moxie and Lydia 
Pinkham’s Vegetable Compound. It 
was with these two accounts that Ma- 
jor O’Keefe made his first success. He 
became vice-president of the Pettingill 
agency at the age of 29. In 1905 he 
Started his own agency. 

Major O’Keefe was born in Boston. 
He attended the Brimmer School, in 
later years becoming president of the 
Brimmer School Association. He was a 
lifelong resident of Boston. He was a 
charter member of the Boston Chamber 
of Commerce and a leading member of 
the Boston City Club. He was one of 
the men who built the Advertising Club 
of Boston and twice headed that organi- 
zation as president. He followed the 
late Tex Rickard as president of the 
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Boston Garden, putting into practice his 
great love for sports and the organiza- 
tion of sports, 

He was one of the pioneers in the 
movement to make New England a 
vacation ground the year around. 

He was a member of the executive 
board of the New England Council of 
the American Association of Advertis- 
ing Agencies and a director of the Ad- 
vertising Federation of America. 





CHICAGO COURT DEFERS 
CONTEMPT RULING 


(Continued from page 4) 





brought before Justice Finnegan on a 
charge of contempt of court. It was 
a “summary” proceeding, in which, if 
carried through, no witnesses would be 
heard and no testimony offered other 
than the statement of the grand jury 
that the reporter had refused to an- 
swer certain questions. 

Edward G. Woods, counsel for 
Hearst papers in Chicago, appeared for 
Sloan in court Tuesday and called to 
the stand the foreman of the grand 
jury. Woods was able to place the 
full transcript of Sloan’s appearance 
before the grand jury. The signifi- 
cance of this move was that the public 
was informed of what occurred be- 
fore the grand jury. This transcript 
showed that Sloan had submitted evi- 
dence of graft and forgery, and had 
offered to suggest names of witnesses 
to be called by the grand jury. He also 
gave specific facts and referred to rec- 
ords of the Relief Commission for fur- 
ther evidence. 

It was shown in the verbatim tran- 
script that the state’s attorney on sev- 
eral occasions interrupted Sloan in his 
recitation of specific details and stated 
that what the grand jury wanted to 
know was where the newspaper got its 
information. This procedure raised 
the question of whether the grand jury 
was investigating the alleged corruption, 
or trying to find out how the American 
discovered it. 

Although Mr. Sloan Thursday after- 
noon submitted to the state’s attorney 
and grand jury the evidence of graft 
and corruption found by the American 
and which he has been trying to get 
before that body since last Friday, 
Judge Finnegan failed to rule on the 
charges of contempt against Sloan and 
continued his case until Friday, when, 
he said, he would render a decision. 

Judge Finnegan’s ruling Thursday fol- 
lowed the tender by Mr. Sloan, through 
Attorney Edward G. Woods, of a list 
of 16 witnesses and the information 
they might be able to supply to Assist- 
ant States Attorney Robert Wright, 
representing the grand jury, which had 
insisted that the reporter give them the 
source of the information he was try- 
ing to lay before the jury. 

In covering the grand jury hearing, 
the American used 17 columns of space, 
most of which was devoted to ver- 
batim grand jury testimony which At- 
torney Woods was able to get in as evi- 
dence and which counteracted the im- 
pression given out from the State At- 
torney’s office that the reporter had 
been unable to furnish any concrete 
facts to the investigating body. 

The American, however, pointed out 
to Epitor & PUBLISHER one striking 
coincidence. A few hours after Sloan 
appeared before the jury Monday, three 
persons involved in the evidence he 
offered were taken into custody on re- 
lief fraud charges. 

The American has announced its in- 
tention to follow the contempt charge 
to the ultimate to protect the rights 
of its reporter in offering to submit 
evidence of graft and tell where fur- 
ther proof could be procured, without 
being forced by a tribunal to reveal the 
source of his information. 

Behind the American’s expose of the 
Relief Commission have been eight- 
column editorials, eight-column head- 
lined news stories and half-page photo- 
static facsimiles of records apparently 
from the Commission’s own files, show- 
ing “prima facie” evidence of alleged 
graft, thievery and forgery. The cam- 
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paign bears all the ear marks of an 
intensive editorial crusade, with such 
startling headlines as “They Steal from 
the Poor.” In the midst of its revela- 
tions, the state legislative committee, 
appointed more than eight months ago, 
ostensibly to probe the scandals con- 
cerning the spending of the $170,000,000 
relief dole, came to Chicago. 

Appearing before this committee, 
Sloan was asked by the chairman: 

“Isn’t it a fact that your campaign 
and investigation of the Illinois Emer- 
gency Relief Commission is based on 
the Chicago American’s hostility to 
Gov. Horner?” 

The reporter replied that there was 
no hostility to the Governor and that 
the expose was based only on the de- 
sire of the American to clean up a bad 
situation. The American took cogniz- 
ance of the Legislative Committee’s at- 
titude in an editorial, declaring: 

“From the interrogation of Mr. Sloan, 
on the stand, members of the Legisla- 
tive Committee seemed to be con- 
cerned not with the facts presented by 
the Chicago American but how this 
newspaper secured the facts and why 
this newspaper published the facts!” 

The editorial concluded: 

“The Chicago American will con- 
tinue its revelations, day by day, of 
this despicable graft in the Relief Com- 
mission against unfortunate families. 
Despite legislative investigating com- 
mittees, or other political influences 
that might seek to whitewash rather 
than expose.” 

It was on the heels of this editorial 
that grand jury proceedings were in- 
stituted. As soon as Sloan had been 
called by this body and cited for con- 
tempt, the American printed another 
eight-column editorial, asking “graft 
victims” to tell the paper about cases 
of fraud, with the admonition, “Let’s 
Expose all the Vile Rascals!” The 
paper has shown that it will not be 
bluffed by politicians, Mr. McCarthy 
pointed out. Sloan has declared his de- 
termination to go to jail on the con- 
tempt charge if necessary, rather than 
reveal the source of his information. 

An impasse occurred Tuesday when 
Sloan declined to answer questions put 
to him by the Court. Mr. Woods 
offered strenuous objection when the 
Court called Sloan to the stand as a 
court witness, pointing out that this 
constituted forcing a defendant to testify 
against himself in an action in which, 
if found guilty by the Court, he might 
be fined or sent to jail. The case was 
adjourned until Thursday afternoon. 





HOE PETITION APPROVED 


Action Clears Way for Reorganiza- 
tion of Press Makers 

Judge John M. Woolsey, sitting July 
30 in United States District Court, New 
York approved the petition of R. Hoe 
& Co., printing press manufacturers, for 
relief from equity receivership by grant- 
ing permission to reorganize under sec- 
tion 77B of the bankruptcy act. The 
Irving Trust Company, which has served 
as equity receiver, was appointed tem- 
porary trustee and a nominal bond of 
$1,000 was set. Hearing on the appoint- 
ment of a permanent trustee and ac- 
ceptance of the proposed reorganization 
plan will be held Aug. 24. 

The action placed the Hoe proceed- 
ings on “terra firma,” Judge Woolsey 
observed. He said that in his opinion 
the concern never should have been in 
equity receivership. 

The petition was presented in behalf 
of the company by Robert H. O’Brien, 
of Simpson, Thacher & Bartlett, of 120 
Broadway, counsel for the company. 
Mr. O’Brien told the court R. Hoe & 
Co. had been in equity receivership since 
April 21, 1932. 

Edgar G. Crossman, of Davis, Polk, 
Wardwell, Gardiner & Reed, counsel for 
the bondholders’ committee, informed 
the court that the chances of the com- 
mittee approving the reorganization plan 
were “very slight.” 

Judge Woolsey ordered the Irving 
Trust Company to file a schedule of as- 
sets and liabilities of the company. 
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BUILDING-LOAN FIRMS 
PLAN $500,000 DRIVE 


Assurance of Nation- wide Drive 
Given at Chicago Meeting of 
League—Expected to Start in 

90 Days 


(Special to Ep1tor & PuBLiIsHER) 

Cuicaco, July 30.— Definite assur- 
ance of a nation-wide cooperative ad- 
vertising campaign, designed to sup- 
port the federal administration’s hous- 
ing program by developing the facili- 
ties of building and loan associations 
for serving those interested in build- 
ing, remodeling or repairing homes, has 
been given plans submitted to the na- 
tional advertising committee of the 
United States Building and Loan 
League, with headquarters here, it was 
learned today. The proposed program 
calls for the spending of approximate- 
ly $500,000. 

Submission of tentative campaign 
plans as to details will be made to 50 
key men of the organization here Sept. 
8, at which time various types of media 
will be discussed. It is expected, how- 
ever, that the campaign will get under 
way within 90 days. The entire pro- 
gram will be administered under the 
direction of Morton Bodfish, execu- 
tive vice-president of the United States 
Building and Loan League. 

The campaign will affect nearly 
11,000 building and loan associations 
throughout the country, it was stated. 
The advertising committee, headed by 
F. S. Cannon, Indianapolis, met here 
recently to consider the report of J. 
Walter Thompson Company, based on 
a survey just completed among more 
than 15,000 individuals, in an effort to 
determine the basis of the proposed 
drive. No decision was reached at the 
meeting. Others attending the meeting 
included Philip Lieber, Shreveport, La> 
president, and F. T. Greene, director 
of the league’s field service. 

The recent federal housing act has 
aroused new interest in the proposed 
half-million dollar advertising compaign. 
Originally planned with the thought of 
institutional advertising for new invest- 
ments in the various building and loan 
associations, the program now includes 
plans for making known the lending 
service of the associations for modern- 
izing and repairing homes. 


A. E. HULS 
(Special to Epiton & PuBLISHER) 

Cotumsus, O., Aug. 1—A. E. Hulls, 
67, for more than 25 years publisher 
and editor of the Logan (O.) Repub- 
lican, and postmaster of the city since 
1931, died in a hospital here Aug. 1 
from injuries received in an automobile 
accident near Nelsonville, O., last week. 
Mrs. Huls was injured at the same time 
and is in a serious condition in the 
same hospital. Mr. Huls was a leader 
of the Republican party in Ohio and 
had held both national and state offices, 
as well as serving as mayor of his 
home town. 
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Retail News and Notes 





By RICHARD WEBSTER 


ECENT Gains and Comparative 
Sales Figures. For the last week 
in July retail sales in most parts of the 
country showed gains over the previous 
week of 6 to 8%, and over the corre- 
sponding week of last year of from 5 to 
20%, according to Dun & Bradstreet. 
The report comments: “The fact that 


the spectacular gains of the early 
months of the recovery movement 
are lacking should not be provo- 


cative of impatience, but rather con- 
ducive of encouragement, as it indicates 
the broader and steadier expansion 
which will mark future episodes of 
commercial activity.” 

For the first half of July total sales 
of department stores reporting to the 
Federal Reserve Bank of New York 
were 4% better than a year ago, anu 
excluding the sale of liquor 2% better. 
For June the gain was 344% on total 
sales and 2% excluding liquor. Where- 
as May and June sales declined slightly 
against the normal seasonal trend, the 
first half of July shows less than the 
regular seasonal drop. 

In the same New York Federal Re- 
serve district chain-store sales this 
June were 914% above June of last 
year—not as great an increase as in 
May or in the entire first half of the 
year, for which the gain was 13%. 
The candy chains did keep the same 
rate of gain as in the preceding month. 
Drug chains were only 1% over June 
of ’33, and grocery and shoe chains were 
actually below last June. The number 
of stores operating increased 6% in the 
candy field, but fell off considerably in 
the drug and shoe chains (10.8% and 
22.3% respectively), so that per store 
sales in these chains were much better 
than a year ago. And per store sales 
for all the chains were up 11.9%. 

Collections in 20 key stores reported 
by the Retail Credit Bureau of Greater 
New York, Inc., for this June averaged 
47.60% against 44.32% a year ago. For 
the six months the averages were: 
1934, 47.03%; 1933, 42.68%. 

Kroger Grocery & Baking sales for 
four weeks ending July 14 were $16,- 
763,031, a drop of 1.3% from last year. 
For the preceding four weeks sales had 
increased 8.9% over last year...Safe- 
way Stores System for four weeks 
ending July 14 reported sales of $19,- 

864, an increase of 7% over last 
year. Gain for preceding four weeks 
had been 12.8%; for 28 weeks the gain 
was 9.7%. 

Frank G. Shattuck Company and 
subsidiaries (confectionery and restau- 
rants) for the first half of 1934 had net 
profit of $147,954, against net loss first 
half of ’33 of $35,913. Only one-third 
of the net profit was made in the second 
quarter of this year...Spear & Co. 
(furniture), net profit for first half of 
1934, $136,326; net loss first half ’33, 
$304,153...Lane Bryant, Inc. (women’s 
wear), for year ending May 31, 1934, 
showed net income of $255,582, against 
net loss of $161,000 for the preceding 
fiscal year. Total sales this year, $12,- 
398,602; for '32-'33, $10,751,929. 

ee 


ORE Sales—But Even More Ex- 

pense. For the first six months 
of 1934 Marshall Field & Co., Chicago, 
with sales of $45,279,800 against $35,- 
994,500 last year, first half, had a net 
loss of $1,907,000. But the net loss for 
the first half of ’°33 had been $2,375,400! 
Increases in sales by quarters, com- 
pared with previous year, were: 1933, 
third quarter, 51.3%; fourth quarter, 
16%; 1934, first quarter, 42.9%; second 
quarter, 12.9%...Railroad reports for 
the first half of the year mostly show 
much better gains over last year in 
gross than in net, and this condition is 
much more apparent in June than for 
the six months. For example, Balti- 
more & QOhio’s 6-month gross jumped 
from $56,654,087 last year to $69,- 
704,759, but the net improved only from 
$11,038,965 to $11,575,858; and in June 
the gross increased from $11,616,249 
last year to $12,640,365, but the net 





dropped from $3,495,529 to $2,846,181. 
* * * 


REDUCTIONS Bring Better Re- 
sults. For the first year of lower 
passenger rates (2c a mile and no Pull- 
man surcharge) the Louisville & Nash- 
ville Railroad reports a gain of 54.1% 
in number of passengers carried and an 
increase of 1.8% in passenger revenues. 
Could it have been possible that the 
passenger rate cut produced good-will 
that accounts for an increase of 18% 
in freight loadings first half of 1934 
over last year?...The number of auto- 
mobile dealers in the United States has 
gone down 45% in five years, from 
54,000 in 1929 to 30,000 this year... 
T. K. Quinn, vice-president of General 
Electric and chairman of the board of 
G-E Contracts Corp., wants a campaign 
to “Sell the Other Three-fourths”’— 
that is, to extend the market for elec- 
trical appliances and electric current 
threefola, by reducing the rates for elec- 
tricity, cutting prices on appliances, and 
reducing carrying charges on install- 
ment payments. “Utility companies 
could handle the bookkeeping for every 
appliance sold on their lines, whoever 
made the sales. Commercial credit 
companies cannot economically handle 
monthly payments less than $10. The 
utility companies collect monthly pay- 
ments of as little as $2” . . . Increases 
in volume of ice cream sales and 
changes in retail outlets are likely to re- 
suit from the marketing by the New 
York Eskimo Pie Corporation of 
Snowman ice cream at 13c a pint and 
25c a quart—half the average price of 
most advertised brands hitherto. 
* * * 

EADING Notes. Nation’s Business 

for July contains Ruth McInerney’s 
objections to prosaic sales talk by 
clerks, on counter signs and even in 
newspaper advertising of department 
stores. “Bring Back Romance to Busi- 
ness” is the title of this article, which 
gives a part answer to the Consumer 
Research claim that women want facts. 
Too much “selling things—instead of 
ideas for making my home or myself 
lovely; selling what—instead of how.” 
The author knocks the type of advertis- 
ing that carries romance too far. She 
praises Macy and Marshall Field pro- 
motion...The July 20th issue of the 
Vancouver Sun’s “Modern Merchan- 
dising” has valuable suggestions for 
August selling, especially furniture 
sales, furs and advance sales of coats. 
And there are good paragraphs on the 
changing pace of retailing and the out- 
look for the independent...Hearn’s, 
New York, issues a free weekly Flasi 
with radio programs and advertisements 
of branded goods sold in the store. 

* * * 


LEARANCE Sales are on every 

hand. Much of the advertising 
explains that this time it is a real clear- 
ance, only actual store stock, and no 
further price cut to come. Rarely is 
there any acknowledgment of the fact 
that this type of clearance is not volun- 
tary with the store, but is required by a 
section in the Retail Code defining 
clearances which has been informally 
approved by NRA. An informal inter- 
pretation of the definition declares that 
a sale is not bona fide clearance if mer- 
chandise included is offered originally 
and for the first time in the sale in 
question, or if it is reordered by the 
store during the sale, or if the merchan- 
dise is reduced for a limited time and 
then replaced on sale at a higher price. 
Nearly as confusing as the experience 
of the writer in a New York store 
where counter after counter is marked 
“Clearance as Advertised,” with never 
a hint of clearance (or original) price! 

* * * 


NEV Stores and New Departments. 
R. H. Macy & Co., Inc., has 
opened a Bargain Fashion Store on the 
ready-to-wear floor (third). About 30 
out of a staff of 350 saleswomen model 
and sell costumes. The price ranges at 
the opening were: Shoes, 94c to $4.94; 
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millinery, 94c to $3.69; and dresses, 
$1.99 to $7.44...Ten new escalators are 
being installed at Bullock’s, Los An- 
geles...About Oct. 1, Boggs & Buhl, 
of Pittsburgh, will open a Bargain 
Basement. The decision is based on a 
three-month door-to-door survey of 
parts of the city with 75,000 to 85,000 
population...Spear & Co., furniture, 
have opened their fifth metropolitan- 
area store in Jamaica, six stories and 
basement, with a striking modernistic 
exterior and a built-in model home of 
two stories and cight rooms. 
* 


NOTHER Big Advantage for 

Some Chains is expected through 
combined purchasing (possibly only of 
imported items) by the following 
chains: Kroger Grocery & Baking, 
with 4,414 units (2,769 handling 
meats); Safeway, with 3,289 units 
(2,059 carrying meats) ; First National, 
with 2,756 stores (415 carrying meats) ; 
American Stores, with 2,882 units 
(1,001 having meats); and National 
Tea’s 1,299 units, of which 373 have 
meat markets. The buying organiza- 
tion will probably be the Food Dis- 
tributing Association in New York. 
This sort of centralized buying will 
obtain enormous quantity discounts 
under the new codes—and there might 
be economies in Promotion also. 

— 


BUILoIne Supplies and Household 
Equipment will be promoted by the 
model home to be erected in New York 
at 39th street and Park avenue by the 
New York Committee of Better Homes 
in America. Funds for construction, 
furnishing and one year’s maintenance 
have been guaranteed by Columbia 
Broadcasting System. 

* 


ENERAL_ Business Barometers. 

Retail financing of new automo- 
biles this June was 58% above June, 
33, and 81% over June, ’32. For the 
five months before June the increase 
was nearly 85%...Net sales of General 
Motors for the first half of 1934 were 
$508,531,153, against $311,954,474 in ’33; 
and for the second quarter $303,407,073 
this year and $191,154,311. The second 
quarter was much bigger than the first 
but the rate of gain on last year was 
not maintained. The profit for the half 
year was almost 45% more than last 
year (nearly 69.6 million against a little 
over 48 million) ...National Cash Reg- 
ister profit for the half year was a little 
over one million in 1934, against a loss 
of about $600,000 for the first six 
months of 1933...Of 10,164 applications 
for life insurance this June analyzed 
by the American Service Bureau of St. 
Louis, almost exactly two-thirds were 
from new buyers of insurance, and 
nearly three out of four were in manu- 
facturing. 





G. P. TAYLOR RE-ELECTED 


Montclair Man Again Heads N. J. 
State Code Authority 


Garvin P. Taylor, publisher of the 
Montclair Times and vice-president of 
the New Jersey Press Association, was 
re-elected chairman of the New Jersey 
Joint Regional Code Authority for the 
newspaper industry at the annual meet- 
ing in New Brunswick, July 30. 

Besides selecting Taylor for another 
term as chairman, the organization 
elected the following officers and dis- 
trict leaders: 

Robert E. Ekeson, of Montclair, ad- 
ministrative manager; Frederick S. 
Hayes, Red Bank Register, vice-chair- 
man and Monmouth County district 
chairman; Johnson Foy, Nutley Sun, 
secretary-treasurer and Essex district 
chairman; William H. Chew, Salem 
Standard and Jerseyman and West Jer- 
sey Press, Salem and Camden County 
district; G. H. Bear, Bridgeton Eve- 
ning News, Cumberland district; R. D. 
Gill, Dover Advance, Morris district; 
W. R. Jones, Bergenfield Interboro Re- 
view, Bergen County district; D. J. 
Moreau, Flemington Delaware Valley 
News, Hunterdon County district; and 
George M. Sleeper, Mount Holly Her- 
ald, Burlington County district. 








ATTACKER CONFESSES 


Robbery Was Motive, Says Sanh 
Barbara Prisoner 
(Special to Epitor & PusLisHeEr) 

SANTA Barpara, July 30—Belief thy 
the mysterious attack on Stanley Se. 
over, courthouse reporter on the Morp, 
ing Press, late last May, has been solved, 
was expressed by police today follow. 
ing an asserted confession from a map 
held on suspicion of similarly attack; 
a Santa Barbara trained nurse early 
yesterday morning. 

The suspect, Tony Leon, 19, is saiq 
by police to have not only confesse 
the Selover beating, when the reporter 
was slugged brutally while he sj 
but to have filled in missing details jy 
the assault. Robbery was the assertej 
motive, although at the time of the at. 
tack it was believed Selover’s reporting 
of a police scandal might have hag 
something to do with the matter, 





STRIKE BARS LONDON PAPERS 


A strike of newspaper workers, which 
has left Dublin without papers sinc 
July 27 was made more telling this 
week when newsboys refused to lj 
English and other papers sent from 
across the Irish Sea. Streetcar, res. 
taurant and laundry workers hay 
threatened to join the strike. 





MARKS 100TH ANNIVERSARY 


The New York Staats-Zeitung, Ger. 
man language daily newspaper cek. 
brated its 100th anniversary, July 2, 
with the publication of a 64-page his. 
torical supplement. Bernard H, Ridder 
is president. 
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Father wants his 
baseball edition 


BEFORE SUPPER 


It’s 6:10 now and the boy no- 
where in sight. By the time he 
shows up, father will have his 
napkin under his chin and be 
halfway through his second 
helping—no shape at all to get 
up and go to the door! 


The publisher will do father 
a great favor by changing over 
to Certified Mats. They save 
press time delays. 


For dependable stereotyping 
rely on Certified Mats, made 
in the U. S. A. 


CERTIFIED DRY MAT 
CORPORATION 


340 Madison Ave., New York, N.Y. 
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DO YOU BELIEVE IN 
ADVERTISING? 


r YOUR CONSCIENCE CLEAR when you accept money for the space you sell 











ERS to an advertiser—or have you no conscience? 

which , : ; ‘ ‘ eg 

snc Do you honestly think that you are selling him something of value—or is it merely a 

sell matter of hooking another fish? 

from 

Peed If you do believe that in selling advertising yeu are doing something worthy for your 
customer you must believe that he is buying something of value—and that you are selling 

RY something of merit. 

Ger. 

Se Now—how about taking some of that good medicine yourself? 

this. 


You feel that you are an honest man in selling this commodity, and that it is good judgment 
— on the part of the advertiser to buy the space. Then it is equally good judgment on your 
part to spend some of your money for space in a dominant medium like EDITOR & 
PUBLISHER to proclaim the merit of your service. 


EDITOR & PUBLISHER space is the best space for you to use. 


‘3 Your advertising should be regularly in the columns of EDITOR & PUBLISHER 
whether you employ any other medium or not—and for the following reasons: 

J EDITOR & PUBLISHER, editorially speaking, deals in information regarding daily 

newspapers and their activities. There is never any editorial content to discount your 


claim that the daily newspaper is the great primary medium for advertising. Your 
: advertising has one hundred percent editorial cooperation—something you will not find 
his in any other trade publication, and something that has a distinct value to you. 


EDITOR & PUBLISHER reaches advertising men—buyers of space. 


ER 


EDITOR & PUBLISHER has important information for them, and is read, week by 





j No- week, by National advertisers, advertising agency executives and people who buy adver- 
re he tising. Why? Because they have a dollars and cents interest in daily newspaper advertising 
pr and EDITOR & PUBLISHER gives them more information about newspapers than they 
ail can obtain elsewhere. 
tee An individualized campaign, selling your individual market will reflect added business 
ather for you—and will help emphasize the individual market idea. 
pe Let us help you plan an advertising campaign that will prove 

profitable for all of us. 
yping , 
made Write and ask for particulars. 


.- EDITOR & PUBLISHER 


NY. A newspaper for newspaper and advertising men. 


Suite 1700 - Times Building - Broadway at 42nd St. 


f New York City 
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Circulation 


EXECUTIVE CHANGES 
ON CHICAGO NEWS 


Hartford Adds Direction of Circula- 
tion to Duties as Walsh Suc- 
ceeds Shryock as Circu- 
lation Manager 





(Special to Eptror & PusiisHer) 
Cuicaco, Aug. 1— Announcement 


was made this week of the appointment 
of George F. Hartford, Chicago Daily 





Grorce F. Hartrorp James N. Suryock 
News advertising director, as super- 
visor of Daily News circulation as well 
as advertising, succeeding James N. 
Shryock, who has resigned to become 
assistant general manager of the Jn- 
dianapolis News, effective Sept. 1. 

In announcing that Mr. Hartford 
will have general supervision over both 
circulation and advertising, Col. Frank 
Knox, Daily News publisher, told 
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Norman O. Hansen 


DonaLtp A. WaALsH 


Epiror & PusBLisHER of the appoint- 
ment of Donald J. Walsh, secretary to 
the publisher, as circulation manager. 
Resignation of Harry H. Irish and 
appointment of Norman O. Hansen, 
formerly of the Chicago American, as 
Daily News country and 40-mile cir- 
culator, was also announced here this 
week. Mr. Hansen held a similar post 
on the American for several years. 

Col. Knox has appointed John F. 
O’Keefe, former secretary to Samuel 
Insull, Sr., as successor to Mr. Walsh, 
who also served as secretary to the 
late Victor F. Lawson and Walter A. 
Strong, former publishers of the Daily 
News. Mr. Walsh is a native of Chi- 
cago and has been with the Daily News 
for the past 15 years. He is also sec- 
“saga of the Chicago Daily News, 
nc. 

Mr. Hartford’s long experience in 
newspaper work includes two years as 
circulation manager of the Chicago 
Herald and Examiner. He resigned as 
assistant publisher in charge of adver- 
tising at the Herald and Examiner to 
become local advertising manager of 
the Daily News in Sept., 1931. He was 
later promoted to advertising director 
by Col. Knox, succeeding Harris W. 
Roberts. Mr. Hartford has been with 
Chicago newspapers for nearly 35 years, 
starting as a newsboy and later as copy 
boy on the old Chicago Inter-Ocean. 
He later became advertising manager 
of the Inter-Ocean. For one year he 
was advertising manager of the old 
Chicago Herald. He was associated 
with the Hearst papers for 14 years 
prior to joining the Daily News in 
1931, when Col. Knox assumed control. 

Mr. Shryock, who goes to Indianap- 
olis News, fills a newly-created posi- 
tion, Warren C. Fairbanks, publisher, 
informed Epitor & PuBLISHER. Mr. 
Shryock has been with the Daily News 
for 18 years. He has had a well- 
rounded experience in newspaper work, 











NEW STREAMLINE TRUCK FOR DAILY 























NEW truck with part streamline 

design and several practical inno- 
vations, dictated solely by experience 
along the lines of work it is called 
upon to do and by a desire for economy, 
has been added to the fleet of the South 
End Express Company, which has the 
contract for delivery of the Newark 
(N. J.) Evening News. 

The truck body was constructed in 
the company’s shop in Montclair. Plans 
and ideas were furnished by Louis Kra- 
mer, president of the company and the 
work was executed by John Graf, an 
old-time wagon maker, now in the 


employ of the South End Express Co. 

The truck has no runboard and no 
fenders in the accepted sense of the 
word. The front fenders are no more 
than a hood over the wheel to pre- 
vent splashing. They are not stationed 
and fastened to the frame, but turn 
with the wheels and if damaged are 
taken off quickly. 

Another advantage is that they per- 
mit easy access to the motor. In case 
of deep snow, such as experienced last 
winter, the absence of a low run board 
and low fenders will make it easier 
for the car to plow through. 








having served in the classified, promo- 
tion, circulation and advertising depart- 
ments in an executive capacity before 
becoming business manager under the 
late Walter Strong. Mr. Shryock suc- 
ceeded John N. Ejisenlord as Daily 
News circulation manager in October, 


1931. 


DAILIES REWARD CARRIERS 


Two thousand and ninety-six carriers 
from various newspapers throughout 
the country were recently the guests of 
their respective newspapers on trips to 
Chicago, outings, picnics and other en- 
tertainments. The following Chicago 
trips were made: 100 carriers of the 
Wilmington (Del.) Morning News; 29 
from the East Liverpool (O.) Review; 
15 from the Wheeling (W. Va.) News. 
Outings: 500 carriers were entertained 
by the Hartford (Conn.) Courant; 140 
attended the annual picnic of the Beaver 
Falls (Pa.) News-Tribune; 500 at- 
tended the Muskegon (Mich.) Chronicle 
picnics ; 800 Flint (Mich.) Journal pic- 
nic, and several hundred the annual pic- 
nic for Oklahoma City newspaper boys 
sponsored by Mr. and Mrs. Ed. Hahn, 
of Oklahoma City at Lake Aluma Cha- 
luso. Two hundred carriers of the 
Tulsa (Okla.) World attended the 
paper carrier’s convention in that city, 
July 18, which was climaxed by the 
selection of 12 carriers for a two-week 
vacation in the Pike Peak region of 
Colorado. 


VACATION TRIPS AWARDED 


The San Francisco News honor car- 
riers vacation subscription contest con- 
cluded last week and the three win- 
ning carriers under the direction of 
Bernhard D. Kaufman are now on a 
nine-day trip in the Pacific Northwest. 
Four other winners under the super- 
vision of Harry C. Noe are enjoying 
a week vacation at “Sportavista” in the 
Mendocino Mountains of California. 
Ten other boys who qualified for the 
Sportavista trip will leave later. Other 
trips were awarded to the Catalina 
Island and Los Angeles; also a boat- 
trip to Ensenada, Mexico, and a trip 
to Yosemite Valley. Fifty-one car- 
riers who scored high but failed to win 
a vacation trip were guests of the news- 
paper at a picnic and beach dinner, July 
29, at Santa Cruz. 


CARRIER 80 YEARS OLD 

Charles Ropp of Hudson, Ind., the 
oldest carrier in the active employment 
of the Fort Wayne (Ind.) News Sen- 
tinel, celebrated his 80th birthday July 
23. For 20 years Mr. Ropp has regu- 
larly carried his route in Hudson for 
the daily. Once each year he is guest 
of ‘the paper for a day in Fort Wayne. 


50,000 ATTEND SWIM MEET 


A crowd estimated at 50,000 wit- 
nessed the Chicago Tribune’s fifth an- 
nual swimming meet and regatta July 
29 at Lincoln Park. The meet included 
the 100-yard free style race for boys 
and girls in various classes and boat 
and canoe races. 


HAS CARRIER PUBLICATION 

The Harrisburg (Pa.) Telegraph 
Newspapers recently started publication 
of Sparks From Live Wires, a four- 
page tabloid size newspaper for its car- 
rier organization which will appear 
monthly. Gladys Rae Bolan is editor. 


CIRCULATORS TO MEET 
The fifteenth annual meeting of the 
Carolinas Circulation Managers’ Asso- 
ciation will be held Oct. 22-23 at the 
Cape Fear Hotel, Wilmington, N. C. 






R. CORRIGAN RESIGNS 
IN PHILADELPHIA | 


Evening Ledger Circulation Directo, | 
Is Succeeded by James R. Wes. 
cott, Who Continues Pro- 
motion Work 


Appointment of James R. Wescott, 
circulation promotion manager, as circy. | 
lation director of the Philadelphia Erg. | 
ning Ledger, succeeding Robert J. Cor. 
rigan, who resigned, was announced 
this week. 


The change will become effective 
August 25. 
Mr. Wescott, a native of Cedar 


Rapids, Ia., joined the Ledger orgap. 
ization in 1915, when he became secre. 
tary to John C. Martin, the newspaper's 
publisher, who was then business man. 
ager of the Public Ledger. In 1916 he 
went to the advertising department as 
office manager and outside solicitor, Ip 
1923 he took charge of the circulation | 
promotion department of the morning | 
Sunday and evening editions of the 
Ledger. He will continue as head of 
the promotion department of the Eve 
ning Ledger, the Sunday and morning | 
editions of the paper having been sus. | 
pended since April. He also is general 
manager of radio station WHAT, oper. 
ated by the Independence Broadcasting 
Company, a _ subsidiary of Public | 
Ledger, Inc. 

Mr. Corrigan went to the Ledger 

circulation director in October, 


er 


a 


as 
1930. ; 

He was formerly with the Los An. 
geles Examiner. 


DAILY USING PLANES 


The Providence Evening Bulletin this 
week started airplane carrier service 
from the Rhode Island mainland to 
Block Island. For several months the 
morning Journal has been taken to the 
island by plane. 












NORWALK 
HOUR 


The only A. B. C. daily in Norwalk 
Conn. A diversified industrial fand 
residential city of over 35,000 
comprised of the following sections: 
sage, Seats Norwalk, East N 









re ee 


a 


walk est Norwalk, Rowayton, 
Cranbury, Winnipauk, Silvermine 
and Broadriver. There is no de- 


frepten in Norwalk, its one of the 
ighest purchasing power com- 
munities per capita in the whole U. S, 


Represented in the National field 
for over 17 years by the . 


GEO. B. DAVID CO. 
110 East 42nd St., New York 


CHICAGO DETROIT 








science 


NEWS, by wire and mail. 
NEWS PICTURES, matted. ° 


INTERPRETATIVE, Science 
Today, daily. 


PREPAREDNESS, Morgue. 


ASTRONOMY, monthly star 
map, illustrated. 


FEATURE SERIES, several 
articles backgrounding news. 


SHORTS, feature or filler use. 

ISN’T IT ODD, weekly. 

WHY THE WEATHER, daily. 
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Area... but 
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60-mile New York market has 
more retail sales, according to 
government figures, than all of 
New England, more than 18 
states of the country combined 
. .. And in this market the local 
department stores have for 
years placed more advertising 
in The Sun than in any other 
newspaper. 
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“THE COPYREADER’S WORK: 

SHOP,” a textbook for the school 
newspaper, with graded assignments in 
editing copy, building headlines, proof- 
reading and makeup, has been published 
by D. C. Heath & Co. It has been pre- 
pared by H. F. Harrington, director 
of the Medill School of Journalism of 
Northwestern University and R. E. 
Wolseley, lecturer and teacher on jour- 
nalism subjects. The book is intended 
for high school use, and as such covers 
its field, and in terms that the amateur 
will understand. The price of the book 
is $1.32. oi Ja 


HAT is believed to be the first 

practical study eourse on the sub- 
ject of public opinion for both the stu- 
dent and professional worker has been 
published by the Princeton University 
Press under the title “A Reference 
Guide to the Study of Public Opinion.” 
It is compiled by Harwood L. Childs, 
associate professor of politics at Prince- 
ton, and conducts a course in “Opinion 
Management.” 

The aims of the book, as the introduc- 
tion says, are “to acquaint students 
with the literature in the field, with the 
objectives that have enlisted the interest 
of students from different fields, with 
the more important problems that chal- 
lenge investigation and solution, and 
with the various techniques that may 
be employed in treating a subject, such 
as this, in the arena of the social 
sciences.” 

The subjects treated are arranged in 
a sequence, and are introduced with an 
illuminating summary. One of these in- 
troductions, to the chapter “Instrument 
of Opinion Dissemination—the Press,” 
follows : 

The press is one of the principal instru- 
ments used in disseminating and managing 
opinions. In its broadest sense the word is 
often employed to refer not only to printing 
presses and the arts of written presentation 
themselves, but also to the host of editors, 
publishers, owners, advertisers, reporters, and 
contributors, who give to the technical equip- 
ment, and to the published results of its use, 
the opinion-content and significance they have. 
In this sense the press exists as an institu- 
tionalized fiction in the minds of many. It is 
the “press” which says this and that, rather 
than particular groups and individuals. In 
its narrower sense, the press is only an in- 
Strument, the product of human genius, by 
means of which individuals seek to dissemin- 
ate facts, information and opinion. For the 
student of public opinion some knowledge of 
its technical development and present possi- 
bilities is indispensible, but of even greater 
Significance is an understanding of the uses 
to which it is and may be put. Critics and 
commentators have always drawn a sharp line 
of distinction between the press as a mere 
instrument and the various influences that are 
brought to bear upon its uses, and it will 
assist, in any evaluation of the press, to keep 
this distinction in mind... 
ane i Bernays, public relations 

r, has written a preface to 
book. Price $2 ‘ Ps 
+ * 

¢ 
‘THE corrupt and corrosive effect 
of the mass audience and of the 
advertiser who pays well only if he 
teaches the mass is apparent in all three 
main branches of publishing, in the 
newspaper, the magazine, and in books.” 
. Is is the closing sentence of an article 
Silas Bent in the July Virginia 
uarterly Review. The premises from 
which Mr. Bent draws this conclusion 
Constitute the article. The article is 
titled “A Mirror for Editors.” 
* * &* 


HE first part of the period covered 
r by the Golden Jubilee number of 
nee: & _UBLISHER is interestingly 
cued in “The Rise of the City, 1878- 

(Macmillan), by A. M. Schlesinger, 
Professor of history at Harvard. This 
p volume 10 in a 12-volume “History 
0 American Life,” broader in its scope, 
more journalistic in manner, and (to 
use the author’s own telescope adjec- 


tive) less “encyclopedestrian” than the 
old school histories. The preceding 
volume was Allan Nevins’ “Emergence 
of Modern America, 1865-78.” Is not 
the later period more truly the begin- 
ning of the modern period? This same 
20 years is to be handled from the eco- 
nomic point of view in another volume 
in the series to be written by Ida M. 
Tarbell. But Professor Schlesinger 
does not dodge the business side. His 
first chapter is on the New South and 
deals with the start of the agricultural 
and industrial revolutions—the break 
from the two-crop system, the begin- 
ning of credit peonage, Big Business in 
tobacco (Tennyson and Thomas Carlyle 
both smoked Bull Durham, we are 
told), in cotton and iron. “The drive 
toward industrialization came chiefly 
from the former non-slaveholding class. 
The typical entrepreneur, generalized 
from 300 instances, was the son of a 
country merchant.” Then comes a 
chapter on the Far West, with particu- 
lar attention to heavy immigration there 
and consequent difference in develop- 
ment from the South where attempts 
(there really were organized attempts) 
to bring in foreign labor were ineffec- 
tive. In 1883 the Northern Pacific had 


124 agents on the Continent and 831 in 


the British Isles, and put out a half 
million pieces of literature in five lan- 
guages. 

A chapter on the lure of the city de- 
scribes the double draw to the city from 
Eastern rural sections and from Europe 
and Canada, with specially shrewd com- 
ments on the German and Scandinavian 
settlers of the West and the French- 
Canadians in New England. Through- 
out the book there is a nice combina- 
tion of analysis based on statistical 
studies (like that showing the cities’ 
higher ranking in Who’s Who for 
1908-9 for persons of distinction) and 
of critical judgment of the arts and 
education. A chapter on women, chil- 
dren and the home is full of the stuff 
that Household pages are made of— 
diet, dress, furniture, plumbing, kitchen- 
ware, marriage and divorce and women’s 
rights. 

Newspapers, so largely the product 
of the rise of the city, are discussed in 
Schlesinger’s chapter on “Educational 
Revival,” which treats of the informal 
means of education—Chautauquas, li- 
braries, subscription sale of books and 
other house-to-house selling. From 
1880 to 1900 the number of dailies rose 
from 971 to 2,226 and the number of 
readers increased in much more rapid 
ratio. Pulitzer, Hearst and syndication 
began their influence. The newspaper 
became a business, a commercial project. 
An unpublished study by B. B. Bouton 
is quoted showing the percentage of 
total space in certain issues in 1878, ’88, 
and ’98 of the New York Tribune, the 
Chicago Tribune and the Boston Tran- 
script devoted to advertising, foreign 
news (heavier in ’78 and ’98), business 
and finance, and government and 
politics. 

The remaining chapters deal with 
education, letters and arts, leisure time, 
the church and social reform. There 
is a good essay on sources.—R. W. 


SENTENCED FOR ASSAULT 
(Special to Epttor & PusBLisHER) 

HicH Pornt, N. C., July 30—Shelly 
York, a High Point insurance man, 
was fined $5 and a court cost bill of 
$11.50 here after he had entered a plea 
of guilty to assaulting J. O. Barrett, 
publisher of the High Pointer, a 
weekly. His brother, Walter York, 
was acquitted on a like charge. Bar- 
rett testified that the Yorks beat him 
at their office after an argument over 
an editorial attacking a third brother 
of the Yorks. He said he was thrown 
out of the office and set upon again on 
the sidewalk. 
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DVERTISERS can depend on total lines of 

advertising published as one true guide line to 

_ the sound selection of effective advertising 

media. They reflect the sales-producing power of any 

newspaper. Apply this practical measure to Philae 

delphia newspapers! Which are the leaders in advere 
tising lineage during the month of June? 


(1) In the morning field—The Phila- 


delphia Inquirer leads. 


(2) In the evening field—The Eve- 


ning Public Ledger leads. 


(3) In the Sunday field—The Sun- 


day Philadelphia Inquirer leads. 


It is logical to assume that this leadership is built 
upon the solid basis of known results. Why? 
Probably because the exceptional editorial features 
of these newspapers have created a more alert and 
genuine reader interest which in turn has created 
greater reader responsiveness. 


These newspapers devote more space to news and 
features of specific interest to men and women than 
any other newspaper in their respective fields. Thus 
advertisers, appealing to these same interests, tell 
their stories at the time of readiest acceptance, with 
the stage set for direct response. is 


THE GREATER 


hiladelphia Inquirer 


SUNDAY CIRCULATION 


OVER 275,000 OVER 600,000 


EVENING PUBLIC LEDGER 


CIRCULATION OVER 200,000 
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12. Members of the Trade shall be 
entitled to participate in and share the 
benefits of the activities of the Code 
Authority and to participate in the 
selection of the members thereof, and 
to use the NRA Insignia, by assenting 
to and complying with the require- 
ments of this Code and sustaining their 
reasonable share of the expenses of ad- 
ministration. The reasonable share of 
such expenses shall be on the basis of 
1/10 of 1% of agency gross income 
received during the previous calendar 
year up to $1,500,000, and on the basis 
of 1/20 of 1% on gross income in ex- 
cess ef $1,500,000. 

13. If the Administrator shall de- 
termine that any action of a Code Au- 
thority or any agency thereof may be 
unfair or unjust or contrary to the pub- 
lic interest, the Administrator may fe- 
quire that such action be suspended to 
afford an opportunity for investigation 
of the merits of such action and fur- 
ther consideration by such Code Au- 
thority or agency pending final action 
which shall not be effective unless the 
Administrator approved or unless he 
shall fail to disapprove after thirty 
(30) days’ notice to him of intention to 
proceed with such action in its original 
or modified form. 

14. In addition to information re- 
quired to be submitted to any Code Au- 
thority, all or any of the persons sub- 
ject to such Code, agreement, or li- 
cense shall furnish such statistical in- 
formation as the Administrator may 
deem necessary for the purposes re- 
cited in Section 3 (a) of said Act to 
such Federal and State agencies as the 
Administrator may designate; nor shall 
anything in any Code, agreement, or li- 
cense relieve any person of any existing 
obligation to furnish reports to Gov- 
ernment agencies. 

15. The Code Authority may pre- 
sent to the Administrator, from time to 
time, .recommendations based on con- 
ditions in the trade which will tend to 
effectuate the operation of the pro- 
visions of this Code. Such recommen- 
dations, when approved by the Admin- 
istrator, shall have the same force and 
effect as the other provisions of this 
Code. 

ArtIcLe VII 
Trade Practices 

The following practices constitute un- 
fair methods of competition or of trade 
practice for members of the Trade and 
are prohibited : 

1. To take from printers, litho- 
graphers, artists, engravers or other 
suppliers or from any other third party 
a profit, discount or commission, or 
anything of material value other than 
the agency commission allowed by own- 
ers of advertising media, unless known 
to or understood by the advertisers. 

2. To grant or give to any adver- 
tiser, directly or indirectly, any part 
or all of the commission allowed by 
owners of advertising media—common- 
ly called in the Trade “rebating”—or 
to operate in any way which violates or 
circumvents the terms and conditions 
under which these commissions are re- 
ceived, as defined by owners of adver- 
tising media or their organized bodies. 

To give away collateral advertis- 
ing material (such as art, typography 
cuts, mats, plates, etc.) without charge 
to an advertiser or to bill it to him 
at less than cost to the agency, except 
in reparation of error or spoilage com- 
mitted by the agency. 

4. To allow cash discounts not 
earned by prompt payment on cash dis- 
count dates. 

Note: It shall not be construed as 
an unfair method of competition to 
credit an advertiser with agency com- 
missions received from owners of media 
or their representatives, either against 
a fee paid by the advertiser to the 
agency or against a fixed percentage on 
total cost of space and/or time and/or 
collateral advertising material charged 
by the agency, provided such compensa- 
tion in either case is not less than the 
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total of agency commissions received 
from owners of advertising media. 

Note: Nothing in this Code shall be 
construed as fixing the basic rate of 
agency commission, allowed by media 
owners, or as preventing any changes in 
it, or in the terms and conditions of it, 
which they may deem advisable to 
make. 

5. To offer employment to a full- 
time employee of another member otf 
the Trade without first notifying such 
member. 

6. To make or cause or knowingly 
permit to be made or published any 
false, materially inaccurate or deceptive 
statement by way of advertisement or 
otherwise, concerning the services of 
any member of the Trade, or otherwise 
having the tendency or capacity to mis- 
lead or deceive customers or prospective 
customers. 

7. To give or permit to be given, or 
directly offer to give, anything of value 
for the purpose of influencing or re- 
warding the action of any employee, 
agent or representative of another in 
relation to the business of the employer 
of such employee, the principal of such 
agent or the represented party. Com- 
mercial bribery provisions shall not be 
construed to prohibit free and general 
distribution of articles commonly used 
for advertising except so far as such 
articles are actually used for commer- 
cial bribery as hereinabove defined. 

8. To induce or attempt to induce 
the breach of an existing oral or writ- 
ten contract between a competitor and 
his customer, or to interfere with or ob- 
struct the performance of any such con- 
tractual duties or services. 

9. To defame competitors by falsely 
imputing to them dishonorable conduct, 
inability to perform contracts, question- 
able credit standing, or by other false 
representations or by the false dispar- 
agements of the grade or quality of their 
service. 

10. To use any subterfuge as a 
means of evading any provision or pro- 
visions of this Code or to frustrate their 
spirit and intent. 

Articte VIII 
Modification 

1. This Code and all the provisions 
thereof are expressly made subject to 
the right of the President, in accor- 
dance with the provisions of subsection 
(b) of Section 10 of the National In- 
dustrial Recovery Act, from time to 
time to cancel or modify any order, ap- 
proval, license, rule or regulation is- 
sued under Title 1 of said Act and 
specifically, but without limitation, to 
the right of the President to cancel or 
modify his approval of this Code or 
any conditions imposed by him upon his 
approval thereof. 

2. This Code, except as to provisions 
required by the Act, may be modified 
on the basis of experience or changes 
in circumstances, such modification to 
be based upon application to the Ad- 
ministrator, and such notice and hear- 
ing as he shall specify, and to become 
effective on approval of the Presi- 


dent. 
ArticLte IX 
Monopolies, Etc. 

No provisions of this Code shall be 
so applied as to permit monopolies or 
monopolistic practices, or to eliminate, 
oppress or discriminate against small 
enterprises. 

ARTICLE X 
Price Increases 
Whereas the policy of the Act to in- 
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crease real purchasing power will be 
made impossible of consummation if 
prices of services increase as rapidly as 
wages, it is recognized that price in- 
creases should be delayed and _ that, 
when made, the same should, so far as 
reasonably possible, be limited to actual 
increases in the seller’s costs. 

ArTICLE XI 

Effective Data 

This Code shall become effective on 

the tenth day after its approval by the 
President. 
Slade 





CODE GROUP APPROVED 


Gravure Printing Industry Board 
Made Official by Johnson 
(Special to Epitor & PuBLISHER) 
Wasuinocton, D. C., Aug. 1—Recov- 
ery Administrator Hugh S. Johnson 
has approved the method of selection 
and the personnel of the code authority 
for the Gravure Printing Industry, 

NRA has announced. 

The personnel of the code authority 
was duly elected by the industry to 
look after its needs in administering 
the various provisions of the code, but 
the approval of the Administrator is 
necessary before they can take office. 

The code authority comprises the 
following members: Afred B. Geiger 
of the Chicago Rotoprint Co., Chi- 
cago; ‘Albert A. Cerre, Free Press 
Photogravure Co., Detroit; John F. 
Cuneo, Neo Gravure Co., Chicago; 
George F. Henneberry, Manz Roto- 
gravure Co., Chicago; and Albert E. 
Winger of the Alco Gravure Co., Inc., 
New York. 





NEW TELEPHONE CARD OUT 

The 1934 edition of the telephone 
card directory, listing Chicago pub- 
lishers, representatives, advertising 
agencies and allied interest, was dis- 
tributed recently by C. J. Anderson 
Special Agency, 35 East Wacker Drive, 
Chicago. 


You 


NEWSPAPER MEN 


know what you want 
VENIENCE... to publishing and adver- 
mee ay ae ge po omg 


ATMOSPHERE . . friendly, with attentive 
service—me petted palms or icy formality. 
COMFORTS . . of a new and modern hotel 
RATES . . low enough te give you the best 
rooms al a reasonable price. 

IN NEW YORK, THAT'S THE PICCADILLY! 


PUBLISHERS: Ow i will 
accommodate a few pm pre Nea 
by 


HOTEL PICCADILLY 


227 WEST 45th ST., NEW YORK 
New under Arthur Lee Direction 


FOREMOST IN NEW YORK 


Established 1905 


TALING 


NEW york KY 


Deaiers and Distributors 


OUT-OF-TOWN 
BACK NUMBER 
AND FOREIGN 
NEWSPAPERS 


STOCK ROOM AND OFFICE 


TIMES BUILDING 


TIMES SQUARE 
Telephone: BRyant 93-0344 














NEW RADIO PLAN 


_ An_ unusual idea in chain broadcasts 7 
in which local sponsors are obtained | 


for each station releasing the program 


was introduced nationally by the Lo | 
Angeles office of Erwin Wasey & (Cp | 


in a Columbia broadcast July 29. The 
program is known in Los Angeles gg | 
the Franco-American Baking Com. 


ST 1 





pany’s Hi-Jinks, a local favorite fo, | 


three years. The one-time 
hook-up was arranged to introduce j | 
in other localities. 
tie-ups are arranged in sufficient num. 
ber it will become a regular national 
feature, it was stated. Meanwhile th 
program is going over the Californi 
Columbia-Don Lee network each Sup. 
day night, with local bakeries sponsor. | 
ing it in each city. The network ide 
necessitated a change in the originating 
station, and fairly large newspaper 


space was taken Sunday morning tp 
announce the switch from KFWB t 
KHJ, the Columbia station. 
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Cline - Westinghouse 
Double Motor-Drive 
with full automatic 
push button control 
is used by 


Hartford Courant 
Hartford, Conn. 
Ask them about it 
CLINE ELEC. MFG. CO. 
Chicago: 211 West Wacker Drive 


New York: Daily News Bidg 
220 East 42nd Street 


San _ Francisco: 
Bank 













First National 
Building 





ALL THE NEWS OF 
BRITISH PUBLISHING 
AND ADVERTISING 


is given in 
WORLD'S PRESS NEWS 
leading British organ of 
journalism end publicity. ’ 
Subscription of $8 « year includen a 
52 Issues of World's Press News 
12 Issues of “Photography” 


12 lesues of “Priating” 
12 Issues of “Marketing & Design” 


national | 
When local baker § 





Only British member of the A. B.C 
in its field. Largest net paid sele. 


WORLD'S PRESS NEWS 
AND ADVERTISING 
Fetter Lene 


48, Londoa, EC é 




















Ir you need | 
circulation 
men— 


Competent to take charge of 
your entire department, or to 
fill important posts in the 
department, the Welfare Com- 
mittee of the International 
Circulation Managers Asse 
ciation can provide you with 
men of capacity and ability. 


Address: Clarence E. Eystet, 
Secretary-Treasurer, The 
Peoria Star, Peoria, Illinois. 
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> day (Saturday) Governor Olson : 
' farther in the attempt to clarify his 
' views on the operation of martial law 
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NEW SEN MINNEAPOLIS 


(Continued from page 5) 





me all they please. if there 1s any cen- 
sorship of the press, it is news to me— 
I am sure it is news to the press. 

General Walsh added that neither he 


' nor the governor would in any way in- 


terfere with legitimate criticism or dif- 
ference of opinion expressed in news- 


rs. . on 
pee may not like such criticism 


| put neither Governor Olson nor I are 
| disposed 


to do anything about it.” 
formal statement the following 


na 
. Olson went 


in Minneapolis.” — 
The Governor's 
clared: ’ 
“There is no censorship of news nor 
any limitation upon the exercise of free 
speech or freedom of the press. The 
accredited representative of any news- 
paper, Magazine or periodical may 
come here tor the purpose of gathering 
news. This protection extends to the 
Tory Chicago Tribune and the radical 
ilitant alike. ; 
Cokicm is invited, but defamation 


interpretation de- 


| of the state or the guard will not be 


rmitted. Such defamation is punish- 

able in normal times in every state of 

nion. 

— Saturday both sides had entered 
protests against the military rule of the 
city. The Organizer, daily publication 
of the striking drivers, charged that 
“martial law cannot help the strikers. 
It must help the bosses.” 

Joseph R. Cochran, head of the Em- 
ployers’ Advisory Committee, in a let- 
ter to Governor Olson declared that 
“under martial law, you are attempting 
to force a settlement (of the strike). 
We, as citizens of Minneapolis, demand 
to know whether you will support local 
authorities with military aid in the dis- 
charge of their duty or support the 
efforts of the few to lawlessly obstruct 
the flow of normal traffic in this city.” 

The Organizer continued with the 
charge that “the troops will break our 
strike.” “Time after time in American 
labor history, when the bosses were on 
the point of taking a bad beating, the 
militia has come in to save them. Ar- 
rests, suppression of newspapers, pro- 
hibition of meetings and picketing, 
shooting—these have always been the 
inevitable accompaniment of martial 
law. And these can break a strike.” 

Meanwhile, on late Friday, the em- 
ployers’ committee, forwarded a terse 
statement to Governor Olson asking per- 
mission to answer a statement of his 
two days before in which he charged 


| that the Citizens Alliance, “controlled 


and dominated by a small clique of 
men who hate all organized labor and 
are determined to crush it,” was re- 
sponsible for the continuance of the 
strike after the federal mediators had 
made a proposal which would have 
ended it. 

- “This clique,” Governor Olson said, 
gains its power because of its alliance 
with the big financial interests of Min- 
neapolis who control the two chain 
banking institutions. Through the ex- 
tensinn or stifling of credit, these chain 
institutions are able, aided by the man- 
ipulations of the Citizens Alliance clique, 
to dictate the very destinies of the ma- 
jority of employers of the city of Min- 
neapolis, 

“The public mouthpiece of this un- 
American combination is the Minneapo- 
lis Journal,” 

_ The answer to this statement, pub- 
lished in all the papers, was as follows: 

Your communication of July 26 was 
delivered to our committee only a short 
time before your proclamation of mar- 
tial law. Your proclamation suggests 
it would be dangerous to answer your 
letter in kind. May we have your offi- 
cial military permission to make and 
pein such reply as your letter calls 


The governor’s reply to this letter was 
orthcoming the next day in time to 
make all the afternoon papers. 
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“I have your communication of to- 
day,” it said, “in which you express 
some apprehension that the kind of let- 
ter you propose to write to me will in- 
fringe upon the laws of the state. Please 
be advised that you may write me in 
any terms you desire with complete 
immunity from military regulation or 
the laws of the state with reference 
to libel. I solemnly warn you, however, 
to refrain from stating anything that 
will frighten the children of Minneapolis 
for fear of the penalty that will fall 
thereon. 

“Surely your group should have every 
opportunity to offer its defense, if any it 
has, for its failure to accept the strike 
terms proposal of Father Haas and 
Commissioner Dunnigan. 

“May I suggest that in this com- 
munication your many collaborators dis- 
cover some noun that you may use to 
describe those underpaid workers and 
perhaps describe me—other than the 
terms ‘Red’ and ‘Communist’. 

“T shall look forward with pleasure 
to receiving your communication and 
to reading the accompanying and sup- 
porting editorials of the Minneapolis 
Journal. I am sure that these two lit- 
erary efforts will furnish an amusing 
interlude in the serious situation which 
confronts the citizens of Minneapolis.” 

The employer’s answer to this was 
one of the tamest reading documents 
of the controversy. Declaring “it is 
evident from the wide latitude you 
grant us in your reply of the 27th, that 
you entirely mistake the character of 
the letter we have in mind to write,” 
the letter proceeded to ask the governor 
if he intended with martial law to sup- 
port the local authorities or the few 
lawless who were “attempting to ob- 


struct the flow of normal traffic in 
the city”. 
Declaring that the governor had 


sworn to uphold the constitution when 
he took office, the letter stated that if 
the military restricted the lawful rights 
of citizens to use the streets of the city 
the governor violated his oath of office 
and perverted the power he wielded as 
the chief executive of the state. 

“We hesitate to speak thus frankly 
under the terms of your proclamation,” 
the letter ended, “and thank you for 
the official permission which enables 
us to close our correspondence with 
you with this expression of our view- 
point.” 

Meanwhile too, the two alleged Com- 
munist editors from New York had 
been released from civil custody on a 
writ of habeas corpus only to be taken 
from the court room by a military 
guard. They appeared before the pro- 
vost marshall late Saturday and were 
released on their promise to vacate the 
city that evening. 


Before departing, they sent a lengthy 
wire to the governor protesting the 
treatment that had been meted out to 
them. Declaring that it was impossible 
for them to violate provision of martial 
law since they were confined to the 
city jail from the time martial law was 
promulgated until their military arrest, 
the two said that “no such outrageous 
violation of constitutional rights as 
their deportation” had occurred in any 
city in recent times. 

They demanded that the order deport- 
ing them be rescinded at once and 
threatened to appeal_to labor and liberal 
forces of the entire country to “make 
the governor’s direct and personal re- 
sponsibility known, particularly to 
those who have hitherto regarded him 
as a progressive and liberal governor.” 

This brought forth Governor Olson’s 
statement, referred to before, that rep- 
resentatives of all classes of the press, 
“from the Tory Chicago Tribune to 


the radical militant” would be protected 


in the city. 


Editorial comment in the three papers 
as well as those in St. Paul started to 
crop out again this day and the Ameri- 
can Civil Liberties Union from New 
York characterized the governor’s mar- 
tial law proclamation relating to the 
press as “sweeping gag law in defiance 
of the federal Constitution.” 
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The St. Paul Dispatch said in part: 
“Tuat CENSORSHIP 

“Brigadier General Walsh, troop commander 
in Minneapolis military rule, denies any in- 
tention on his part or that of Governor Olson 
to censor the press. 

“Nevertheless, his order stands. 

“Presumably Governor Olson as commander 
in chief of the troops is judge of what con- 
stitutes defamation of the State of Minnesota 
or any member of the National Guard. 

“That order must mean something. It seems 
clear enough. If the order does not mean 
that the press is under censorship, and is free 
to comment or criticize only as Governor 
Olson permits, what does it mean? 

“As long as it stands in its present form, 
a threat of arbitrary and unspecified punish- 
ment hangs over anyone who ventures to 
publish an unfavorable comment on the actions 
of Governor Olson or the National Guard.” 

The Minneapolis Star, distinguishing 
between “gag law” and the point in the 
troop commander’s order following 
martial law referring to “defamation,” 
said: 

“CENSORSHIP AND DICTATORSHIP 

“Efforts to interpret General Walsh’s mili- 
tary order regarding newspapers as ‘gag law’ 
overlook the fundamental nature of a military 
dictatorship, 

“General Walsh’s order simply forbids 
‘defamation’ of the State of Minnesota or any 
member of the National Guard in the field. 

“Defamation is evil spoken in malice. That 
is illegal at any time. General Walsh’s order 
did not go beyond ordinary civil law in its 
restrictions on newspapers. 

“Honest criticism and statement of facts is 
not defamation. 

“The censorship does not lie in the Walsh 
order but in the possible enforcement of it 
under military dictatorship. If he wishes it 
so the dictator is now the sole judge as to 
whether a statement is defamatory. 

“Military rule under a dictator is essentially 
arbitrary. No warning proclamation is re- 
quired should the dictator want to invoke 
censorship by force or threat of force. 

“Any censorship involved in the present 
situation is not actual but potential and lies 
not in the Walsh proclamation but is inherent 
in military rule. 

“The Star knows of no censorship or at- 
tempt at censorship at this time and is con- 
ducting its business as usual.” 

The Journal confined itself to com- 
ment on a matter not concerned with 
the press censorship and said: 

“Just a CoIncIDENCE? 

“No doubt, it is only a coincidence. But 
the orders issued under ‘martial rule’ in 
Minneapolis as to truck transportation are 
almost identical with the orders issued by the 
Truck Drivers Union, when the strike was 
renewed on July 17. 

“The strike order was that milk, ice, bread, 
beer, coal and gasoline might be delivered by 
trucks, but that truck delivery of no other 
commodities would be allowed, except by 
farmers selling their own produce. When 
and if exceptions were made, special ‘permits’ 
signed by Union officials would be necessary. 

“The military order now is that only 
‘common necessities’ may be delivered by 
trucks without military permits. These 
‘common necessities’ are defined as milk, ice, 
bread, coal and gasoline. No other commer- 
cial transportation is allowed, except by farm- 
ers selling their own produce, unless special 
permits are secured from the military authori- 
ties. 

“It will be noted that the two lists of 
exempted commodities are practically identical, 
except that the strike management permitted 
delivery of beer, while the military .uthorities 
do not class beer as a ‘common necessity.’ ” 

The Chicago Tribune said that Gov- 
ernor Olson “has nullified freedom of the 
press.” “The newspapers are muzzled,” 
the editorial said, adding that the gov- 
ernor “makes it an offense, punishable 
summarily in military court, to criti- 
cise his government or his troops. 
That will be ‘defaming the state,’ the 
pure Nazi doctrine. The newspapers 
were instructed to publish the procla- 
mation of their own servitude. It is 
the complete Hitler. 

“This issue of the Tribune contain- 
ing these remarks violates the ukase if 
the paper is offered for sale in Minne- 
apolis. The newsdealer may be before 
a drumhead court martial. 

“Minnesota is not defamed by news- 
paper criticism. It abuses itself by 
permitting its politics to produce some 
of the men who have been in control 
for years. It has tolerated a political 
and a criminal record out of which most 
of its disturbances and tribulations flow. 
Its fair minded citizens, who must be 
in the majority, have been imposed 
upon and abused.” 
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DAILY HAS PROTECTION 
PLAN FOR EMPLOYES 


Bloomington (lll.) Pantagraph Sys- 
tem Instituted as Service Reward 
Measure—Paper Pays Twice the 
Sum Contributed by Worker 


A new Employe Protection Plan, in- 
cluding life insurance disability, sav- 
ings and retirement anuity provisions, 
the result of study over a period of 
four years, was put into effect Aug. 1 
by the Bloomington (Ill.) Daily Panta- 
graph. It is the first plan of its kind 
to be undertaken in Bloomington, and 
to the best knowledge of the Panta- 
graph, it is the first adopted in any 
newspaper of similar size in the United 
States. 

The program, superceding a group 
life insurance plan of 14 years standing, 
calls for monthly deposits by Panta- 
graph employes from now until retire- 
ment, with the ownership contributing 
a share which it is estimated will aver- 
age approximately twice that paid in 
by members. The plan is being insti- 
tued as a service reward measure, which 
is expected to approximately quadruple 
the Pantagraph’s annual expense for 
employe insurance. 

Of the Pantagraph’s 125 employes, all 
but five of those eligible for partici- 
pation have signed up for participa- 
tion. 

Commenting on the program, Davis 
Merwin, publisher, said: 

“The Pantagraph believes that the 
value of lifelong protection of loyal 
members of the organization, and the 
added sense of security to be gained 
from that assurance will be recognized 
by all Pantagraphers, and will thus 
fully justify the company’s extra 
costs.” 

The plan was offered to all regular 
full-time employes, age 59 or less. Em- 
ployes appointed after July 1, 1934, 
will be required to enter the plan as a 
condition of employment. For employes 
ineligible because of years in excess of 
the age limit, existing group life insur- 
ance policies of $1,000 each will be 
maintained, and their cases will be 
treated individually as in the past. 

Men employes will retire at 65 and 
women at 60. Contributions by em- 
ployes and amounts of retirement in- 


come for life after retirement are 
shown in the following table: 
Monthly Month! 
Annual Contribution Income for 

Salary Range Thile Each Year of 

Participating Participation 
$1,000 or less ..... x -00 
1,001 to $1,400... 3.00 1.50 
1,401 to 1,800... 4.00 2.00 
1,801 to 2,200... 5.00 2.50 
2,201 and over... 6.00 3.00 


Thus a male employe, age 30, with 
an annual salary of $1,600 would con- 
tribute $4 a month. If his salary re- 
mained constant during the 35 years 
until retirement, he would earn a 
monthly retirement income of 2 x 35, or 
$70 a month. Being placed in a higher 
salary range would bring a corres- 
pondingly higher income at retirement. 
The pension is to be paid in monthly 
installments commencing at normal re- 
tirement date, and is guaranteed for 
the employe’s lifetime. Moreover, in 
the event of his death within three years 
after retirement, the monthly install- 
ments will be nevertheless paid for the 
remainder of the three year period to 
the beneficiary, totalling at least 150% 
of the subscriber’s contributions. 

The employe mentioned in the above 
example would pay in $48 a year for 
35 years, or $1,680, and the guaranteed 
retirement income for three years would 
total $2,520. If the employe in ques- 
tion should, after retirement, live 1234 
years, which is the average expectancy 
of a man at age 65, he would receive 
a total of $10,710 in benefits, or approxi- 
mately six times the amount paid in 
by him. 

In addition to supplementing em- 
ployes’ contributions so as to purchase 
the full credits specified, the Panta- 
graph will pay the difference necessary 
to guarantee all employes of advanced 
age minimum retirements ranging from 
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$25 to $45 a month, depending on pres- 
ent salary class. 

If an employe dies before retirement, 
all his contributions, in addition to 
$1,000 life insurance, will be paid to 
his beneficiary. In case of withdrawal 
from service before completion of 20 
years of service, an empluye may leave 
what he has contributed, and receive 
an annuity, beginning at the normal re- 
tirement date, based on the total amount 
of his own contributions up to with- 
drawal; and he may augment those 
contributions by additional contribu- 
tions; or he may receive in cash the 
full amount of his contributions to the 
retirement plan. 

After completion of 20 years of ser- 
vice including one year in the plan, 
employes who withdraw from service 
but do not withdraw their own con- 
tributions in cash will receive outright 
title to all the retirement annuity se- 
cured by their and the Pantagraph’s 
contributions up to that time. 

These ‘special provisions are designed 
primarily to reward employes forced 
to leave service on account of health, 
after having been employed with the 
Pantagraph for at least 20 years. Dis- 
abled employes will also be protected 
by the disability feature of the group 
life insurance. 

The Pantagraph now has five em- 
ployes who have been continuously in 
the service for more than 50 years. 
They are C. C. Marquis, secretary- 
treasurer; J. M. McMurry, business 
manager, and Fred Bach, Harry Ham- 
ilton and William Grigsby, composing 
room. 


PROVIDENCE _ DAILIES 
OCCUPY NEW PLANT 


Journal and Bulletin Structure Cov- 
ers a Full Block and Is Three 
Stories High—Georgian 


Architecture 





(Special to Epiror & PuBLIsHER) 

Provipence, R. L, July 30—The 
Providence Journal Company today be- 
gan publication of the morning Journal 
and the Evening Bulletin in its new 
building, one of the most modern news- 
paper plants in the United States. The 
change from the structure occupied since 
1889 was made without a break or delay 
in service of any department. 

The new building covers an entire 
block, has three stories in Georgian ar- 
chitectural style and is newly equipped 
with eight press units, stereotyping ma- 
chinery and much of the apparatus and 
furnishings of the photo-engraving and 
news rooms. Construction started less 
than a year ago, and the plant is the 
seventh the Journal has had since first 
publication as a daily 105 years ago this 
month. 

Actual work of moving began more 
than a week ago when the Journal 
library with its cuts, clippings, records 
and bound files was loaded into vans 
and taken to its far larger quarters on 
the third floor adjoining the news room 
in the new building. The editorial de- 
partment, artgravure and advertising 
departments followed. The last equip- 
ment to be moved were the 27 typeset- 
ting machines and the telegraph and 
teletype apparatus. Between 1 a. m. 
Sunday and 3 o’clock that afternoon the 
linotypes were lowered through a hole 
cut through floors of the old building 
and moved to the new plant where all 
were in readiness when the Journal 
night staff reported for work to put out 
this morning’s paper. 





GREENSBORO STAFF CHANGES 

The Greensboro (N. C.) Daily News 
has announced several changes in per- 
sonnel. Haywood M. Thompson, for 
several years with the Greensboro Rec- 
ord staff, has been appointed state news 
editor to succeed Richard P. Carter, 
who resigned to become director of 
publicity and instructor in the Lee 
School of Journalism, Washington and 
Lee University. Mr. Thompson will be 
succeeded on the Record telegraph desk 
by D. C. Shoemaker. Tom Walker, of 
Chapel Hill, N. C., has joined the News. 
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WINS UNUSUAL SUIT 

Frank Smith, a New Orleans news- 
paper boy, was awarded a $200 judg- 
ment in a civil district court there, 
July 20, because a dog in the arms of 
its owner bit him on the lip. The judge, 
describing the case as unusual, said that 
if the dog had been on the ground he 
would not have awarded damages to the 
boy. The Louisville & Nashville Rail- 
road previously settled out of court for 
$150 in a similar suit brought against it. 


FIRMS HAD FREE COPY 
IN “RAIN” EDITION 


Texas Daily’s ‘“‘No Rain-No Pay”’ 
Offer Gladly Accepted By Mer- 
chants Who Won as Dry 
Spell Continued 





_“No rain-no pay” was the proposi- 
tion offered by the Childress (Tex.) 
Daily Index to its advertisers on all ad- 
vertising placed in its issue of July 17, 
and it didn’t rain. 

If it failed to rain as much as one- 
half inch between 6:00 p. m. Tuesday, 
July 17, and 6:00 p. m. Tuesday, July 
24, the offer stated, there would be no 
charge for the advertising carried in 
the July 17 issue, but if it did 
rain as much as one-half inch dur- 
ing this time the regular rate would be 
charged. The advertiser, of course, 
stipulated at the time he placed his 
copy that it was on that plan in order 
to receive free advertising in case of no 
rain. 

It required 16 pages to carry the ad- 
vertisements of 64 local merchants. 

Among the advertisements carried 
was a quarter page from the local post- 
office advertising air mail service 
(Childress now lays claim to having the 
only advertising postoffice in the United 
States). 

Following publication of the edition 
the Index was besieged with weather 
forecasts coming in from distances of 
several hundred miles away as well as 
from local residents, mostly to the ef- 
fect that the Index had a cinch proposi- 
tion. Old Tack, editor and expert 
weather prognosticator of the Amar- 
illo Globe-News, wired congratulations 
to publisher R. S. Brashears “on pick- 
ing the very week that we are to get 
our big rains to make this unusual 
offer”. 

This offer was made by the Index 
following a four-week dry spell—and 
it had not rained up to July 28. 





RADIO BODY DROPS INQUIRY 


Commission’s Request That Daily 


Amplify Charges Now Forgotten 
(Special to Ep1tor & PuBLIsHER) 

Wasuincton, D. C., Aug. 1—The 
request of the Federal Radio Commis- 
sion that the New York Herald Tri- 
bune sustain its editorial assertion that 
the Roosevelt administration has made 
radio “the spokesman for the New 
Deal”, which was followed by a second 
statement in the columns of the news- 
paper in which its right of comment 
on governmental affairs was insisted 
upon, apparently is a forgotten incident. 

The Commission received a written 
statement from Ogden Reid, publisher, 
which was of similar tenor to the sec- 
ond printed article, but has carried 
the issue no further. The editorial 
which aroused the ire of the commission 
was printed May 12. It declared that 
the licensing power wielded by an ad- 
ministration in power is such as to 
bring that means of communication un- 
der control. 





VETERAN WRITER RETIRES 

Lawrence K. Hodges, veteran of 50 
years’ service in newspaper writing, has 
announced his retirement as an editorial 
staff writer of the Portland Oregonian. 
Most of his long career has been spent 
in writing “fact” and foreign relations 
editorials for the paper. He was hon- 
ored at a dinner at the Portland Press 
Club. Thomas A. Potwin, of the edi- 
torial staff of the Albany (Ore.) Demo- 
crat-Herald, succeeds Hodges. 








UNUSUAL LAW PUT Ny. 
LAUNDRIES IN LINE 





—_— 

Labor Department Head Authorizy 
To Print Names of Wage Lay Ac 

Evaders In Legal Ads—Papers 

Exempt From Libel T 
(Special to Ep1tor & PuBiisHer) that 
Aupany, N. Y., July 31—Armg§ An) 
with only one weapon—publicity, bog ful | 
paid for and wunpaid—New Yoy P 
State’s Department of Labor has cop. lots 
pleted the first stage of its warfare gy a ¢ 
firms which are evading the states) priz 
minimum wage law for  laundyy met 
workers. ; "age 
The threat of adverse publicity, ay) the 
in many cases the actual release of sys} boy 


publicity, has brought into line all ¢. P 


cept a few hundreds of the 22,000 lam.) be t 
dries in the state. Legal advertising, has 
newspapers, news stories, and in som exc 
cases the radio were utilized by the &— nec! 
partment in its attack on recalcitrag) is | 
employers. So effective was the thre) of | 
of publicity that the department wal} a s 
compelled to publish the names gf ball 
fewer than 100 firms as legal adve.— yea 
tising. the 

Now the department intends to om) the 
clude the campaign with anoth)) ind 
weapon it has held in abeyance, Thi) wa: 
is the mandatory compliance clause gj) wa: 
the Minimum Wage Law. Jail so) Bir 
tences and fines face violators the mj) loo 
ment the department decides to ma) tha 
the law mandatory. ies. 


But up until now the printed worl : 



































































has been used almost exclusively in th) ves 
drive. The Minimum Wage Law fe® ple 
laundry workers was passed last yer, of 
A schedule of minimum wages wa Th 
fixed at 2742 cents an hour for mf at 
state workers and 31 cents for thoseal) che 
metropolitan New York City. Th 
Into the law was written a sectin—) sor 
empowering the Industrial Commis suy 
sioner, Elmer F. Andrews, to publi in 
the names of laundries which failedy ve 
pay the minimum wage. He wif int 
authorized to pay for legal noti«! of 
naming names. And, to round tk™ sot 
whole thing out, newspapers and pe § se\ 
odicals were specifically exempted fron my 
any liability for libel in the publicatia}} yo! 
of such information. * 
2 
NORTHWEST MEET SEPT. 8-9 § spt 
Publishers representing 38 markets thi 
the Northwest will gather at the Pix® we 
Beach Hotel on South Gull Lake, Brat bu 
ard, Minn., Sept. 8 and 9 for the annul % po! 
fall meeting of the Northwest Dal on 
Press Association. E. H. Lighter, @j &n 
vertising manager, Rapid City (S.D)— wi 
Daily Journal, is president of the ass * 
ciation, and Roy Ring is managim 
director. A feature of the program wil} Cés 
be report on the survey of editorial ¢ Bu 
partment costs being made for the # R 
sociation by Prof. Kenneth E. Olson ¢ . 
the University of Minnesota. Py 
ELECTION BUREAU CHARTERD® °* 
The Texas election bureau, an & W: 
ganization formed by Texas newspafé 
editors to gather and disseminate Car 
tion news, has been chartered by # fri 
state. Incorporators and directors it.” 
the first year are managing editors ¢ _ 
five Texas dailies: John ” 
Dallas News; James R. Record, For ~ 
Worth Star-Telegram; J. Newell Joe if 
son, Sherman Democrat; J. Allan Me “ 
riam, Dallas Times-Herald and Geot bla 
Cottingham, Houston Chronicle. ™ Ca 
corporation has no capital stock and! oa 
non-profit making. Previously # to 
bureau was operated cooperatively. zal 
WIN STATE AWARDS a 
The Wisconsin Press Associatittll m. 
News Bureau recently awarded prizes® ‘ 
four Wisconsin weeklies in the tm , 
meeting and election news contest, ene 
first prize going to the Winter Gaselt Di 
and Elkhorn Independent. Hon any 








mention was given Wautoma 4 
and Monticello Messenger, according 
Bruce R. McCoy, manager of the 
consin Press Association, who repo 
that difference between the four lea 
newspapers was so slight that av 
were given to the four named. 
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How to Run Better Sales Contests 








—_— 












orized 
Lay 
we HIS chapter deals, as did the pre- 
4 po Se one with some of the details 
| that can help make and break a contest. 
Armes Any contest can gain from a thought- 
bow ful consideration of these points. 
’ York Put Your Managers In. There are 
; com lots of ways to put sales managers into 
are qs a contest. One way is to give them 
states) prizes equal to the average of their 
4undy)) men. If you have several district man- 
‘} agers you can have them compete on 
y, agp the basis of the performance of the 
f suse boys under them. ae 
all ex. Publicity. Free publicity should never 
) lam. §, be thrown away. The Birmingham Post 
sing; has created an annual event which has 
some excellent publicity ramifications. In con- 
he @§ nection with this contest every winner 
citrag | is permitted to release a balloon out 
thre) of the airport on a certain day. Then 
it wal a special prize goes to the boy whose 
es gif balloon goes the greatest distance. Last 
adve.), year three thousand citizens came out to 
the airport to watch the boys release 
© om) these balloons. This is a very good 
nothe | index of the extent to which the event 
Ths) was publicized. Considerable publicity 
use gj |, was obtained in papers in towns around 
il sq) Birmingham in many of which the bal- 
ne m-| loons came to rest under circumstances 
. ma) that built excellent human interest stor- 
ies. 
1 word Simple and Complete Records. In- 
in th) vest somebody’s time in keeping com- 
aw for plete, up-to-date records of the result 
t yar of your boys while the contest is on. 
s wat This record should tell their standing 
or mf at any time and quickly reflect any 
hose) change in the standing of indivduals. 
| This permits you to keep in close per- 
sectin @ sonal touch with the contest and will 
ommis | supply some interesting material to use 
publit — in your follow-up bulletin. Such sur- 
uiled » | veillance of sales records and proper 
e wi! interpretation of them requires a lot 
notics | Of time and effort; it may mean that 
nd te@ some girl in your office must spend 
id per: several hours a day doing it, but take 
d fron my word for it, it will be worth it to 
licatin you. : 
The Sprint. Any contest is liable to 
lag in the middle and a well-planned 
89 sprint will often save the day when 
rketsa™ this happens. A special double credit 
he Pix@ week or double credit day will often 
, Brat} buoy up effort when it is at a low 
» ana point. A contest starts like a house 
t Daly On fire and usually picks up towards the 
ter, at end, when the finish is in sight, but it 
(S. D)® will sag in the middle. A sprint is a 
ne ass g00d answer to the middle sag. 
anagint Westinghouse used a sprint very suc- 
-am wil cessfully in the middle of its Master 
wrial de) Builder Contest. It took the form of 
thes 2 “Double Effort Week” in honor of 
Ison of R. C. Cosgrove, manager of the refrig- 





erator division. Writing about this in 
Printer’s Ink Weekly, Eldridge Peter- 
son says: 

“A letter headed. ‘Crash Through 
With Two For Cosgrove’ encloses rena 
cards to the salesman. If the salesman 
succeeds in selling twice as many re- 
frigerators as he ordinarily would dur- 
ing the week, he sends the ‘Yes’ card 
to -Mr. Cosgrove to be hung on the 
scoreboard in his office. This card is 
cut out in the shape of a refrigerator. 
If he fails he must return the ‘No’ card, 
which contains a white egg against a 
black background, and is headed ‘Alibi 
Card’. Some of the alibis listed for 
salesman to check for their inability 
to double their sales are: ‘Too much 
rain’, “Home team in town’, ‘Mother- 
= Visiting us’ ”, 

is is the way a western news 
merchandises a sprint: oer 

Special Cash Awards Today Only 

As this is the first day after the 
mays, new feature story, ‘Life of 

ickens’, let’s not allow them to get 
any of our subscribers, but go out and 
get theirs. For today only eve boy 
who secures a start (every start he se- 
may write it up on -one of th 
Trappers order blanks te teceive’ cash 
for it according to the numbers on th 
master board here in ‘the office.” 
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By M. ZENN KAUFMAN 


Acknowledgment is made to Harper & Bros. for permission to pre-print 
excerpts from the author’s book of the above title to be issued this month 


Telling The Customer. I am in favor 
of letting customers know that a con- 
test is on. That doesn’t mean that the 
contest is to be used as an excuse for 
begging, but the fact remains that a 
great obstacle to sales is inertia. A 
contest fights inertia, it stimulates in- 
terest in action and involves an emo- 
tional force which is infectious. To ex- 
pose a buyer to it is frequently to in- 
fect him with the spirit of it. Remem- 
ber, human nature is the same on both 
sides of the order blank. A prominent 
manager says, “Don’t carry the contest 
to the buyer—put him in it instead, 
show him scores, keep him informed— 
give him every opportunity to take a 
personal interest in the boy. 

I want to go on the record as being 
violently opposed to the tactics that 
some newspapers use in permitting boys 
to practically beg for subscriptions in 
order to win a contest. I do believe 
that if handled in a strictly professional 
way, with proper showmanship, it is 
possible to swing the prospect right into 
your contest, but I don’t believe in 
carrying this to the point of begging. 
The Birmingham Post stunt which I 
mentioned a few paragraphs ago is a 
good example of the right way to do 
this. 

Close With A Bang. Don’t let your 
contest close quietly. Hold a big meet- 
ing for the awarding of your prizes and 
make every boy that wins anything feel 
that he is getting his proper share of 
credit and respect from his associates 
and his superiors. It may be that it 
will not add anything to the contest 
that has just run but an investment at 
this time will do considerable to put 
over the next contest that you run. 

Watch The Details. The foregoing 
“trimmings” are helpful in putting your 
contest over. Don’t lose the opportun- 
ity to use any of the various points and 
strategy suggested in the foregoing ar- 
ticle. If the contest is going to be a 
success these features may help make 
it a bigger one, and if your contest is 
on the line they may help put it over. 

Last Call 

Did you get your copy of the “Per- 
fect Contest Check List’? If not, send 
a postcard today to M. Zenn Kaufman, 
care of Epitor & PUBLISHER and get 
this 48-notch yardstick for measuring 
a perfect contest. 


WARNS AGAINST COMMUNISM 

Col. Robert R. McCormick, Chicago 
Tribune publisher, addressing 5,000 per- 
sons attending the 28th annual picnic of 
the Church of the Immaculate Concep- 
tion at Oneida, Wis., July 29, warned 
his audience that Communists are fo- 
menting strike rioting. He urged Amer- 
ican people to unite against Commun- 
ism, declaring that “the Communists are 
here” and are seeking to destroy peo- 
ples’ liberty under capitalism. 
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Auditors and Appraisers 





Printing Plant Appraisals 
Made by Qualified Experts 


Standard Appraisal Co. 
6 Church Street oe NYC 





Circulation Builders 





READING PAPERS IS LARGELY A HABIT 
One's selection may be changed to include a try- 
out of a different paper. Our function is to 
new readers to publications. 
© often double and triple circulations. Many 
Consult’ the Moria’ "Record Circulation 
Builders” — . 
HUDSON DePRIEST & ASSOCIATES 
246 FIFTH AVE., NEW YORK 





Clipping Bureaus 
BUSINESS MAGAZINE CLIPPINGS 


We read for clipping purposes almost every 
good business magazine published in America 
—some 2000 of them—as well as labor, church, 
medical, farm, and other class papers. 


AMERICAN TRADE PRESS Clipping Bureau 


435 W. 23d Street 


New York City 





Employment 





The WELFARE COMMITTEE 
INTERNATIONAL CIRCULATION 
MANAGERS ASSOCIATION 

wit petent circulation 
p Tile on ability capable to take 
entire charge of your department or to Oli 
important poste in the department. 


Address the Secretary-Treasurer 
Mr. Clarence Eyster, 
Peoria, Ill. 





Travel Bureau 





PHIL OSSIFER 


Daily cartoon with epigram. A quaint homely 
character who will soon be America’s most 
beloved philosopher. Once your readers know 
Phil—they will be PHIL PHANS. One column 
by 3% inches. The price will surprise you. 


THOMPSON SERVICE 
818 Oak St. Cincinnati, Ohio 








“The Direct To You” Service 


SEE SYD CLARKE 


(Travel Expert) 


FIRST 
Internatienal Service 
Rue des Petite-Champs 

PARIS 








Cable Address: Ricantalir Parise 








PRINTERS GET INCREASE 


The Syracuse Typographical Union 
No. 55 was recently granted an eight 
and one-third cents per hour increase 
on day and night rates in a local ar- 
bitration award handed down by Judge 
Fred C. Gause, of Indianapolis, who 
is a member of the permanent panel of 
chairmen of the Newspaper Industrial 
Board. The award was made effective 
as of July 1, 1934, for a term to Sept. 
30, 1935. The increase makes the 
hourly rates on Syracuse newspapers 
for printers, $9.99, days; and $10.62, 
nights. The publishers’ plea for more 
liberal split-shift provisions and reduc- 
tion of holiday pay from double-price 
to price and one-half, elimination of 
priority rule on “transfers” by foreman 
and continuation of 48-hour week as 
contract provisions, was granted. The 
union had asked for an increase of 19 
and seven-twelfth cents per hour, 
nights; 18 and one-third cents per hour, 
days; and the 40-hour week. 


McGRAW-HILL NET $204,124 


McGraw-Hill Publishing Company, 
Inc., and subsidiaries, report a net profit 
of $204,124 for the six months ended 
June 30, 1934, after interest and taxes 
but before depreciation as compared 
with a net loss of $108,758 for the 
same period in 1933. A gain of 33 per 
cent in pages of advertising in the 20 
McGraw-Hill publications over the first 
six months of 1933 was announced by 
Malcolm Muir, president. 








Stories of devotion and heroism— 


While the lifeboats were lowered. 





SOB SISTER SHORTS 


By EDITH BRISTOL 
Women’s Editor, San Francisco Call-Bulletin 


(, ae the Ventura steamed into port, 

Carrying the survivors of the Tahiti, sunk in mid-ocean. 

The little launch with the reporters and cameramen 

Chugged out to meet her like an impudent fox terrier beside a St. Bernard 
And the sob sister clambered over the side. 


Of the band of brave college boys who played jazz music 


Of the gentle priest who prayed upon the deck 
As the doomed Tahiti filled and settled. 


A gay little Australian girl, rejoicing, 

Told her story of the wreck as the Ventura swung into quarantine. 
“Tll go back home to mother on the next ship outward bound, 
For I'm all she has in the world,” confided the grateful girl. 


A white-coated steward handed her a cablegram; 
“News of Tahiti disaster prostrated mother with heart attack. 
Before message of rescue reached her she died from shock.” 








DAVEY HITS PRESS 


Martin Luther Davey, Ohio tree sur- 
gery specialist, who is running in a hot 
Democratic primary against Attorney 
Charles Sawyer, now Ohio’s lieutenant 
governor, for the governorship, won 
for himself the ill-will of every Ohio 
daily by an attack on the newspapers . 
who had taken page advertisements 
from his rival. Davey charged that 
the press was being subsidized through 
this advertising campaign of Sawyer’s 
manager. Lieut. Gov. Sawyer had a 
liberal advertising schedule calling for 
full-page advertising almost every Sat- 
urday and Sunday in the primary cam- 
paign in morning and afternoon dailies 
of Cleveland, Cincinnati, Akron, To- 
ledo, Canton, Dayton, Springfield, Co- 
lumbus, Portsmouth, Steubenville, 
Youngstown and some fifty other cities 
of the state. Davey claims Sawyer is 
the rich man’s candidate and is backed 
by the utilities and other corporations, 
notably a large soap company. 





WALKER ASSISTANT M. E. 


With the employment of W. M. 
Walker as assistant managing editor 
and associate editorial writer, the Chat- 
tanooga (Tenn.) Times now has three 
Walkers, none of whom are related, 
on its editorial staff. Since 1883, 
Walkers have written the editorials for 
the morning daily. Lapsley G. Walker, 
now editor-in-chief, was employed by 
the paper then. Richard E. Walker be- 
came his associate about eleven years 
ago, and now writes most of the edi- 
torials. The new Editor Walker, a 
native of Athens, Ala., has worked for 
the New York Herald Tribune, New 
York Telegram, the Associated Press 
in New York, and as associate editor 
of World's Work. He went to the 
Times as editor of the Tennessee Val- 
ley edition published in June, and was 
retained as assistant to R. E. Walker 
and Managing Editor W. G. Foster. 





BUTLER JOINS DAILY 

(Special to Ep1tor & PusiisHEr) 
Hotianp, Mich., July 30—W. A. But- 
ler, formerly with the Detroit News and 
in the old days a press telegrapher for 
Western Union, today began his duties 
as business manager of the Holland 
Evening Sentinel. For the past year 
Mr. Butler has been Grand Rapids 
manager for the U. S. Trucking Com- 
pany of Detroit. He returns to news- 
paper work in his present capacity as 
successor of his brother-in-law, the late 
J. D. French, son of C. A. French, pub- 
lisher, 
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J. B. PHILIPS KILLED 





Holdensville, Okla., M. E.’s Death Is 


Believed Accidental 

J. B. Philips, Jr., 23, managing edi- 
tor of the Holdenville (Okla.) Daily 
News, died in a hospital in that city 
July 29 a short time after he was found 
wounded in his office, a pistol in his 
hands. A brain specialist was rushed 
from Oklahoma City in a vain effort 
to save his life. 

According to E. O. Smith, propri- 
etor of the hotel at which Philips 
roomed, he left there about 9 o’clock 
the morning of July 29. He spoke 
pleasantly to Smith, and was not seen 
by acquaintances until a delivery boy 
went to the News office and saw 
Philips slumped in his desk chair, a 
bullet wound in the temple. 

Associates of Philips said he ap- 
parently was in a normal condition the 
preceding night when the Sunday ed* 
tion of the News was made up. Tom 
Philips, owner of the News and brother 
of the dead man, was in Colorado at 
the time of the tragedy. 

Philips, whose parents live at Okla- 
homa City, was a graduate of the Uni- 
versity of Oklahoma. 

Officials investigating the tragedy 
were at a loss to ascribe a motive for 
suicide, and believed the shooting acci- 
dental. 





A. T. SOKOLOW 


A. T. Sokolow, 43, secretary and at- 
torney for the Los Angeles Examiner, 
died suddenly in Los Angeles July 26. 
He was born in Brooklyn, N. Y., and 
received his training in New York. He 
went to Los Angeles in 1914 and began 
his long connection with the Examiner 
as a clerk at the advertising counter. 
However, he soon became associated 
with the legal department. 
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Obituary 

EORGE H. VOIGT, 75, publisher 

of the Jeffersonville (Ind.) Eve- 
ning News and Clark County Journal, 
died at his home there July 26. He 
suffered injuries when run down by an 
automobile Nov. 1, 1929, while walking 
from his publishing house to his home. 
He never fully recovered from the 
shock. 

Louis E. ANFENGER, 66, founder and 
president of the Anfenger Advertising 
Agency, Inc., St. Louis, until he re- 
tired several years ago, died recently at 
a hospital there after a short illness. 
Surviving are his wife and a son. 

CLaupE R. Mupp.eton, 49, general 
manager of the Caslon Press, Detroit, 
charter member and first secretary of 
Printing House Craftsmen, and also 
identified with the Franklin Typothatae, 
died at St. Joseph’s Mercy hospital, 
Detroit, July 23, following an opera- 
tion. 

Lester H. FiscHer, 42, manager of 
the Chicago Tribune insurance depart- 
ment, was found dead late last week in 
his berth on a train at Albany, N. Y. 
He apparently had died of heart disease 
during the night. Mr. Fischer was re- 
cently instrumental in putting into effect 
a new plan of group insurance for 
Tribune employes and was on his way 
to New York to install a similar plan 
for the New York Daily News. He is 
survived by his widow, Helen, and 
three daughters. 

Jack B. GAMBRELL, 46, oil editor and 
writer and editor of the Gambrell Oil 
Service, died July 24 in Dallas, Tex. 
At one time he was with the Na- 
tional Petroileum News and later editor 
of the Oil & Gas Journal. His wife 
and two children survive. 


Witt WatmsLey, for many years 
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employed by the Memphis (Tenn.) 
Commercial Appeal, died July 25 at St. 
Joseph's hospital in Memphis. 

Srate Sen. SAMUEL L. FERGUSON, 
65, who established the first newspaper 
in Appomattox county, Virginia, the 
Appomattox and Buckingham Times, 
and served as its editor, later aiding in 
the establishment of the Southside Vir- 
ginian, which later merged with the 
Southside Times, died suddenly July 30 
at 2:30 o'clock at his office in the court- 
house at Appomattox. 

Hersert FE. Barrier, 28, former 
Knoxville (Tenn.) Journal columnist 
and at one time with the Knoxville 
News-Sentinel staff, drowned July 27 
while swimming in Lake Andrew Jack- 
son, near Knoxville. In recent months 
Barrier had held a position with the 
NRA in Washington and at the fime 
of his death was on vacation. 

Watter Henry Howes, 67, chief 
machinist of the night force in the 
composing room of the New York 
Herald Tribune, died at his home in 
Woodhaven, Queens, New York, July 
28, after an illness of six months. 

Ropert Y. Occ, 73, past president 
of the Detroit Typographical Union 
and former state senator, died July 26 
of injuries suffered in an automobile 
accident. 


NEGLECT EXPOSED 

As a result of the recent heat wave 
which took a tll of 39 from the sick 
and aged inhabitants of Oak Forest 
Infirmary, Cook county home for old 
people, the Chicago Herald and Ex- 
aminer is conducting a campaign, ex- 
posing neglect, improper food and in- 
adequate medical attention accorded the 
inmates. The campaign is being di- 
rected by Victor Watson, Herald and 
Examiner managing editor. 








W. CARL LAUCK 

W. Carl Lauck, 62, editor of th 
Luray (Va.) Page News & Courie, 
and former Luray postmaster, died July 
28 of a complication of diseases afte 


an illness lasting since last December | 
He was admitted to the bar, but gq! 


voted his life to newspaper work, be; 
with the local newspaper for nearly 4j 
years, for 30 years as owner, Mr 
Lauck was a former chairman of hi, 
party. An ardent prohibitionist, fy 
went over to the Republican party whe, 
Alfred E. Smith was a candidate, by 
returned to vote for Roosevelt. He jg 
survived by his widow and one 





Edward Lauck, of Memphis, Tem, | 
if 
$6,000 BUDGET ASKED 
(Special to Epttor & Pusisuer) 
Wasuincton, D. C., Aug. 14 


budget of $6,000 will be required 
administer the work of the national ser. 
vice appeals board, operating under th 
graphic arts code, NRA has been ag. 
vised by the board, and Aug. 15 ha 
been set as the final date for filing o}. 
jections to the budget or plan of asses. 
ment. It is proposed to raise this fuy 
by an annual assessment of $12) 
against each of the following industries: 
Trade typesetting, trade lithographic 
plate making, advertising typography, 
trade mounting and finishing, traé 
binding and paper ruling. 





ADDS FICTION SECTION 

A four-page fiction section will be. 
come a regular part of the Los A, 
geles Sunday Examiner starting Ay 
5. The section, printed on green pape, 
will contain two serials and a shor 
story, the first section including “Thi. 
teen at Dinner,” by Agatha Christe 
“Guardians of the Desert” by Tom Gill 
and Jack Lait’s short story, “Smoot 














Supplies and Equipment 


Sailing.” 
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PHOTO- ENGRAVING 


New and used Equipment 
for complete plants. 
Write for estimates. 





Allan B. Croke Co. 


Mass. 














For Everything Electric 
See General Electric 


The complete G-E line enables 
you to entrust one manufac- 
turer with the undivided 
responsibility for every elec- 
trical requirement of the 
modern pressroom. 


For particulars, address the 
nearest G-E office, or Gen- 
eral Electric, Dept. 6-201, 
Schenectady, New York. 


GENERAL @ ELECTRIC 
= 
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eee 








PUBLISHERS! 


Write to Classified Service, Eprror 
& PuBLisHEeR, when a man is needed 
for any department. From our list 
of executives and staff men, we can 
fill any requirement in personnel. 
Also—when it is necessary to let out 
a man, advise him that our service 
is the shortest route to another job. 














Get More SERVICE 


out of your 
RUBBER ROLLERS 


@Learn how you can prolong 
the life of your rollers and keep 
them in the “pink” of condition 
with the new and improved Cecil 
Rubber Roller Finishing Equip- 
ment. It’s a real innovation— 
simple, efficient—accurate; saves 
time, money and labor. 

@The Cecil Rubber Roller 
Finishing Equipment will refinish 
a roller three times and remove no 
more rubber than is usually re- 
moved in one refinishing with an 
emery wheel. That’s why The 
Minneapolis Tribune, The Kansas 
City Star, The Washington Times 
and many other leading newspaper 
and magazine plants have in- 
stalled it. 


@Investigate—Wire, phone or 
ask for detailed information. 





PRINTING PRESS COMPANY 
CHICAGO, ILLINOIS 


New York Office - 226 East Forty-Second Street 
San Francisco Office - - - 707 Call Building 


THE GOSS PRINTING PRESS COMPANY 
OF ENGLAND, LTD. - - - LONDON 








SAVE A 


fellow to the start. 
put, will do it for you. 


No. 40 and No. 50. 








MINUTE 


in packing a matrix and you will often beat the other | 
Space Packing Felt that is soft, tears easily and stays 
We manufacture it in four thicknesses—No. 25, No. 35, 


MOULDING BLANKETS all kinds. | 
Red and Blue Drying Blankets. 
The above are only a few of our specialties. 


New England Newspaper Supply Co. 


Worcester, Mass., U. S. A. 


Cable Address NENSCO—Worcester 

















Use the 


improved ZEN KE 


Universal Gauge 
for Economical Quality Printing 


High-speed precision 
presses demand a like de- 
gree of precision in plates 
and blankets. The accuracy 
of the Zenke Gauge is at- 
tained by its pre-loading 
and self-aligning features. 
It will accommodate curved 
or flat plates up to 18” in 











uging a curved steree- 
gs Plate with the Zenkt 
Universal Gauge 








width and up to type-high thickness as well as press blankets, moulding 
blankets, etc. Special fixtures are also supplied with each gauge for meas 
uring depths of halftones and for gauging brass matrices for automatic 
type setting machines . . . Write for illustrated circular. 






























SOLE DISTRIBUTORS 

138th STREET & EAST RIVER 

R. HOE & CO.,Inc. NEW YORK, N. Y. 
CHICAGO, ILL. + SAN FRANCISCO, CAL. + BOSTON, MASS. 
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BENTLEY HEADS PICA CLUB 

Ralph E. Bentley, northern New 
Jersey correspondent of the New York 
Herald Tribune, was inducted as presi- 
dent of the Pica Club, New Jersey 
newspapermen’s organization, at its 
annual dinner, July 28, in Paterson, 
N. J. He was introduced by William 
Spaar, Jr., retiring president. George 
H. Burke, treasurer of the organization 
since its inception, was toastmaster. 
Speakers at the dinner included: Rep- 
resentative George N. Segar, Albert 
Payson Terhune, Joseph T. Scarry, 
state editor, Newark Evening News; 
Willard H. Bowman, managing editor, 
Newark Star Eagle, and James Hig- 
gins of the Star Eagle who spoke in 
favor of the Newspaper Guild. 


DISNEY SUES ADVERTISERS 

A petition seeking to restrain Sawyer 
Biscuit Company, Chicago Carton Com- 
pany and United Biscuit Company from 
using the faces and figures of comic 
characters he has created was filed 
this week by Walt E. Disney, cartoon- 
ist, in the Federal Court, Chicago. 
Disney seeks to enjoin the three Chi- 
cago firms from use of drawings of 
“Mickey and Minnie Mowse, Horace 
Horsecollar and Clarabella Cow,” and 
seeks damages of $1 for each picture 
appearing on each box produced or 
used by the companies. 


INTERTYPE REPORTS 


The Intertype Corporation, New 
York, recently released its consolidated 
statement of operations for three months 
ending June 30, 1934, showing a net 
earning of $19,968.28. 
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REPORTER ATTACKED 


As reported in a front page story 
published by that newspaper the fol- 
lowing day, Al Copley, staff representa- 
tive of the Memphis (Tenn.) Com- 
mercial Appéaul, was recently beaten, 
kicked and threatened with death by 
Constable C. C. Culp, West Memphis, 
Ark., when he went with Wilson Mur- 
rah, also a Commercial Appeal re- 
porter, to learn details of a criminal 
assault by two negroes on a white wo- 
man the night of July 28. Copley said 
he called Culp by long distance before 
going to West Memphis and was told 
that the information could be had from 
Sheriff Curlin at Marion. As _ the 
sheriff could not be located, the re- 
porters went to Culp’s home, where the 
attack on Copley occurred. 


REPORTER WITH EXPEDITION 

William Bridges, special writer ef 
animal stories for the New York Sun, 
left this week to join an expedition 
through Trinidad and the jungles of 
British Guiana to collect mammals and 
revtiles for the New York (Bronx) 
Zoo. Mr. Bridges went by airplane to 
Miami, and thence to Port of Spain, 
Trinidad. Mr. Bridges has specialized 
on the “zoo beat” for the past six 
months, writing two or three stories 
a week. He will be gone from six to 
eight weeks on this expedition. 








GEORGIA A. P! GROUP ELECTS 

C. B. Allen, editor, Moultrie (Ga.) 
Observer, was elected president of the 
Georgia Associated Press Club July 24 
succeeding H. V. Jenkins, president, 
Savannah News and Press. 





EDITOR & PUBLISHER 
Classified Advertising 











, Selling, M of newspapers. 
No leases or trades. No listing charge. 
Len Feighner, Pythian Building, Nash- 
lie, Mich., or J. W. Mapoles, Murphy's 
Hotel. Richmond, Va. 


Have You $5,000 for Initial Payment? I 
have real bargain, Southeastern Pennsyl- 
vania; county seat, exclusive field; splen- 
did equipment; earning handsome divi- 
Gonée. J. B. Shale, Times Building, New 


& 








{f you are interested in buying a paper on 
the Pacific coast, write M. C. Moore, Bev- 
erly Hills, Calif. 

a 





Insurance 


Build Circulation that sticks with News- 
paper Accident Insurance policies. Write 
Jim Ferguson, Newspaper Accident 
Division, Washington National Insurance 
Company, Chicago, Illinois. 








Circulation Promotion 








Cc igns conducted on profit- 
sharing basis. Policies by highest rated 
Companies. Write Allen Registry Bureau, 
Harrisburg, Pa. 


Promotion, to bring “better times,’ Hud- 
son De Priest & Associates, world’s record 
circulation builders. 246 5th Ave., N. Y. C. 








Better Newspapers in every section 
of the country are using and unreservedly 
lorsing Partlowe Plan circulation-build- 
ing campaigns, more than ever before. 
For quick definite A, B. C. circulation in- 
crease, regardless of business conditions in 
Your field, pan or wire covet The CSeries 
lowe ompany, Occidental Building, 
Indianapolis. 


Printing Plans 

Plant Busy—We furnish 40 
Tried and Tested Printing 
f Satisfaction Guar- 


anagement, 1700R Sansom St., 
Advertising Course also $1. 


Help Wanted 














Classified Salesman, manager o 
pportunity, 
write complete history, salary desir i 


ed, 
Capabilities, refe " ma 
& Publisher. rences. Box A-732, Editor 





for weekly papers. Steady 

Seotembor = right man. 
n. - 

Publicdkees ® references. A-725, 


Help Wanted 


Editor for daily newspaper wanted in city 
of 25,000. Want man accustomed to a 
city of this size. Experienced man able 
to make contacts and get the news. Ad- 
dress A-728, Editor & Publisher. 


Experienced, writing newspaper man under 
35 with flair for publicity and practical 
knowledge of photography. Excellent op- 
portunity with large company for right 
A-720, Editor & Publisher. 


Managing Editor, capable of handling both 
news department and editorials for Mid- 
western Daily. State experience, back- 
ground, age, reference, 


salary. Replies 
confidential. Address A-718, Editor & 
Publisher, 


Newspaper promotion man, who is now 
either successfully employed as manager 
or perhaps is second in department, fully 
experienced and capable of bigger oppor- 
tunity. Must have selling background, be 
able to analyze selling opportunities of a 
market, be an experienced writer of terse 
selling copy, able to create direct mail, 
trade paper and newspaper promotion and 
supervise its production. Send details of 
experience and samples which will be re- 
turned. A-722, Editor & Publisher. 


Editor Wanted who can put color in an 
otherwise aggressive newspaper, a sharp 
writer, a deep thinker, a good speaker 
and a sticker; a young Brisbane or Wal- 
ter Harrison. Texas city of 13,000. A-735, 
Editor & Publisher. 


Circulation Analyst 


To Publishers: 

Suppose your latest circulation statement 
to the B. C. or a recent audit, dis- 
closed a greater RELATIVE LOSS than 
that of your immediate competitor; or 
You are having difficulty in keeping pace, 
in HOME DELIVERY, with a growing or 
shifting population; or 

You want definite information as to what 
part of your Circulation is EXCLUSIVE 
and what part is DUPLICATED; or 








man. 

















Your circulation is said to be LESS EF- 
FECTIVE, for the advertiser, than it 
should be; 


or 

You fail to get the breaks you are en- 
titled to, from dealers and others, selling 
your paper; or 

The operating costs of your circulation de- 
partment, mail room, garage, trucks, etc. 
are too high; or 

You need a consumer study to determine 
the per capita spending habits of your 
readers in various trading areas; 

How would you meet these problems? 
Why not have a study of your entire cir- 
culation set-up made by an experienced 
analyst, without disturbing existing ar- 
rangements? 

You will find an investment in my analyti- 
cal service very profitable. It carries with 
it, studies, analyses, opinions, methods and 
reasoning that makes it valuable. 

There is nothing within the range of 
circulation practice, its principles or ap- 
Plication, it does not cover. 

By constant study, I am in close contact 
with the shifting requirements of circula- 
tion building. 

The most convincing evidence of the effi- 
clency of my service, lies in the satis- 
factory results given other publishers. 
The cost is incredibly low. All transac- 
tions strictly confidential, For a cenfer- 
ence, write, wire or telephone, 
JOHN M. SCHMID, Circulation Analyst 
and Counsellor, Reader and Consumer 
Surveys. Downers Grove, Illinois (A Sub- 
urb of Chicago). 
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Interest Situatiens Wanted 

For Sale—Controlling interest in small 

western daily. $5,000 cash required. 


A-723, care Editor & Publisher. 


Appraisal Service 


Newspaper and Plant Appraisals. Circula 
tions audited and certified. Cost, wage and 
bonus systems installed. Associated Man- 
agement, 1700 P Sansom, Philadelphia, Pa, 
Folder free. 











Situations Wanted 


Advertising Executive desires connection 
with live publisher in 15,000 field or over. 
Record as a producer. Age 38. Single. 
Sober. Twelve years experience as head 








of department. Reasonable salary and 
commission on the increase. A-710, Edi- 
tor & Publisher. 
ADVERTISING 
An Outstanding Record 


For eight years executive on a metro- 
politan newspaper that made one of the 
outstanding records in advertising and 
circulation in America. 

As Classified Advertising Manager and 
Special Advertising Manager I have cre- 
ated and sold campaigns that have re- 
ceived national recognition. Helped in 
the promotion of circulation and other 
good will campaigns. On above produced 
over one million dollars in advertising 
revenue. 

Best references from present manage- 
ment and leading advertisers with whom 
I have done business. 

Am interested first in joining live sec- 
ond or third paper in metropolitan city or 


as Business Manager in smaller city. 
Will pay my own expenses to come’ and 
see you. A-734, Editor & Publisher. 





Circulation Executive, now employed, 15 
years’ experience on both large and small 
newspapers, eight years as city circula- 
tor, sales manager or circulation manager. 
Age 32. Married. Have organized home 
delivery, street sales and dealers. As am- 
bitious as they come, conservative and 
yet progressive. Would like interview at 
my expense to outline my qualifications. 
A-711, Editor & Publisher. 


Circulation Manager—Now employed, de- 
sires change. Thoroughly experienced for 
entire responsibility. Can give publisher 
increased circulation and revenue. Mar- 
ried. sober. A-6%4, Editor & Publisher. 


Circulation Manager—Are you in need of 
a real Circulation Manager? Do you need 
a man who can build solid, worth-while 
circulation at a reasonable cost? With a 
past record far above the average. 17 
years’ experience, both Morning, Evening 
and Sunday field. Employed at present, 
making steady and substantial gains. Not 
essential that I make a change, but highly 








desirable. Best of reference furnished. 
sow gi Age 37. A-724, Editor & Pub- 
isher. 





Circulation Manager, 33, married. Excep- 
tional organizer with a phenomenal pro- 
duction record. 12 years’ experience anal- 
yzing circulation problems on a contract 
basis. Outstanding references. Must be 
permanent. A-727, Editor & Publisher. 


Circulation Manager—Specialist in build- 
ing strong carrier boy, office controlled, 
organizations. Was circulator on two 
newspapers of over 40,000 home delivered 
varied experience during past 20 years on 
morning, evening, Sunday and combina- 
tions, handling motor routes, newsdealers, 
mail, etc. Are you seeking a well 
soned live-wire, who can “pep’’ up the 
old organization and regain lost ground? 
All my former employers will attest to 
ability as a promoter and an economist. 
Employed at present. Been here several 
years but desirous of position with broader 
future A-683, Editor & Publisher. 


Circulation Manager, organizer and com- 
petent Boy Promotion man. 10 years 
with leading dailies. Experienced com- 
bination newspapers. Excellent references. 
Confidential interview if desired. A-701, 
Editor & Publisher. 


Circulation Manager—20 years’ experience 
in all branches of circulation from carrier 
boy up to circulation manager; experience 
with and men carriers; office owned 
and little merchant plan; have worked 
both morning, evening, and morning and 
evening with good production and man- 
agement records, on papers from 1,500 up 
to over 30,000; know insurance and other 
promotion methods; age 33, married; my 
record shows that I can increase circula- 
tion on paper that merits growth; I desire 
change offering more promising future. 
My present employer with whom I have 
been associated 17 years will recommend. 
A-731, Editor & Publisher. 











Classified Advertising Manager—Experi- 
enced; efficient, and a real executive with 
unusual selling ability and knowledge as 
to how to make the classified section 
typographically attractive, how to elimi- 
nate the defects that cause so much trou- 
ble and how to increase linage at a satis- 
factory rate. Now employed, but desires 
a change. Best references from past em- 
ployers. A-699, Editor & Publisher. 





College Graduate, trained in advertising, 
statistics, and accounting, desires position 
in any capacity on newspaper or maga- 
zine. Has had five years of practical 
experience in institutional and college 
publications, Will work anywhere. Op- 
portunity for advancement and desire for 
experience in professional newspaper or 
magazine field foremost. Address: Edward 
Kramer, 1082 Gerard Avenue, Bronx, New 
York, 





Composing Room Superintendent of 30- 
machine afternoon plant, in 400,000 city, 
wants new opportunity with a practical 
and successful newspaper management. 
Salary not important. Diplomatic execu- 
tive with proven low-cost efficiency record. 
Address A-705, Editor & Publisher. 





Desk Man, .\ Rewrite or Reporter—Old 
enough to have had 12 years of news- 
paper experience, in Montana, Texas and 
California (with three years in Germany 
and France following the war), and yet 
young enough to keep abreast of these 
changing times. Will go anywhere. A. 
L. Clark, 109 West 54th Street, New York 
City. 





Desk, Rewrite Street man; experienced, 
sober, steady; college man; 15 years’ news 
handling; go anywhere, A-726, Editor & 
Publisher. 





Editorial—Tough construction job wanted 
on a liberal newspaper interested in ideas 
and excellence. Five years on an eastern 
daily of 25,000 circulation; last year and 


a half as chief editorial writer, news 
editor and special assignment man. Just 
fired, but not for incompetency. Back- 


ground is three years’ experience as lab- 
orer, mechanic and farmhand; also uni- 
versity degree. Age 29; married; Pro- 
testant; not a drinker. Prefer paper in 
N. Y. area, but will consider any offer of 
fair pay and a chance to work. E-730, 
Editor & Publisher. 





Editorial—Young Man who can adequately 
handle police, courts, city hall, sports or 
edit copy. Has had present job 7 years. 
A-719, Editor & Publisher. 





Managing Editor—Dynamic worker, pro- 
duce sparkling paper. Excellent record 
as executive and owner; endorsed by lead- 
ing newspaper expert. Age 40, 25 years 
experience. Initial salary moderate, if re- 
ward will follow results. A-729, Editor 
& Publisher. 





News Writer, 27, three years’ experience, 
wants job as reporter, copy reader or city 
editor. College graduate. A-1 references. 
L. R. Markward, Warrensburg, Mo. 





rter, Rewrite Man; energetic, ex- 
perienced; much praised for freaks, fea- 
tures; has original ideas for Sunday pas- 
times, humor column; can adapt self to 
any job, however hard. Communicate 
A-714, Editor & Publisher. 





Sports Writer, 27, seeks opening. Eleven 


years with present connection, which 
lacks opportunity for further advance- 
ment. Aggressive, resourceful, intelligent, 
sober. A-716, Editor & Publisher. 





Telegraph Editor, reporter, 27, 5 yrs. exp., 
competent and dependable, wants job on 
small daily. A-721, Editor & Publisher. 





Mechanical Equipment Wanted 


Interested in Buying complete photo en- 
graving equipment suitable for newspa- 
per work. ust be modern in every re- 
spect. Prefer Chemco Strip Film Camera. 
Write Herman Scott Chalfant, 342 Madi- 
son Avenue, New York City. No per- 
sonal interviews. A-715, Editor & Pub- 
lisher, 








Wanted—Rule and lead caster, in good 
working order; price must be right for 
cash. Write A-733, Editor & Publisher. 





Mechanical Equipment for Sale 





Photoengraving equipment for sale, com- 
plete plant or any part. Miles Machine 
Co., 480 West Broadway, N. Y. 





Ad. 





USED EQUIPMENT 


If there is a piece of Machinery you don’t 
need, turn it into cash. There is a demand 
and you can reach a Buyer through a Classified 


Classified Service—EpiTor & PUBLISHER 
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By MARLEN PEW 


N° _end of good paragraphs on 
Dillinger, but we elect Wallie 
Moore’s: “It takes a woman in red 
to catch a thief.” 
* * * 

OBBY NORRIS, sports editor of 

the Macon (Ga.) Telegraph, 
couldn’t believe his ears. He stared at 
the Negro standing in his office. “Come 
this way,” said Bobby, and led the 
Negro into the city room. 

“He wants ’de man who takes bribes,” 
said Bobby to Emmett Snellgrove, city 
editor. 

“Cut the comedy and get to work,” 
said Emmett. 

The tall, black Negro stood there. 
He was in trouble. He had been ap- 
prehended for running a “dive,” and as 
he seriously and earnestly explained 
his innocence he said he “jus’ don’t want 
de fo’ks down home to know it.” 

“How much have you?” asked Snell- 
grove. 

“A dollah, an’ a quartah,” the fright- 
ened Negro replied. 

“But we can’t take less than $50,” he 
was told. 

It was discouraging. He had no pros- 
pects. 

Then Snellgrove explained: “The 
paper doesn’t take bribes. If anybody 
tells you it does, tell them it ain’t so. 
We wouldn’t take $50, $100, $500, or 
$1,000. We're sorry, but we'll have to 
print the story.” 

“Yes, suh, I jus’ didn’t know,” he 
said. And as he turned sadly away he 
added: “I thanks yuh just the same.” 

Oo: 6 

A YOUTH was seen lounging around 

the delivery window of a New 
York newspaper’s circulation depart- 
ment, and when the first copies of the 
last edition came through he bought 
two and ran breathlessly to the office of 
one of the so-called radio news bureaus. 
The boy editor of the bureau glanced 
rapidly over page one and seized a tele- 
phone. He called up an assistant dis- 
trict attorney, asking: “The ————— 
says that has been indicted— 
is it true?” Getting confirmation, the 
youth hastily rewrote the newspaper 
item for radio broadcasting. Next he 
spied an item about a citizen of Long 
Island, put in a telephone call, could not 
locate the gentleman, but having made 
a telephone record the youthful editor’s 
conscience appeared to have been ap- 
peased and he calmly lifted the story. 
It isn’t stealing, of course, if you have 
made a telephone call. 

Well, that sort of thing is going on, 
but there’s nothing novel about news 
bootlegging. In time it blows itself up. 
How poetic would be a first-class libel 
suit against some radio concern, with 
a defense based upon a telephone call 
which did not even connect with the 
news subject! 

* * * 


NENT our observation that there 

is ridiculous exaggeration of the 
“Red” menace in sections of the Amer- 
ican press, I note the following in 
Chicago Times: 

“During the San Francisco strike 
unrest, certain ‘headquarters of com- 
munists’ were raided. But one won- 
ders what became of the ‘reds’ whe 
were arrested. 

“Municipal Judge Lazarus found it 
necessary to dismiss 40 cases outright. 
He set early trials for the six defend- 
ants who requested jury trials. Con- 
tinuing 11 other cases for investiga- 
tion, Judge Lazarus kept his court until 
late at night rather than see the ‘dan- 
gerous reds’ kept in jail. 

“As a gesture of sympathy for the 
prisoners, the judge handed out half- 


dollars as long as his personal pocket- 
book permitted, and then asked court 
attaches and visitors to the courtroom 
sn him in the expression of good 
will. 

“A strange episode in the drama at 
San Francisco! ‘Radicals’ who had been 
held up to the country as fomenters 
of revolt, as enemies to the republic, 
became the object of the court’s sym- 
pathy and charity. They were given 
four bits each to go out and get a 
meal. Another case in which hunger 
was misbranded as communism.” 

bots 


OV. FLOYD B. OLSON, mili- 

tary dictator of Minneapolis, in 
the heat of the truck-drivers’ strike 
went on the air to tell the people of 
the community: 

“It is to be expected that the Journal 
and Tribune will favor their large ad- 
vertisers who are involved as employers 
in this dispute. But common decency 
should restrain them from the violent 
partisanship they have exhibited so far. 
The grimy workman who sweats long 
hours for $12 a week cannot advertise 
or pay for the printing of costly state- 
ments. . . . There is no restriction of 
any kind upon free speech or freedom 
of press. The newspapers have been 
invited to criticize if they desire. They 
have responded generously. The Jour- 
nal and Tribune which previously de- 
voted their entire editorial pages to 
fables and fairy stories now are ex- 
tending these fables and fairy stories 
to the front pages.” 

Radio seems to be growing in popu- 
larity as the ready resort of the politi- 
cal demagogue. Olson’s statement that 
there had been no press restrictions 
was a falsehood—he was responsible 
for a military censorship of a few 
days before, but sought to cover his 
face by telling reporters the order 
would not be invoked against news- 
paper criticism. Huey Long employs 
the same radio technique, and specializes 
in attacks on newspapers through their 
advertisers. 

By all means, let there be no “vio- 
lent partisanship” in newspapers or 
in official radio speeches! 

¢ ¢ ¢ 


HEN an A. P. man in Vienna 

called up Chancellor Adolph 
Hitler in Bayreuth, seeking an in- 
terview, a close friend of the Nazi 
leader is said to have turned the tables, 
thus: “Tell me what’s doing in Aus- 
tria; we get all sorts of alarming ru- 
mors. We understand that people who 
favor our point of view are simply 
shot down. Wherever fighting occurs, 
we understand, orders to federal troops 
and auxiliaries are to take no prisoners 
and give no quarter. One man came 
through with reports so alarming that 
we want to check up on it.” 

Persons who are studying censorship 
as a world menace ought to keep in 
mind the fact that Germany and Aus- 
tria were so tightly muzzled, at a time 
when the peace of Europe was threat- 
ened, that the Chancellor of the former 
had to beg news of an American corre- 
spondent. 

* * * 
ee an editorial, discussing opportuni- 
ties for college graduates in busi- 
ness, Chicago Tribune refers to its 
policy in hiring college-trained young 
men, as follows: 

“The Tribune isn’t hiring college 
graduates to solicit national advertis- 
ing accounts, but a number of its men 
in those jobs started chasing want ads 
when they left college. It had no 
place for the journalism graduate who 
offered his services the other day as 
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an editorial writer, but if he can get 
on over at the City News bureau and 
learn something about the newspaper 
business he may qualify some day. 
Printing machinery and processes are 
becoming more intricate every day, and 
a young engineer with an eye to the 
long pull could do worse than serve 
an apprenticeship in one of the city’s 
pressrooms. 

“In short, the only college graduates 
who start out as second lieutenants 
these days are the boys from West 
Point. Business needs college brains,, 
but openings for recruits are as pri- 
vates in the rear rank.” 

Se 
INANCIAL pages are extraordi- 
narily interesting, perhaps the best 
read section of the daily newspaper de- 
spite the midsummer doldrum season. 

Poor man, rich man, beggar man 
have wistful eyes on the fall season of 
the year 1934—the year that historians 
will write about as having been pivotal 
in the great economic crisis which fell 
upon the land of milk and honey at the 
end of the first third of the Twentieth 
Century. 

Do we eat turkey next Thanksgiving 
Day? What will Santa bring for the 
children? Are we going up or down? 
How about recovery? Answer yes Or 
a ns * * 

UST at random we have noted in the 

past few days the following items 
which our Rotarian friends would call 
“heartening.” 
U. S. Steel profit highest in three 
years—$5,350,241 in the last quarter, 
compared with a loss of $8,627,367 a 
year ago. 

Excess reserves of Federal Reserve 
banks amount to $1,900,000,000, consti- 
tuting a record total. 

Net profiit first half of 1934 of 
American Rolling Mill Co., $2,018,148, 
as against a loss of $659,325 in first 
half of 1933. 

Houston Oil net profiit for first half 
of 1934, $364,819; last year company 
lost $734,637 in first six months. 

Colgate-Palmolive-Peet—net in first 
half of 1934, $2,416,887 ; same period of 
last year the company had a profit of 
$765,120. 

Inland Steel Co. reported a net profit 
in first half of 1934 of $3,233,735, con- 
trasted with a net loss of $986,292 last 
year. 

Continental Oil—First half of the 
year, net profit of $2,377,312; same pe- 
riod last year lost $4,960,969. 

General Cigar—Net income first half 
of 1934, $1,072,314; same period last 
year net income, $441,058. 

Crown Cork and Seal— Net profit 
first six months, $808,327; last year, 
$480,607. peg 


ND so forth, ad lib! I hope finan- 
cial editors are not suppressing the 
unfavorable and puffing the good news. 
My experience is that they stick to the 
actual figures. 

With such news current the normal 
citizen takes a new grip, his mind ac- 
tively toying with dreams and hopes 
long deferred. There must be millions 
of families in America indulging such 
talk as the following: 

“With a recovery of the old wage, 
this John Smith & Co. can resume pay- 
ments on the principal of the home first 
mortgage—and in 1935, God willing, 
that bugaboo will be but a bad mem- 
ory. Mother wants a bathroom in- 
stalled downstairs, and why not? 
Granny needs a new set of teeth—dear 
old soul, wouldn’t think of contracting 
a debt during the past four years, 
though it has meant suffering. Jimsy 
is now showing real musical talent and 
all the kid needs is a good fiddle and 
instruction. That frayed black coat 
Millie has worn for three years has got 
to go! She is old enough to wear fur 
now. She’d look swell, eh? Mrs. Jones, 
more in pity than spite, told me: ‘Your 
wife is getting a washtub spinal curva- 
ture’-—and it’s true. You can buy a 
wonderful electric washing machine for 
less than $200. Maybe...some day... 
and also an electric flatiron and new 
refrigerator with plenty of ice-cube 
space. 


“*T*HE whole house needs refurbish. 
ing, as Ma calls it—curtains, wall. 
paper, rugs, furniture, and we could do 
worse than put the whole first year’s 
recovery surplus into that. But one thi 
at atime. If that stock—they say it is sti 
good—starts to pay again, I’ll paint the 
house in the spring. And fix up those 
rusted leaders, replacing them with 
per which doesn’t rust. I see the o 
family “bus is registering in excess of 
30,000 miles, more than the equivalent 
of a trip around the world at the equa- 
tor. Not bad! But the old trap jg 
nearly all in—four years without even 
a paint job. I’ll take in the fall auto- 
mobile show and watch the papers, ang | 
see what I can pick up. (No more 


seconds for me—and in the future ['l] 
try to be sensible and turn in the old 
car for a new every two years.) 

1 * * 


6 OSH, wouldn’t it be wonderfyl 
if the next year we could buy that 
little place at the Water Gap, and spend 
summer vacations there! Now is the 
time to buy, they say, for real estate is 
dirt cheap. Why, that white cottage 
with the green blinds and the dormer 
window under the big willow tree, and 
right at the water’s edge, was offered 
for $4,600, with only $600 down, if 
you would pay up the back taxes, What 
a place! The family could stay there 
six months of the year. But before 
we think of that we must consider our 
boy’s future—he is a man now! Want 
him to have more independence than I 
have had. With a couple of thousand 
dollars, we could buy that cigar counter 
in the Rex Building, and the youngster 
could get the bait back in six months 
or a year, and have his own little busi- 
ness. That boy is going some place— 
has initiative and patience, grit and 
common sense, like his mother. I'll bet 
he’d own a string of tobacco stores 
if he could just get a start. But first, 
I must get square with these little 
debts that have been embarrassing us, 
It is a shame that a man of my age 
can carry only $2,500 life insurance, and 
I’ve even borrowed on that. I owe 
lodge dues, and the folks have been 
kind about it—it must come first! And 
25 cents a week, with many a week 
missed, is a shameful amount for a 
family to give to the church. We will 
up that to $1. I need a suit of clothes 
for Sunday, but not ’till Ma gets the 
things she has been talking about for 
two years. These will wait, I suppose, 
because that woman would go in 
and tatters before she would see Milh 
in rundown shoes. You know how itis 
—girls DO have to have things at the 
impressionable age! Nothing so impor | 
tant to them as shoes and st 
The pretty ankle stuff, but you camt 
scoff that off. Well, the situation looks | 
good! It'll take time, but we are om 
our way. Cracky, this is a great coum 
try!” at 
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UCH is the talk, such the dreams 

of middle-class life, representing: 
perhaps 60 or 70 per cent of the fami~ 
lies of the nation, but above and belo 
it there are social strata which are 
dled with bitterness. The labor 
with such blow-outs as we have seet 
in Toledo, San Francisco and ne- 
apolis, represents the ugly disappoimt 
ment of millions of families. 
aspirations for improved conditions 
largely based on violent action w 
the employer will be forced to 
to the worker a larger and fairer shi 
of the profits of industry. Despite s0 
vicious strikes, it must nevertheless 1 
true that labor in general is now ei 
couraged. At least there is acti 
always so much better than stagnation 
Perhaps the most embittered people 
the day are those who are trying © 
stretch severely limited incomes ff 
bonds, stock and realty holdings over 
cost of living that continues on a bod 
basis. The place to listen in on tha} 
acid discontent is the fashionable ct 
or snobbish Summer hotel. It’s heal 
breaking to hear the wails about BOW 
tough it is to get along these days 
$50,000 a year, when family expe 
are geared to $100,000 income. 
folks seem to favor:.Fascism as 
way out. 














f 


(ea 


